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LOCALLY-EDITED  ROTO  MAGAZINE 
IN  THE  CHICAGO  DAILY  NEWS 


a  sure-fire  advertising 
medium  to  reach  these 
families  while  they  are  relaxing 
and  have  time  to  read  your 
message  and  plan 
their  purchases 


based  on  a  unique 
editorial  concept  designed 
to  show  nearly  600,000  families 
how  they  can  best  enjoy  their 
Saturday  and  Sunday 
leisure  time 


IS  YOURS :  HERE’S  WMAT  TO  DO 


WEEKEND  will  rarr\  'parklin^  feature?  on  where  to  (to  ami  what 
to  ilo  on  the  weekend,  from  culture  to  lio-it-yourself,  from  movies  ami 
TV  to  ?|H»rt?  .  .  .  plus  intere>tinp  reading  for  the  weekend  about  peo¬ 
ple.  their  health,  their  money,  their  |)er?unal  problem?  .  .  .  and  puzzle? 
and  churkle?.  too. 


WEEKEND  will  be  a  minimum  of  16  rotogravure  pafte?  each  Saturday, 
with  a  four-color  cover  every  week.  Rate*  and  mechanical  requirement- 
remain  the  -anie  a?  ‘'Roto"  which  W  EEKEM)  replaces  effective  Sept. 
6  in  the  Saturday  Daily  New?  .  ,  .  the  unique  weekend  newspaper 
publishing  Sundav  feature?  on  Saturdav. 


"We  could  hardly  operate  a  press  like  this  in  old  type  overalls. 


THEY  LIKE  SCOTT  PRESSES 

IN  AUSTRALIA,  TOO! 


SCOTT  VICKERS  PRESS... 

Builf  for  "THE  NEWS,"  Adelaide,  Australia,  by  Vickers-Armstrongs  Ltd,  London,  England 


With  a  circulation  of  well  over  100,000  daily, 
and  increasing  each  year,  the  NEWS,  Ade¬ 
laide,  Australia,  needed  modern  high-speed 
equipment  to  keep  pace  with  growing  needs. 
They  chose  SCOTT  and  had  Vickers- Arm¬ 
strongs  (Engineers)  Ltd.  of  London  build  a 
press  to  meet  their  requirements. 

The  modern  streamlined  SCOTT  press  illus¬ 
trated,  was  installed  in  mid  year  1957  and 
prints  up  to  50,000  papers  per  hour  on  a  4 
unit  press  equipped  with  a  “late  news”  de¬ 
vice.  A  pair  of  SCOTT  floor-fed  3-2  folders. 


full  impression  inking  rollers,  36”  reel,  Wit- 
ton-James  magazine  reel  system  with  pro¬ 
vision  for  Witton-James-Wood  pasters  and 
23-9  16  sheet  cutter  with  15"  cylinder  diame¬ 
ter.  Electrical  Controls  and  Sub  Structures 
provide  a  modern  installation  for  one  of 
Australia’s  leading  newspapers. 

SCOTT  installations  .  .  .  with  or  without 
provision  for  ROP  Color  .  .  .  are  versatile  in 
arrangement  and  number  of  units  —  if  you 
have  a  press-room  modernization  problem, 
let  a  SCOTT  engineer  help  you  solve  it. 
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DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  n.  j. 

EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


presses 


BUILDERS  or  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  187B 


THIS  WEEK  Magazine 
shares  the  power  and  prestige 
ol  these  39  great  newspapers 


The  Baltimore  Sunday  Sun 
The  Birmingham  News 
Boston  Sunday  Herald  ' 

Buffalo  Evening  News 

The  Charlotte  Observer 

Chicago  Daily  News 

The  Cincinnati  Enquirer 

Cleveland  Plain  Dealer 

The  Dallas  Morning  News 

The  Denver  Post 

Des  Moines  Sunday  Register 

The  Detroit  News 

The  Houston  Post 

The  Indianapolis  Star 

The  Jacksonville  Florida  Times-Union 

Los  Angeles  Times 

The  Memphis  Commercial  Appeal 

The  Miami  News 

The  Milwaukee  Journal 

Minneapolis  Sunday  Tribune 

New  Orleans  Times-Picayune 

New  York  Herald  Tribune 

Norfolk  Virginian-Pilot  and  Portsmouth  Star 

Omaha  World-Herald 

The  Philadelphia  Sunday  Bulletin 

The  Phoenix  Arizona  Republic 

The  Pittsburgh  Press 

Portland  Oregon  Sunday  Journal 

Providence  Sunday  Journal 

Richmond  Times-Dispatch 

Rochester  Democrat  and  Chronicle 

St.  Louis  Globe-Democrat 

The  Salt  Lake  Tribune 

San  Antonio  Express  and  Sunday  News 

San  Francisco  Chronicle 

The  Spokane  Spokesman-Review 

The  Syracuse  Post-Standard 

The  Washington  Sunday  Star 

The  Wichita  Sunday  Eagle 


United  Newspapers  Magazine  Corporation 


is  proud  to  announce  that  THIS  WEEK  Magazine 


will  become  a  part  of  the  Buffalo  Evening  News 


and  of  the  Omaha  World-Herald 


Th*  most  widely  read  magazine  in  America.  ABC  Circulation  t2.8t4,798 
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Meet 

50,952 

Youngsters 

Enrolled  in  the  schools  of  St. 
Petersburg  -  Pinellas  County. 
Active,  terrific  consumers. 
These  kids  dramatize  a  vibrant 
trend  toward  strong,  middle- 
class  homes  expanding  with 
the  Suncoast. 


This  accent  on  youth  has  lifted  St.  Peters- 
burg-Pinellas  into  being  the  "biggest 
half"  of  this  billion-dollar  market  — 
nosing  out  the  Tampa-Hillsborough  half. 


Now  in 

St.  Petersburg 

Pinell  as: 

1  college; 

2  junior  colleges; 
10  high  schools; 

12  junior  high 

schools; 

49  grammar 
schools; 

4  parochial 

schools  and 
8  private 

elementary. 
Each  is  a  testament 
to  the  new  youth 
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trend  on  the  Suncoast. 


See  why  the  St.  Petersburg 
Times  led  all  newspapers  in 
America  in  total  advertising 
gains  in,  1957? 


&t.  l^eterBbur0  Sintcs 

FLORIDA'S  BEST  NEWSPAPER 


Phon*  —  write  —  wire  —  or  better  still  visit  us  for  more 
detailed  market  data. 


EDITOR  &  PUBLISHER  CALENDAR 

Aug.  25-27— New  England  Association  of  Circulation  Managers,  Summer 
convention,  The  Griswold,  Groton,  Conn. 

Aug.  25-28 — Association  for  Education  in  Journalism,  annual  convention 

I  Univorsity  of  Missouri,  Columbia,  Mo. 

1  Sept.  4-5 — Allied  Daily  Newspapers  of  Washington,  Fall  meeting.  Aider-  ' 

I  brook  Inn,  Hood  Canal,  Wash. 

'  Sept.  4-6 — Canadian  Weekly  Newspapers  Association,  annual  convention, 

King  Edward  Hotel,  Toronto. 

Sept.  5-7 — Pacific  Newspaper  Mechanical  Conference,  annual  meeting, 
Mark  Hopkins  Hotel,  San  Francisco,  Calif. 

;  Sept.  5-7 — Iowa  Daily  Press  Association,  annual  clinic.  Savery  Hotel,  Dos 
Moines. 

:  Sept.  8-12— International  Stereotypers  and  Bectrotypers  Union,  55th  an¬ 
nual  convention.  Post  Tavern  Hotel,  Battle  Creek,  Mich. 

Sept..  1 1-14 — Now  York  Press  Association,  mid-year  meeting,  Whiteface 
Inn,  Lake  Placid. 

<  Sept.  12-14 — Maine  Press  Association,  with  New  England  Weekly  Press 

I  Association,  Summer  conference,  Samoset  Hotel,  Rockland,  Me. 

Sept.  13 — United  Press  International  Editors  of  Pennsylvania,  Summer 
meeting,  Bedford  Springs  Hotel.  Bedford,  Pa. 

Sept.  13-14 — Illinois  Daily  Newspaper  Markets  State  Sales  Clinic,  Pare 
Marquette  Hotel,  Peoria,  III. 

,  Sept.  13-14— Illinois  Newspaper  Mechanical  Conference,  Orlando  Hotel, 
Decatur,  III. 

Sept.  14-16— New  York  State  Publishers  Association,  annual  meeting,  f 
Whiteface  Inn,  Whiteface,  N.  Y. 

Sept.  14-16 — Central  States  Circulation  Managers  Association,  Fall  meet¬ 
ing,  Congress  Hotel,  Chicago. 

Sept.  14-17 — New  England  Assodated  Press  News  Executive  Association, 
annual  meeting.  Hotel  Samoset,  Rockland,  Maine. 

Sept.  14-17 — ^Western  Classified  Advertising  Association,  annuel  conven¬ 
tion,  Villa  Hotel,  San  Mateo.  Calif. 

Sept.  14-17— Southern  Circulation  Managers'  Association,  29th  annual 
convention,  San  Carlos  Hotel,  Pensacola,  Ra. 

.  Sept.  15-17 — Newspaper  ROP  COLOR  Conference,  third  annual,  Waldorf- 
Astoria  Hotel,  New  York. 

Sept.  17-19— Advertising  Media  Credit  Executives  Assodation,  fifth  annual 
meeting,  Roosevelt  Hotel,  New  Orleans,  La. 

Sept.  17-19 — National  Industrial  Conference  Board,  sixth  marketing  con¬ 
ference,  Waldorf-Astoria,  Now  York  City. 

Sept.  20-21 — Minnesota  AP  newspapers.  Fall  meeting,  Hibbing,  Minn. 

Sept.  20-21— Society  of  American  Travel  Writers,  third  annual  convention. 
Basin  Harbor  Club,  Vergennes.  Vt. 

Sept.  21-26 — Newspaper  Food  Editors  Conference,  16th  annual,  Waldorf-  | 
Astoria,  New  York. 

Sept.  22— U.  S.  Commemorative  Stamp  Ceremony,  honoring  Journalism 
and  Freedom  of  the  Press,  On  50th  Anniversary  of  School  of  Journalism. 
University  of  Missouri,  Columbia,  Mo. 

1  Sept.  25— Newspaper  Comics  Council  meeting.  Hotel  Commodore,  New 
York  City. 

Sept.  26-27 — Newsoaper  Week.  University  of  Colorado.  Boulder.  Colo. 

Sept.  27 — United  Press  International-University  of  Iowa  School  of  Journal¬ 
ism  Symposium  on  "Good  Government",  University  of  Iowa.  Iowa  City. 

Sept.  28-29— Ohio  Select  List  annual  meeting.  Fort  Hayes  Hotel.  Colum¬ 
bus,  Ohio. 

Oct.  I— Inauguration  of  National  Newspaper  Week,  University  of  Missoun, 
Columbia,  Missouri. 

Oct.  2-4— West  Virginia  Press  Association,  annual  meeting.  Chancellor 
Hotel,  Parkersburg.  W.  Va. 

Oct.  3-4— Associated  Press  newspaper  members  of  Nebraska,  annua' 
meeting.  Lincoln  Country  Club,  Lincoln,  Nebr. 

Oct.  6-7 — New  England  Newspaper  Advertising  Executives  Association, 
annual  meeting.  Hotel  Statler,  Boston,  Mass.  I 

Oct.  6-11— Houston  Journalism  Assembly,  fourth  annual,  journalisni  and 
graphic  arts  dept..  University  of  Houston.  Houston,  Texas. 

Oct.  8-12 — Inter-American  Press  Association,  general  assembly.  Hotel 
Plaza.  Buenos  Aires.  Argentina. 

Oct.  9-10 — American  Association  of  Advertising  Agencies  Central  Reg'O" 
annual  meeting.  Drake  Hotel,  Chicago. 

Oct.  9-11 — Pennsylvania  Newspaper  Publishers'  Association,  annual  con¬ 
vention,  Hotel  Roosevelt,  Pittsburgh,  Pa. 
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No.  93  in  a  series  of  friendly  talks 


C0UERH6E 


ALWAYS  ON  THE  WAY  UP! 


★  ★ 


I  JL 

EVENING  CITYZONE  lacka.county 

0imc8 . 80%  71% 

TRIBUNE . 437o  43% 

SUNDAY 

SCRANTONIAN ....  62%  59% 

source:  figures  ascertained  Br^iieSinieB  I 

USIN&ABC  AUDITORS  REPORT, YEARENDING 
JUNE  30,1957 


totttirn  tes 

•GEORGE  AMcDEYITT  COL.INC.  National  RepresenfaHves 
•New  York,  Chicago,  Philadelphia,  Detroit  Los  Angeks 
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Campaign  Cliches  ' 

WRITES  John  D,  Mitchell,  who  moves  this  Fall  from  the  Kansas 
State  College  Department  of  Technical  Journalism  to  the 
I  University  of  Colorado’s  College  of  Journalism  staff:  “Bill 
1  Moiles’  ‘political  patter’  in  your  column  Aug.  2  sent  me  to  the 
files  to  find  a  ‘staff  guide’  to  political  writers  we  circulated 
!  among  ourselves  at  the  Lima  (Ohio)  News  when  I  was  on  the 
I  staff  there  in  1956.  The  ‘guide’  reads: 

“Political  writing  can  be  vital,  colorful,  gripping!  With  a 
national  campaign  in  our  future,  these  and  similar  words  and 
I  phrases  may  or  may  not  help  make  it  so: 

“Kicked  off  campaign,  lashed  out  at,  rallied  to  the  banner  of, 
hurled  charges,  whistle>stop,  stumping  the  hustings,  veteran  (or 
astute)  observers  of  the  (national,  regional,  state,  local)  political 
scene,  fiery  attack,  insiders,  veterans  of  the  (national,  state, 
county,  city)  political  wars,  standard  bearer,  party  orator,  political 
warrior,  whirlwind  tour,  rousing  reception,  tumultuous  ovation, 

I  cool  reception,  mixed  cheers  and  jeers,  scattered  applause,  fightinn 
speech,  vow,  pledge,  promise  (avoid  this;  it  shows  a  lack  of 
imagination),  campaign  trail. 

I  “Once  the  campaign  is  over,  the  results  of  the  election  must 
>  be  recorded  for  our  readers.  These  stories,  too,  can  be  vital, 

I  colorful,  gripping!  For  such  stories,  these  words  and  phrases  may 
I  or  may  not  be  of  assistance: 

I  ^‘Landslide,  squeaked  through,  buried,  rolled  up  (as  in  rolled 
I  up  a  record  plurality),  resounding  victory,  mandate  (as  in  eanied 
'  the  mandate  of  the  voters,  electorate,  or  public),  upset,  over¬ 
whelming  margin,  shocked  loser  (he  was  upset),  jubilant  victor 
>  (he  engineered  the  upset),  successful  candidate,  stranglehold  (il 
is  broken  when  a  member  of  the  minority  party  wins  in  a 
traditionally  one-party  area),  toppled,  stunned,  returned  to  office 
(almost  invariably  by  an  overwhelming  margin,  although  some¬ 
times  it  is  razor-thin),  spumed  (the  loser  was  by  the  voters, 
especially  if  your  paper  endorsed  his  opponent),  aroused  electorate 
^  (those  who  spurn  or  topple  shocked  losers,  the  candidates  of 
I  entrenched  machines) . 

^“rhese  listings  are  only  suggestions.  You  may  be  able  to  coin 
additional  cliches  of  your  own  so  that  your  political  writing,  too, 

I  can  be  vital,  colorful,  gripping!** 

I  Advice  to  Youth 

Chicago  American  columnist  George  Murray  offers  this  sage  sany 
to  journalism-aspiring  youth: 

“My  older  son  soon  will  be  ready  for  work.  I  can  think  of  no  trade 
'  I’d  sooner  see  him  adopt  than  my  own.  I  know  it  can  be  challenging 
I  and  rewarding.  Naturally,  no  man  can  do  another’s  thinking  for  him; 
but  if  my  son  should  decide  upon  newspapering,  I  can  give  him  a  few 
tips. 

“My  first  tip,  (Don’t  be  bored).  Boredom  is  a  frame  of  mind— and 
anyone  can  avoid  it.  For  a  newspaperman  boredom  is  suicide. 

“The  other  side  of  the  boredom  coin  is  cynicism.  A  whiff  of  it  can 
dull  a  newspaperman’s  sensations;  a  full  dose  will  leave  him  unconscious. 

“The  big  thing  in  this  business — and  probably  in  other  businesses— 
is  to  live  consciously. 

“Consciousness  isn’t  just  a  matter  of  being  out  of  bed,  dressed  and 
walking.  It’s  a  trick  of  having  the  eyes,  ears  and  mind  in  focus. 

“Once  this  yoga-like  trick  is  mastered,  newspapering  becomes  simplf- 
Everything  in  life  becomes  grist  for  the  newspaperman’s  mUl.  With  his 
mind  in  focus,  he  sees  things  hidden  from  other  men.  He’s  more  en¬ 
thusiastic,  laughs  more  readily,  excites  other  men’s  envy.  .  , 

“With  his  mind  in  focus,  he  finds  politics  not  a  bore,  the  theater  isnt 
dying,  industry  isn’t  unimaginative.  Everything  takes  on  new  color. 

“I’d  urge  my  son  to  take  up  newspapering.  I  think  there’s  a  need  lor 
good  newspapermen,  to  keep  all  of  us  informed.  There  never  J 
greater  need  for  intelligent,  dedicated  observers  everywhere  in  the  world. 

—Janies  Vincent  Rosselli,  12,  of  New  York,  is  covering  Ae 
United  Nations  General  Assembly  for  the  weekly  Staunton  Off*) 
Star-Times,  edited  by  his  grandfather,  Willard  Moser.  .  .  .  PRffl*** 
i  Jim  Simpson  gave  a  birthday  party  for  Amy  Vanderbilt,  syn* 

I  j  dicated  correct  social  usage  columnist,  in  the  “highball  r^ 

I  taurant  atop  the  Atomium,  Brussels  World’s  Fair,  and 
I  was  the  E&P  Syndicate  Directory,  which  has  Miss  Vanderbil  » 
name  on  the  cover.  ...  Among  the  10  best  groomed  men 
!  Florida,  selected  by  barbers,  was  Martin  Anderson,  Orlando  aW" 

I  Sentinel  publisher. 
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758,927  READER-FAMILIES 


OF  THESE  5  NEWHOUSE  N.  Y.-N.  J. 


ETROPOLITAN  AREA 


NEWSPAPERS  RECEIVE  26a  MILES 
OF  ALCOA  ALUMINUM  FOIL! 

Alcoa's  confidence  is  well  merited  in  selecting  these  5  Newhouse  newspapers 
to  tie  in  their  full-page  color  ad  with  a  sample  page  of  aluminum  foil. 

This  combined  family  audience  of  more  than  758,000  represents  the  most 
desirable  home  audience  in  the  nation’s  #1  market. 

No  other  newspaper,  or  group  of  newspapers,  has  more  unduplicated 
home-effective  circulation  in  all  of  the  many  prime  communities 
covered  by  these  five  Newhouse  newspapers.  In  fact,  more  than  one-half 
of  the  total  N.Y.-N.J.  metropolitan  area’s  spendable  income  of 
32  billion  dollars  is  in  these  fabulous  communities. 

HERE  IS  THE  BREAKDOWN  OF  THE  5  N.Y.-N.J.  NEWHOUSE  NEWSPAPERS’  758,927  DAILY  CIRCULATION: 
Long  Island  Daily  Press  -  283,967,  Newark  Star  Ledger  -  228,273,  Long  Island  Star- Journal  -  99,222, 
Jersey  Journal  —  100,196,  Staten  Island  Advance  —  47,269. 


long  island  press,  star  journal  & 

STATEN  ISLAND  ADVANCE  -  NATIONAL 
advertising  office,  L.I.C.  1,  N.Y. 
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NEWARK  STAR-LEDGER  AND  THE 
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editorial 


Change  in  ITU  Attitude 

The  general  tone  and  attitude  of  the  International  Typographical 
Union  convention  in  San  Francisco  this  week  is  a  welcome  change 
from  the  anti-publisher  and  anti-Taft-Hartley  bombast  that  has 
permeated  these  meetings  in  recent  years. 

Two  items  are  significant  in  their  indication  of  a  return  to  union 
sanity  and  harmonious  labor  relations  after  13  post-war  years  during 
which  strikes  prevailed  and  federal  law  was  flaunted. 

First  was  the  quiet  and  almost  conciliatory  manner  of  Elmer 
Brown’s  opening  address — his  first  as  the  new  ITU  president.  In 
contrast  to  the  fighting  speeches  of  his  predecessor,  who  had  the 
mistaken  notion  that  newspaper  publishers  were  trying  to  break  up 
the  union  and  that  labor  legislation  did  not  apply  to  the  ITU,  Mr. 
Brown  revealed  the  first  reasonable  attitude  by  a  national  ITU  officer 
in  many  years. 

This  comment  of  his  is  certainly  a  new  departure  for  an  ITU 
president:  “A  clean  union  is  to  be  sought  rather  than  expanded 
membership  or  dues.  Observance  of  contract  commitments  rather 
than  temporary  advantages.” 

The  second  development  was  Mr.  Brown’s  proposal,  and  the 
convention’s  later  adoption,  of  amended  General  Laws  which  removed 
therefrom  those  matters  of  internal  union  policy  unrelated  to  wages, 
hours  and  working  conditions.  He  told  the  convention  the  new 
General  Laws  jirovide  complete  compliance  with  current  court 
decrees  and  all  civil  laws  and  is  in  demonstration  that  the  ITU  is  a 
responsil)le  organization  determined  to  establish  a  minimum  basis 
for  a  union  shop. 

The  general  laws  have  now  been  reduced  from  15  to  eight.  Twenty 
pages  of  fine  print  have  been  edited  down  to  about  seven.  Clauses 
and  language  specifically  condemned  by  NLRB  as  in  violation  of 
the  law  have  been  eliminated.  Among  those  dropped  w’as  part  of 
•Article  3,  Section  1  which  detailed  former  president  Woodruff 
Randolph’s  anti-Taft-Hartley  policy.  Here  it  was  stated  that  ITU 
officers  should  not  qualify  as  representatives  under  the  Labor  Manage¬ 
ment  Relations  Act,  that  they  should  not  file  any  unfair  labor 
practice  charges,  that  they  should  not  execute  “union  shop” 
contracts — in  other  words,  that  the  law  and  the  instrument  created 
by  the  law  should  be  ignored,  avoided  and  by-passed. 

Mr.  Brown  is  to  be  congratulated  for  this  momentous  switch  in 
ITU  policy.  The  union  now  recognizes  the  law  and  is  going  to 
comply  with  it  even  to  the  extent  of  permitting  union  shop  agreements. 
Publishers  can  now  negotiate  with  the  ITU  on  a  rational  basis  without 
being  asked  to  endorse  “General  Laws”  which  govern  internal  union 
policies  but  have  no  place  at  the  bargaining  table. 

The  belligerent  attitude  of  ITU  under  Mr.  Randolph  has  been 
costly  for  the  union.  It  has  lost  75  newspaper  shops  because  of  unwise, 
misguided  and  unsuccessful  strikes.  These  and  the  attempts  to  fight 
publishers  with  union-sponsored  papers  have  cost  ITU  millions  of 
dollars. 

We  feel  sure  that  ITU  can  grow  and  prosper  under  this  new 
approach  which  it  could  not  do  under  its  former  destructive  and 
obstructive  policy. 
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A  man  that  hath  friends  must  shme 
himself  friendly;  and  there  is  a  friend 
that  sticketh  closer  than  a  brother,— 
Proverbs,  XVIII;  24, 
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•Short  Sahi 


And  this  Arab  man  on  horseback  is  on 
Syndicate,  Inc.) — Brownsville  (Texas) 
Herald. 


Special  Envoy  Robert  Murphy  tells 
Londoners  he  believes  way  to  Middle 
East  can  be  found. — Chicago  (Ill) 
Tribune. 

• 

*  Several  hours  passed  before  that  plane  1 
was  missed,  although  it  had  cracked  up  ! 
barely  two  minutes  before  takeoff. —  ] 

Bethlehem  (Pa.)  Globe-Times. 


He  then  shot  himself  in  the  stomach 
snd  jar. — Clermont  (Fla.)  Press. 


STRIKE-CAUSED 

SUSPENSION 

For  the  first  time  in  its  long  career  of 
80  years  The  Hindu  had  to  suspend  publi¬ 
cation  on  Aug.  5  after  a  five-day  lightning 
strike  by  a  group  of  the  employes.  The 
management,  which  was  in  a  position  to 
bring  out  the  paper  thanks  to  the  loyal 
and  courageous  support  of  a  majority 
of  the  staff,  had  to  suspend  publication 
because  of  violence  and  intimidation  em¬ 
ployed  by  the  strikers  and  their  support¬ 
ers  while  the  police,  under  orders  of  the 
State  (Congress  Party)  Government,  did 
not  intervene  to  prevent  assaults  or  moles¬ 
tation.  The  strikers  are  led  by  (the  rul¬ 
ing)  Congress  Partymen. 

What  started  as  a  lightning  strike  on 
the  night  of  July  30  developed  in  three 
days  into  an  organized  war  of  intimida¬ 
tion  in  which  one  side  had  to  observe  all 
rules  of  decency  and  order  while  the  other 
had  no  scruples  about  the  weapons  to  be 
employed.  From  Aug.  2  onwards,  in  the 
name  of  peaceful  picketing,  a  regular 
reign  of  terror  was  started  by  the  leaders 
of  the  strikers  to  prevent  loyal  employes 
from  going  into  The  Hindu  building  to 
work  and  to  beat  up  those  who  came  out. 
The  building  became  a  kind  of  beleaguered 
fortress  with  this  difference  that  those 
within  were  utterly  powerless  to  do  any¬ 
thing  against  those  who  were  assaulting 
them  from  without. 

During  all  this  period,  when  the  ranks 
of  the  demonstrators  in  front  of  the  build¬ 
ing  were  swelling  thanks  to  reinforcements 
from  other  unions  under  the  Congress 
Party  leadership,  peaceful  picketing  was 
being  transformed  into  a  mounting  cres¬ 
cendo  of  violence  and  hate.  The  police 
acted  as  mere  spectators  leaving  lawless 
elements  in  command  of  the  whole  area 
around  building. 

On  Aug.  2,  the  sports  editor  was  set 
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upon  by  a  dozen  assailants  as  he  was 
returning  from  work  and  beaten  in  the 
middle  of  the  street  within  100  yards  of 
The  Hindu  oflBce.  On  Aug.  3  and  4,  re¬ 
porters  and  clerks  who  attempted  to  go 
to  the  office  for  work  were  surrounded 
by  demonstrators  and  compelled  to  turn 
back,  either  by  menacing  threats  of  vio¬ 
lent  assaults.  Drivers  of  trucks  carrying 
food  and  provisions  for  workers  inside 
office  and  of  trucks  carrying  newspaper 
parcels  to  railway  and  air  terminals  were 
brutally  assaulted. 

The  complete  denial  of  legitimate  pro¬ 
tection  to  persons  going  about  their  law¬ 
ful  vocations  which  was  witnessed  dur¬ 
ing  the  five  days  of  strike  makes  a  com¬ 
plete  mockery  of  Government  pretensions 
with  regard  to  maintenance  of  law  and 
order.  The  right  to  strike  is  undoubtedly 
a  valuable  right  for  workers  to  protect 
their  interests,  hut  the  right  to  work  for 
those  who  wish  to  stand  loyal  by  the  in¬ 
stitution  to  which  they  are  devoted  is  no 
less  sacred. 

What  has  happened  in  Madras  in  the 
last  few  days  is  a  profoundly  disturbing 
symptom  of  what  can  happen  to  a  well- 


,  Strapless  Bras  %  Off.— Ad  in  Bloom- 
ngton  (Ill.)  Daily  Pantagraph. 


CARTOON  IDEA  OF  THE  WEEK 


conducted  enterprise  if  it  is  left  unde¬ 
fended  to  face  unscrupulous  attacks  or 
organized  violence.  The  fact  that  in  this 
case  the  victim  is  a  great  newspaper  which 
has  been  known  for  its  integrity  and  in¬ 
dependence  makes  the  phenomenon  all  the 
more  alarming.  No,  citizen’s  rights  would 
be  secure  if  the  (jovemment  chooses  to 
remain  a  passive  onlooker  while  the  parti¬ 
sans  of  the  Government  in  power  take  the 
law  into  their  own  hands. 

K.  Srinivasan 

Editor,  The  Hindu, 

Madras,  India 

Editor’s  Note:  The  Hindu  has  resumed 
publication. 

*  «  » 

DISTORTED  QUOTATIONS 

I  noted  with  dismay  the  item  in  E&P 
(July  19,  page  14)  dateline  Burlington 
which  accused  me  of  “writing  down”  to 
my  readers  and  the  statement  that  stories 
in  the  New  York  Times  are  not  under¬ 
standable  to  Vermont  readers.  With  my 
wife  and  two  other  editors,  I  participated 
in  a  panel  discussion  on  “Good  News 
Writing”  before  the  League  of  Vermont 
Writers.  The  subsequent  story  of  the  af¬ 
fair  which  appeared  in  the  Burlington 
Free  Press  was  grossly  distorted  and  a 
perfect  example  of  “bad  news  writing.” 

I  was  quoted  as  saying  “that  the  Times 
and  Herald-Tribune  do  not  produce  as 
much  copy  as  the  Addison  County  Inde¬ 
pendent  does  in  a  single  day,”  and  that 
reporters  on  the  New  York  papers  “sit 
around  and  think  most  of  the  day.”  Both 
of  these  remarks  are  patently  inaccurate. 
I  am  not  that  stupid. 

Ironically  I  attempted  to  defend  the 
Free  Press  against  a  charge  of  “feeble 
editorials.”  I  pointed  out  that  metropoli¬ 
tan  papers  have  large  editorial  staffs, 
surrounded  by  adequate  reference  libraries 
and  the  editorial  writers  have  time  to  sit 
and  think.  Conversely  in  Vermont,  where 
all  but  two  of  the  papers  have  only  one 
editorial  writer,  the  editors  must  do  many 
other  things  in  the  course  of  a  day  be¬ 
sides  turning  out  their  editorials;  yet  they 
produce  nearly  as  much  editorial  copy 
in  a  day  as  their  New  York  counterparts. 

I  stated  that  different  reader-audience 
required  different  approaches  to  the  news; 
that  the  Times  writes  for  sophisticated, 
urbane  reader-audience  but  the  use  of 
big  words  rather  than  small  ones  does 
not  necessarily  imply  excellence  of  news 
writing. 

The  inaccurate  Free  Press  story  was 
picked  up  by  the  AP  as  well  as  UPI 
and  spread  along  the  wires.  Your  story 
evidently  was  a  rewrite  of  the  original. 
The  Free  Press  did  print  my  rebuttal  in 
its  “letters”  column  but  added  a  note 
that  its  reporter’s  notes  checked  with  the 
story  as  printed,  a  time-worn,  weak  ex¬ 
cuse.  After  40  years  of  journalism,  my 
friends  know  I’m  not  as  stupid  as  the 
news  item  inferred  but  I  just  want  to 
set  the  record  straight. 

William  J.  Slator 

Middlebury,  Vt. 
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‘The  New  York  Times  is  a  must  in  our  editorial 


departments.  For  our  desk  and  editorial  writers. 
The  Times  is  the  best  available  authoritative 


source  for  interpretive  and  background  coverage 
of  world  events.  For  our  staff,  The  Times  ability 
and  enterprise  in  wrapping  up  the  big,  fast-break¬ 
ing,  spot  news  story  are  inspirational  and 
challenging.** 


Kenneth  S.  Conn,  Executive  Editor,  San  Jose  Mercury,  San  Jose  Neivs,  San  Jose,  Calif. 
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THE  SPOT  NEWS  PARER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Brown  Has  ITU  Amend  Policy 
To  Negotiate  for  Union  Shop 


General  Laws  Rewritten  to  Bring 
Them  into  Conformity  with  NLRA 


_  behind  the  minimum  shop  re- 

1  I  \  1  •  quirements  now  established, 

/  |  1—^  1 1  Mr.  Brown  declared,  adding  the 

'-i-ALJ.  i  y  union  desire  was  “for  employers 

w  to  provide  a  contract  we  can 

1  live  under,” 

1^  assure  all  delegates  there 

_  U  X  1  1  J.  U  LI  nothing  hidden  in  this  sub- 

mission.” 

Penalties  for  non-compliance 
Jan.  1,  is  this  clause  which  with  union  laws  are  no  concern 


opens  the  door  to  the  hiring  of  employers  or  National  Labor 
other  than  ITU  members :  “None  Relations  Board,  he  said. 

but  journeymen  or  apprentices  Members’  Out 

may  be  employed  to  perform  all 

work  within  the  jurisdiction  of  Many  revisions  are  dt 


By  Campbell  Watson 


’Union  Members’  Out 


Many  revisions  are  devoted 


c.xT  j  i.1.  T.-  j  .  ,  the  union.  The  foreman  shall  be  to  changing  the  words  “union 

T,.  1  V,-  •f/'j  those  haired  must  be  ^  journeyman.”  members”  to  journeymen.  Some 

The  new  leadership  of  Elmer  admitted  to  membership  by  the  previous  wording  was,  “the  changes  “impose  our  own  rules 

Brown  18  effecting  a  momentous  recognized  union  after  30  days  itU  recognizes  only  two  classes  on  non-members”  and  others 


change  in  International  Typo-  of  employment. 


of  labor  in  union  shops,  jour- 


.i?  “’..er:  ".yn.-  .„<■  appr.nt»W."  Re. 


mre  the  legality  ot  contr^  eral  Laws  have  been  enlarged  jTU  the  pointed  ont. 


“impose  hours  and  overtime 
regulations  on  all,”  Mr.  Brown 


with  the  employers  of  the  100,-  from  time  to  time,  on  Mr.  Ran-  oualifvine  aeent 
000  printers  and  mailers  in  its  dolph’s  suggestion,  to  include  Another  change  of 


major  sig- 


many  provisions  of  internal  nificance  is  the  elimination  from 


Many  general  laws  should 
have  been  amended  to  the  by¬ 
laws  years  ago  as  they  were 


This  is  being  done  with  a  re-  union  control  over  its  members.  General  Laws  and  the  By-  bylaws  in  the  first  place,  Mr. 
Sion  of  the  union’s  General  The  streamlined  General  Laws  Laws  of  the  detailed  claims  of  Brown  said.  The  lone  dissent 


Laws  which  indicates  the  ITU,  appear  to  meet,  almost  letter  ITU  to  jurisdiction  over  all  noted  in  the  vote  was  described 


after  10  years  of  belligerent  for  letter,  the  objections  which 
resistance  to  the  Taft-Hartley  the  General  Counsel  for  the  Na- 


Law,  will  approve  contracts  tional  Labor  Relations  Board 
which  provide  less  than  a  rigid  has  raised  in  current  litigation. 


work  in  photo-composition  proc¬ 
esses. 

Mr.  Brown  set  the  stage  for 


from  the  floor  as  “being  against 
one  section”  only. 

Francis  E.  McGlothlin,  Seat- 


closed  shop  and  omit  certain 
other  conditions  which  have  run 
counter  to  public  policy. 


In  Conformity  With  Law 


his  program  of  retreating  from  tie.  Wash.,  chairman  of  the 
the  contentious  policy  of  his  Committee  on  Laws,  was  twice 


Virtually  Unanimous 


predecessor  in  his  opening  ad-  asked  if  the  proposition  had 
Faced  with  a  prolonged  legal  dress  to  the  convention.  This  been  advanced  “solely  because 
battle  to  keep  the  union  from  was  probably  the  briefest  presi-  of  our  legal  difficulties.”  He 
being  subjected  to  the  injunc-  dential  address  the  union  dele-  answered  in  the  affirmative. 


Adoption  of  this  Proposition  tive  procedures  of  the  Taft-  gates  have  heard  in  many  a  Canadian  delegates  expressed 


No.  1  from  the  new  administra 
tion  was  by  voice  vote,  unani 


Hartley  Law,  Mr.  Brown  and  year.  It  consumed  about  five  concern  over  how  to  explain  the 


the  newly  elected  members  of  minutes. 


mous  except  for  one  dissent,  at  the  ITU  Executive  Council 
the  very  start  of  business  of  chose  to  bring  the  union’s  col- 


Brown  Explains 


the  100th  convention  of  the  ITU  lective  bargaining  policy  into  nroposition  Mr.  Brown 

ilAVA  _ 1_  TT  _  •!  1  1  __  1  _Al_  _ ^ _ IX _ _ Ji.1-  1.1__  1-.- _ _  I  _  *  _ 


changes  to  employers  in  a  coun¬ 
try  that  permits  the  closed  shop. 
Others  asked  how  to  present  the 
revision  to  local  union  members 


here  this  wedc.  Hailed  by  both  conformity  with  the  law  as  in-  explained,  is  designed  to  remove  or  to  employers. 


Progressives  and  Independents  terpreted  by  the  NLRB. 


1  rival  political  factions  Sections  pertaining 


within  the  union  —  the  action  ternal  affairs  have  been  switched 
yote  the  end  to  former  Presi-  to  the  By-Laws  and  deleted  in 


legal  objections  to  those  laws 
in-  being  a  part  of  contracts  by 
led  reference.  Those  assuming  au- 
in  thority  over  such  matters  under 


George  N.  Bante,  Chicago,  a 
leader  of  the  Randolph  opposi¬ 
tion,  declared  this  was  not  a 
political  issue  but  a  move  which 


dent  Woodruff  Randolph’s  policy  its  entirety  is  the  Randolph  dec-  the  Taft-Hartley  Law  refuse  to  should  be  supported  by  Progres- 
T  National  laration  of  collective  barjaraininj:  be  responsible  or  realistic,  Mr.  sives,  non-partisans  and  Inde- 


^r  ^lations  Act  of  1947.  policy  adopted  by  the  1947  con-  Brown  said.  The  changes  were  pendents  alike. 


me  general  Laws,  recognition  vention.  This  forbade  the  local  being  made  to  “lessen  the  op 


McCauley,  Philadel- 


01  wnich  have  been  mandated  unions  of  ITU  to  invoke  the  portunity  for  the  General  Coun-  phia,  expressed  the  hope  for  a 
M  an  integral  part  of  contracts  processes  of  the  NLRB  and  to  sel  of  the  NLRB  to  continue  his  unanimous  show  of  unity  and 

PVAl*  Tl  _  .  1  »  i  *  .  .  .  _  .  .  i  i  1  xl.*_  ? _ _  Al- ^ 


^er  since  Mr.  Randolph  came  execute  “union  shop”  contracts,  harassment  by  litigation.” 


power  14  years  ago,  have  it  has  been  the  contention  of  “By  transferring  to  the  By- 
k  ”  ^^orded  and  recoded  to  the  NLRB’s  counsel  that  the  laws  those  matters  reserved  to 
wp  them  strictly  concerned  recognition  of  the  General  governing  our  own  members  and 


irassment  by  litigation.”  declared  in  this  issue  the  union 

“By  transferring  to  the  By-  was  making  a  determined  stand 
ws  those  matters  reserved  to  to  defend  itself, 
iveminer  our  own  members  and  A  Tulsa  delegate  pointed  out 


matters  which  deal  with  Laws,  with  their  overlapping  handling  our  own  affairs,  we  that  authorization  for  the  revi- 


management  relations.  They  provisions  adding  up  o  a  closed  demonstrate  our  complete  good  sion  had  been  by  a  local  man- 


the'  Brown’s  explanation,  shop,  deprived  contracts  with  faith  to  abide  by  all  the  civil  date  to  most  officers 


the  TTTt> - snop,  uepriveu  coiiLratLs  wini  laiin  lo  aoiae  oy  an  me 

fn.  minimum  standards  the  ITU  of  legality.  Numerous  laws,”  Mr.  Brown  advised 


&  union  shop. 


Sandy  Bevis,  second  vice¬ 


courts  were 


The  ITU  will  continue  to  in-  would  cause  employers  unlaw-  a  vote  Mr.  Brown  added  the 


When  the  matter  came  up  for  president,  said  ITU  would  not 


sist  on  contracts  for  closed  fully  to  discriminate  against  declaration  that  “we  are  not  agreement  in  Canada. 


closed-shop 


1  X\IL  XUlljr  VtlOV.  A  I  ISA  1 1 IC*  VICVIA I  aCAVFl  A  W  C»  A  lAVrv 

ops  in  Canada  where  such  employees  and  applicants  for  going  to  back  another  inch. 
l’^”^™onts  are  legal.  The  employment  and  encourage  We’ll  scrutinize  all  contracts  to 
ait-Hartley  law  sanctions  membership  in  the  union.  see  that  things  not  in  violation 


Legal  Background 


only  the  union  shop  wherein  an 
employer  is  free  to  hire  any- 


Most  significant  change  in  of  the  law  shall  be  included. 
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the  General  Laws,  effective  next  The  force  of  the  ITU  will  be 


The  background  for  this  re¬ 
finement  of  the  General  Laws 
(Continued  on  page  54) 
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Mailer  Union 
Will  Remain 
Unaffiliated 

Louisville,  Ky. 
Some  300  delegates  to  the  In¬ 
ternational  Mailers  Union  Con¬ 
vention  here  this  week  were  told 
by  their  new  president  that  the 
union  will  remain  independent 
until  sought  out  and  invited  to 
affiliate  wdth  a  major  labor  or¬ 
ganization.  This  means  that 
IMU  will  drop  its  bid  to  join 
the  AFLnCIO. 

Clarence  J.  Waddell,  whose 
two-year  term  as  IMU  president 
started  Aug.  4,  said  the  IMU’s 
effort  to  affiliate  have  been  “mis¬ 
interpreted  as  an  act  of  weak¬ 
ness  or  labeled  as  a  defeat.” 

International  Typographical 
Union  has  blocked  the  Mailers 
Union  from  securing  a  Federa¬ 
tion  charter.  ITU  embraces 
Mailers  in  its  charter. 

Mr.  Waddell,  49,  was  elected 
to  head  the  IMU  last  May.  He 
defeated  Harold  Hoiser,  Den¬ 
ver,  w'ho  had  been  president  10 
years,  by  1,929  voltes  to  1,354 
votes  in  71  locals.  Mr.  Waddell 
is  on  leave  from  his  job  in  the 
mailroom  of  the  Courier  Jour¬ 
nal  and  Louisville  Times,  where 
he  has  been  employed  since 
1926.  He  organized  Mailers 
Local  99  at  the  newspapers  in 
1937  and  served  as  its  president 
for  18  years. 

In  a  tension-packed  session  to 
heal  an  internal  political  wound, 
the  mailers  voted  to  permit  Ray¬ 
mond  E.  Brown,  of  Dayton,  to 
become  a  candidate  for  national 
office  in  1960.  Mr.  Brown  had 
been  suspended  by  former  presi¬ 
dent  Hosier  and  prevented  from 
seeking  national  office  this  year. 

« 

Thompson  Ad  Chief 
Of  Suburbia  Today 

Chicago 

James  L.  Thompson  has  been 
named  advertising  manager  of 
Suburbia  Today,  new  color- 
gravure  newspaper  supplement 
set  for  its  first  regular  issue, 
Jan.  1,  1959,  it  was  announced 
by  Leonard  S.  Davidow,  pub¬ 
lisher. 

Mr.  Thompson  was  previously 
with  Henry  1.  Christal  Com¬ 
pany,  Inc. 

• 

Scholarship  Revived 

Huntington,  W.  Va. 
Huntington  Publishing  Com¬ 
pany  has  reactivated  its  jour¬ 
nalism  scholarship  at  Marshall 
College.  William  D.  Burke, 
vicepresident  of  HUPCO,  said 
the  grant  would  be  for  $200  an¬ 
nually. 
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Movie  Group 
Rejects  Ad 
Preview  Idea 

Los  Angeles 
Gordon  S.  White,  director  of 
the  Motion  Picture  Associa¬ 
tion’s  Advertising  Code  Admin¬ 
istration,  has  rejected  a  pro¬ 
posal  to  participate  with  Los 
Angeles  newspapers  in  pre¬ 
viewing  all  movie  ad  copy. 

This  is  censorship  in  one  of 
its  worst  forms,  Mr.  White  said 
in  a  letter  to  Arthur  G.  Pollock, 
chairman  of  the  Los  Angeles 
Newspaper  Publishers  Associa¬ 
tion.  The  Coast  publishers  have 
threatened  to  take  steps  to  cui'b 
what  they  regard  as  “an  explo¬ 
sive  situation”  in  objectionable 
advertising. 

Advertising  ('ode 

Mr.  White  said  the  members 
of  MPA  subscribe  to  the  Adver¬ 
tising  Code  and  the  publishers’ 
own  standards  adopted  a  few 
years  ago  based  upon  the  Code. 
The  only  question,  in  Mr.  Pol¬ 
lock’s  view,  is  the  degree  of 
severity  applied  in  enforcement 
of  standards  for  newspaper 
copy. 

MPA,  he  added,  does  not 
challenge  the  right  of  the  pub¬ 
lishers  to  screen  advertising  but 
it  will  not  participate  in  mutual 
pre-censorship. 

“I  cannot  believe,”  Mr.  White 
wrote,  “that  you  would  claim 
any  right  to  pass  on  all  the  other 
advertising  that  is  going  out 
over  the  country,  the  bulk  of 
which  never  goes  to  any  individ¬ 
ual  newspaper  at  all.” 

Mr.  White  reminded  the  pub¬ 
lishers  that  their  problem  in¬ 
volves  other  theatrical  ad  copy, 
that  from  burlesque  houses 
causing  most  of  the  public 
complaints. 

Agency  Magazine 
To  Be  Discontinued 

Purchase  o  f  Advertising 
Agency  Magazine  from  Moore 
Publishing  Co.  by  Advertising 
Publications  Inc,  publisher  of 
Advertising  Age,  Industrial 
Marketing  and  Advertising  Re¬ 
quirements,  was  announced  this 
week.  Purchase  becomes  effec¬ 
tive  after  publication  of  Adver¬ 
tising  Agency’s  Aug.  29  issue. 

S.  R.  Bernstein  of  Advertis¬ 
ing  Publications  Inc.  said  there 
are  no  plans  for  continuing  the 
magazine. 

Formerly  known  as  Adver¬ 
tising  &  Selling,  the  magazine 
was  once  one  of  the  leading 
weekly  advertising  trade  publi¬ 
cations.  Recently  it  cut  publi¬ 
cation  to  once  a  month. 


Financial  Report 
Enough  for  Union 

Washington 
NLRB  ha.s  ruled  that  man¬ 
agement  fulfilled  its  statutory 
responsibility  when  it  sub¬ 
mitted  to  a  union  a  consoli¬ 
dated  tax  return  and  financial 
statement  of  the  company  and 
its  subsidiaries,  but  declined 
to  permit  examination  of 
books  of  the  subsidiaries. 

The  decision  was  made  by 
the  General  Counsel  of  the 
National  Labor  Relations 
Board  by  way  of  rejecting  the 
union’s  contention  it  could  not 
bargain  intelligently  on  the 
wage  issue  without  access  to 
the  original  books. 

Three  Haitian 
Editors  Jailed 
For  Five  Years 

Three  Haitian  newspapermen, 
charged  with  sedition  and  in¬ 
citing  to  armed  revolt,  have  had 
five-year  prison  sentences  im¬ 
posed  upon  them  by  a  military 
commission. 

They  are  Albert  Occenad, 
editor  and  publisher  of  the  Haiti 
Miroir;  Daniel  Arty,  a  column¬ 
ist  for  the  same  newspaper,  and 
George  Petit,  editor  and  pub¬ 
lisher  of  the  Independence. 

A  five-member  defense  coun¬ 
sel  withdrew  in  the  case  after 
President  Fi-ancois  Duvalier 
was  given  absolute  powers  to 
govern  by  decree  and  certain 
constitutional  liberties  were 
suspended.  The  undefended  case 
cannot  be  taken  to  the  Supreme 
Court. 

The  two  newspapers  of  the 
defendants  were  destroyed  by 
masked  mobs.  Le  Patriote,  last 
of  the  opposition  papers,  also 
was  destroyed. 

The  Inter-American  Press 
Association  reports  that  a  clan¬ 
destine  opposition  bulletin 
charges  that  in  the  first  seven 
and  one-half  months  of  Du- 
valier’s  regime  24  newspapers 
have  been  destroyed  or  forced 
to  shut  down  by  direct  or  in¬ 
direct  threats.  The  bulletin  as¬ 
serts  that  the  print  shops  Les 
Presses  Libre  and  Imprimerie 
Theodore  have  been  forced  to 
rescind  their  contracts  to  print 
opposition  publications. 

The  bulletin  adds  that  46 
Haitian  newspapermen  and  pub¬ 
licists  are  in  jail. 

Prof.  Brumm  Dies 

John  Lewis  Brumm,  professor 
emeritus  of  journalism  at  the 
University  of  Michigan,  died 
Aug.  16.  Death  was  attributed 
to  a  large  blood  clot  in  an  artery 
of  the  abdomen. 
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Filth  Review 
Bill  Extends 
To  Papers 

Boston 

Despite  vigorous  protest  by 
opponents  of  censorship,  the 
Massachusetts  House  this  week 
pased  a  bill  calling  for  creatioi 
of  a  state  commission  to  control 
obscene  literature. 

‘The  bill  goes  beyond  books 
and  magazines.  It  goes  into 
newspapers  and  advertising," 
declared  Rep.  Sumner  Kaplan 
(D.)  of  Brookline,  whose  move 
to  kill  the  bill  by  having  it  re¬ 
ferred  to  the  next  annual  ses¬ 
sion  failed.  “It  would  be  the  first 
step  in  telling  newspapers  what 
they  could  print,”  he  said.  t 

Under  the  terms  of  the  meas¬ 
ure,  the  Governor  would  be  au¬ 
thorized  to  appoint  a  sever, 
member  commission,  including 
representatives  of  the  Catholic, 
Protestant  and  Jewish  faiths. 
The  commission  would  screen 
books,  periodicals,  newspapers, 
theater  shows,  and  phonograph 
records  and  to  report  objection¬ 
able  material  to  the  attorney 
general  and  district  attorneys 
for  action. 

The  Boston  Daily  Record  in 
an  editorial,  “Like  a  Sixth  Toe," 
hit  out  at  the  bill  saying: 
“Every  member  of  the  Legisla¬ 
ture  knows  that  Massachusetts 
has  all  the  legal  equipment  it  ^ 
will  ever  need  to  cope  with  the  ; 
problem  of  filthy  literature,  j 

“Senate  No.  788  is  a  veritable 
bureaucrats’  paradise.  It  pro¬ 
poses  to  inflict  these  plushy  poli-  j 
ticians  on  the  State  Police  organ¬ 
ization,  in  whose  confines  they 
would  spend  their  time — and  tte 
Commonwealth’s  cash — looking 
for  spicy  paragraphs  in  books 
and  magazines. . . .  The  attorney 
general  and  the  D.  A.’s  derive  I 
their  powers  from  the  Constitu¬ 
tion,  are  fully  capable  of  crack¬ 
ing  down  on  printed  dirt  and 
are,  in  fact,  compelled  by  long- 
existing  law  to  take  whatever 
action  a  situation  demands. 

• 

Chi  American  Names 
Ad  Promotion  Manager 

CHICAGO 

Harry  Kochs  has  resi^ej 
from  the  Hearst  Advertisuig 
Service  to  accept  apywintmen 
as  advertising  promotion  mA®' 
ager  of  the  Chicago  Ameru^^ 
He  has  been  with  HAS  on  t® 
American  since  1951. 

Mr.  Kochs  succeeds  G^rg^ 
Frank,  whose  resigynation  w 
announced  by  Stuart  List,  po®" 
lisher  of  the  American. 
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Newspaper  Is  Main 
For  News  For  Most 

Survey  Shows  91%  of  Public  Read 
Newspapers;  Television  Secondary 

By  Hillier  Krieghbaum 

Arting  Chairman,  Department  of  Journalism, 

!New  York  University 


Channel 

People 


Despite  innovation  in  mass 
media  since  the  end  of  World 
War  II,  the  daily  newspaper 
remains  the  main  channel  for 
news  for  most  people  in  the 
United  States. 

This  fact  was  emphasized 
over  and  over  again  in  statistics 
released  Aug.  17  from  one  of 
the  most  comprehensive  analy¬ 
ses  of  public  media  usage  ever 
made  in  this  country. 

The  survey  of  1,919  adult 
Americans  was  undertaken  by 
the  National  Association  of 
Science  Writers  and  New  York 
University  under  a  grant  from 
the  Rockefeller  Foundation.  The 
Survey  Research  Center,  a  di¬ 
vision  of  the  Institute  for  So¬ 
cial  Research,  University  of 
Michigan,  drew  the  sample, 
processed  data,  and  prepared 
tabulations.  Dr.  Robert  C.  Davis 
of  the  SRC  staff  wrote  a  254- 
page  statistical  study  on  the 
findings,  “The  Public  Impact  of 
Science  in  the  Mass  Media” 
(University  of  Michigan)  and 
the  New  York  University  Press 
has  printed  a  48-page  summary 
entitled,  “Science,  the  News,  and 
the  Public.” 

Detailed  Portrait 

A  detailed  portrait  of  the 
newspaper  users  is  obtainable 
from  these  findings  and  this  pic¬ 
ture  may  be  compared  with  that 
of  users  of  magazines,  radio, 
snd  television. 

The  survey  showed : 

91%  of  the  public  read  news¬ 
papers. 

77%  read  a  daily  paper. 

27%  read  at  least  two  papers 
daily. 

In  contrast  to  the  one  in  11 
who  read  no  newspaper  regu¬ 
larly,  one  person  out  of  eight 

sample  of  1,919  regularly 
did  not  watch  television,  one  in 
five  did  not  listen  to  radio,  and 
one  in  three  did  not  read  a 
Magazine. 

survey  showed  that  only 
%  of  the  American  public  was 
untouched  by  one  or  more  of 
,7- ™ass  media  and  th.at  half 

paid  attention  to  all  four 

Media. 

Newspapers  are  the  mass  con- 
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(The  writer,  a  journalism 
teacher  at  New  York  Univer¬ 
sity,  has  been  chairman  of  the 
Surveys  Committee  of  the  Na¬ 
tional  Association  of  Science 
Writers  for  a  number  of  years 
and  has  coordinated  the  surveys 
undertaken  under  grants  from 
the  Rockefeller  Foundation. 
Prof.  Krieghbaum  also  wrote 
the  text  for  “Science,  the  News, 
and  the  Public,”  a  summary  of 
the  findings  from  which  this 
article  was  prepared.  Next  week 
he  will  discuss  the  strictly 
science  and  medical  news  aspects 
of  the  public  opinion  survey.) 


veyor  belt  for  general  informa¬ 
tion  to  the  public. 

When  the  1,919  respondents 
were  asked:  “From  which  of 
these  sources  do  you  get  most 
of  your  general  news  —  news¬ 
papers,  magazines,  radio,  tele¬ 
vision?”  the  results  were: 

Newspapers — 57%. 

Television — 22%. 

Radio — 16%. 

Magazines — 4%. 

Not  answered — 1%. 

Secondary  Source 

When  the  chief  secondary 
source  for  news  was  requested, 
the  figures  showed: 

Television — 36  % . 

N  ewspapers — 26  % . 

Radio — 20%. 

Magazines — 10%. 

Not  answered — 8%. 

Thus  the  newspapers,  both 
daily  and  weekly,  covered  83% 
of  the  sample  in  either  primary 
or  secondary  news  source  pref¬ 
erence.  This  was  much  higher 
than  any  other  medium. 

When  the  questioning  turned 
to  use  of  media  as  a  source  of 
entertainment,  television  won 
hands  down  with  three  out  of 
four  or  74%  of  the  entire  sam¬ 
ple.  Radio  was  second  with  14% 
while  magazines  got  6%  and 
newspapers,  5%.  As  a  secondary 
source  of  entertainment,  news¬ 
papers  and  radio  lead  with  28% 
each.  Magazines  got  25%  and 
television,  which  has  swept  the 
field  almost  as  a  primary  source, 
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got  only  9%.  Number  not  an¬ 
swering,  10%. 

Typical  Reader 

Did  the  survey  show  anything 
about  the  typical  newspaper 
reader? 

The  reading  public  for  the 
press  is  so  large  that  it  is  al¬ 
most  identical  with  the  average 
American.  It  is  in  those  who 
do  not  read  newspapers  that 
the  differences  appear.  In  the 
main,  they  are  the  underprivi¬ 
leged  —  the  poorer,  the  aged, 
the  least  educated.  Non-read¬ 
ers  of  newspapers  tended  to  pile 
up: 

Among  those  past  65  years. 
(Interestingly  enough,  a  mark¬ 
edly  lower  percentage  of  non¬ 
readers  was  in  the  21-24  years 
age  group  but  this  was  con¬ 
centrated  in  semiweekly  and 
weekly  publications  rather  than 
in  dailies.) 

Southern  Sample 

In  the  Southern  areas.  Al¬ 
though  the  South  accounted  for 
31%  of  those  questioned,  this 
region  provided  53%  of  the  non¬ 
newspaper-readers. 

Among  those  who  never  got 
beyond  a  grade  school  education. 
Eighty  percent  of  the  non-read¬ 
ers  of  newspapers  were  in  this 
educational  bracket,  contrasted 
with  2%  of  those  who  went  to 
college.  The  sample  included 
36%  in  the  grade  school  group 
and  18%  in  the  college  group. 

Among  those  making  less  than 
$2,000  in  annual  family  income. 
Fifty-four  percent  of  the  non¬ 
readers  of  papers  fell  in  the 
below  $2,000  classification  al¬ 
though  only  16%  of  the  sample 
did. 

In  the  rural  regions.  With 
31%  of  the  sample,  the  rural 
regions  provided  54%  of  the 
non-readers  of  newspapers. 

This  survey  presented  a  high¬ 


ly  detailed  picture  of  reading 
habits  of  the  1,919  adulte  in¬ 
terviewed.  None  of  the  inter¬ 
views  took  less  than  an  hour 
and  some  ran  for  three  or  four 
hours  as  the  interviewers  got 
detailed  replies. 

Interest  Check 

Early  in  each  interview,  a 
respondent  was  asked  about 
“the  kind  of  things  that  interest 
you  in  the  paper”  and  was  re¬ 
quested  to  rate  10  categories 
as  to  whether  “you  usually  read 
it  all  the  way  through,”  “read 
some  of  it,”  “just  glance  at  it,” 
or  “skip  over  it.” 

Then  those  questioned  were 
asked  to  rate  the  same  10  cate¬ 
gories  as  to  whether  they  per¬ 
sonally  would  like  to  have  more, 
about  the  same  amount  as  pres¬ 
ently  printed,  or  less  in  their 
newspapers. 

At  the  top  of  the  “reads  all” 
list  were  local  news  items  with 
almost  half  (48%)  of  the  en¬ 
tire  sample  of  1,919.  Next  were 
stories  about  ordinary  people 
who  happened  to  get  into  the 
news  —  chiefly  the  human  in¬ 
terest  variety  —  with  40%. 
Medical  and  public  health  news 
was  read  by  37%,  comics  by 
30%.  Sports  and  society  news 
landed  at  the  bottom  of  the 
“reads  all”  listing;  this  was 
not  too  surprising  because  this 
news  is  definitely  sex-linked  and 
thus  almost  all  the  men  were 
willing  to  skip  most  of  the  soci¬ 
ety  news  and  women  to  omit 
sports. 

While  the  sex-linked  interest 
in  news  was  most  pronounced 
in  sports  for  men  and  society  for 
women,  the  survey  showed  that 
men  were  more  inclined  to  “read 
all”  for  national  politics,  non¬ 
medical  science,  foreign  evente, 
crime,  and  comics.  Women  were 
attracted  more  than  men  to 
medicine  and  public  health  news, 
people  in  the  news,  and  local 
events. 

Health  News 

When  desires  for  increased 
coverage  were  tabulated,  medi¬ 
cal  and  public  health  news  was 
(Continued  on  page  49) 


Summary  Glance  at  Reading  Habits 


Items  Asked 

Reads 

Reads  Glances  Skips 

Reads  No 

Not 

About 

All 

Some 

At 

Over 

Paper  Answered 

Sports  News  . . . 

15 

22 

19 

35 

9 

Society  News  . . . 

11 

20 

23 

37 

9 

Local  Events  . . . 

48 

29 

8 

5 

9 

1 

National  Politics 
Medicine  and 

23 

35 

17 

15 

9 

1 

Public  Health  . 
Non-Medical 

37 

32 

12 

9 

9 

1 

Science  . 

28 

29 

17 

16 

9 

1 

Foreign  Events  . 

21 

36 

19 

14 

9 

1 

Crime  . 

27 

33 

19 

11 

9 

1 

Comics . 

People  in  the 

30 

23 

10 

27 

9 

1 

News  . 

40 

35 

11 

5 

9 

« 

(*)  indicates  less  than  one  half  of  one  per  cent. 

Table  adds  to  100  per  cent  across  for  each  category. 


CHAIN  PUBLISHERS 


2  Young  Women  Share 
Work,  Thrills,  Profits 


Abingdon,  Ill.  every  minute  of  it,  don’t  we, 
When  Gene  Cunningham  and  Mary  Lou?” 

Mary  Lou  Stover,  started  the  The  dark-haired  shorter  girl 
weekly  Argus  in  April,  1952,  in  turned  and  winked.  “We  sure 
Abingdon,  (population,  3,300),  do.  Gene  was  a  journalism  ma- 
it  was  freely  predicted  that  it  jor  at  Illinois.  I  was  in  langu- 
wouldn’t  last  out  the  hot  sum-  age.  But  she  got  me  fired  up  on 


ness.  And,  since  becoming  ex¬ 
perts  in  offset  printing,  the  two 
girls  often  appear  before  Mid- 
on  pi  pn  west  press  groups.  Several  small 

V>'  papers  use  offset  but  most  of 
them  farm  out  their  work.  And 
Tf  J-Q  none  of  them  is  known  to  be 

IT  1  OllLO  operated  exclusively  by  women. 

Additionally,  Gene  and  Mary 
every  minute  of  it,  don’t  we,  Lou  are  much  sought  after  by 


Mary  Lou?”  paper  companies  to  endorse 

The  dark-haired  shorter  girl  their  newsprint  as  “good  enough 
turned  and  winked.  “We  sure  for  offset,”  for  the  gals  have 
do.  Gene  was  a  journalism  ma-  definitely  proved  that  ordinary 
jor  at  Illinois.  I  was  in  langu-  newsprint  can  be  used. 


mer  months. 

Abingdon  already  had 


firmly  entrenched  weekly,  the  does.” 


this  project.  And  I  actually 
think  I  enjoy  it  as  much  as  she 


Kodak,  which  the  Shoop  family 
had  been  publishing  for  56 
years. 


Co-Publishers’  Chores 

The  girls  are  listed  as  co¬ 
publishers.  They  also  do  about 


‘People  think  it’s  strange  for  everything  else.  They  serve  as 


two  young  women  to  run  a 
string  of  papers,”  Gene  re- 


the  editorial,  photography,  ad¬ 
vertising,  press  room  and  mail- 


Gene  Cunningham 

lend  them  the  Argus  cameras. 
The  girls  share  a  room  in  the 


Actually,  the  girls’  effort  was  sumed.  “But  if  we  hadn’t  been  room  staff.  They  draw  no  salary  Abingdon  home  of  Gene’s 

even  more  intrepid  than  it  ap-  women,  we’d  never  have  made  but  share  equally  in  the  profits  brother-in-law  and  sister  Mr. 

I>eared  to  the  townfolk.  Without  it.  That  first  year  was  awfully  of  the  unlimited  partnership.  J^JJd  Mrs.  Claude  Craver.  And 
any  newspaper  experience,  they  rough.  And  no  man  would  have  Theirs  is  an  all-women  staff,  their  large  barbecue,  the 
were  starting  out  as  chain  pub-  had  the  patience  we  did.  The  Carol  Lomax  handles  the  offset  editors  frequently  entertain  the 

lishers.  presses  gave  us  fits  for  a  long  photographic  work  and  Mar-  high  school  journalists. 

They  had  bought  out  the  time.  Both  of  us  are  perfection-  garet  Armstrong  operates  the 

nearby  Avon  (population,  850)  ists.  We  had  to  keep  stopping  Vari-Typer.  All  four  girls  are  ‘Roomers’  in  College 

Sentinel,  the  Fairview  (568)  the  presses  because  the  printing  trained  to  handle  all  duties  of  t.  while  hiirh 

Graphic  and  the  London  Times,  wasn’t  clear.  You  had  to  get  the  paper  except  the  press,  oeheei  in  raieshnvcr  thaf  gJaa 


ists.  We  had  to  keep  stopping  Vari-Typer.  All  four  girls  are 
the  presses  because  the  printing  trained  to  handle  all  duties  of 


‘Roomers’  in  College 


It  was  while  attending  high 
school  in  Galesburg  that  (kne 


published  in  London  Mills  just  the  right  amount  of  ink.  which  is  restricted  to  the  pub-  (jeter^jined  to  become  a  pub- 


Color  is  unusually  tough.  lishers. 

.TKAA  w-  .  “Trouble  was,  we  just  didn’t  Four  space-rate  correspond-  w 

Offset  Equipment  know  how  to  run  the  equipment,  ents  ai'e  employed.  Mrs.  Frank 

The  offset  equipment  secured  Once  we  had  to  call  down  an  Shepherd  covers  Avon;  Sharen  wujig  attendinir  the  Univer- 

from  these  three  papers  was  offset  specialist  from  Chicago.  Shewell,  London  Mills;  Mrs.  .,  -  Illinois  Gene  roomed 

moved  into  the  old  Post  Office  That  cost  us  $75  an  hour.  I  tell  Cleo  Cannon,  Greenbush,  and  ^ 

building  in  Abingdon,  where  you  we  went  hungry  that  first  Mrs.  Nellie  Lindserom,  a  peri- 

they  were  to  be  printed.  The  year.”  patetic  great-grandmother,  fair-  newspaper  business, 

girls  combined  the  Graphic  with  Mary  L«u  agreed.  “The  Mam  ly  blankets  Fairview.  graduated  from 

the  Times,  retaining  the  pre-  Streeters,”  she  said,  ‘^thought  Gene  and  Mary  Lou  quickly  mipoig.  School  of  Journalism 


lisher,  and  she  picked  out 


building  in  Abingdon,  where  you  we  went  hungry  that  first  Mrs.  Nellie  Lindserom,  a  peri 


they  were  to  be  printed.  The  year. 


patetic  great-grandmother,  fair- 


girls  combined  the  Graphic  with  Mary  Lou  agreed.  “The  Main  ly  blankets  Fairview. 

the  Times,  retaining  the  pre-  Streeters,”  she  said,  “thought  Gene  and  Mary  Lou  quickly 


tentious  London  Times  title. 
Abingdon  natives  weren’t  the 


we  were  quite  a  joke  in  those  become  a  lively  force  in  Abing-  .  .oca  t,ou  ob- 

days.  They  used  to  make  book  don.  Gene  is  a  member  of  the  ^  rA7r,an<«e 


tained  her  master’s  in  romance 


only  ones  to  predict  a  swift  on  the  day  we  came  out.  We  Board  of  Education,  even  lap^uageg  There  wasn’t  a 

failure  for  the  two  young  Uni-  were  supposed  to  publish  though  the  post  denies  her  available  in 

versity  of  Illinois  graduates.  Wednesday.  But  often  we  didn’t  paper  the  right  to  handle  schoo  Abingdon  then  for  a  paper  and, 

The  first  paper  company  they  make  it  till  Thursday  or  Friday  printing  jobs.  Nor  does  she  feel  anvw%  they  didn’t  have  the 


approached  refused  to  sell  them  and,  sometimes,  Saturday.  Once  privileged  to  chronicle  the  board  j.apital 
newsprint.  it  was  Sunday.  Here,  let  me  meetings.  Rather,  she  leaves  ^  tA  .stick  to- 

“You  just  don’t  use  newsprint  show  you  something.”  this  to  her  co-publisher.  eether  for  two  years  to  talk 

for  off^t,”  the  boss  told  Gene  j  Lonahand  •  iT^f over  their  proposed  paper  and 

and  Mary  Lou.  Only  slick  Longhand  i,y  to  make  Abingdon  a  better  it. 

paper  11  work.  If  you  try  to  go  In  their  bound  files  she  flipped  httle  city.  For  instance,  they  .pj^gy  headed  for  South  Dakota, 
with  offset,  you’ll  be  dead  in  the  pages  back  to  a  dark  day  in  worked  for  28  straight  days  j  Aberdeen  Marv  Lou  taueht 
two  months.”  June,  1953.  The  old  Vari-Typer  and  nights  early  this  summer  Gene  worked  on  the 

Six  years  have  passed  since  had  broken  down.  The  two  girls  on  pecial  editions  urging  a  Farmer. 

that  time,  ^d  the  girls  haven’t  beat  out  most  of  the  copy  on  ^^h^Jrklls^ha^'e^’been  a  bit  Early  in  1952  they  learned 
missed  a  single  issu«lthough  tm^rrite^  And  the  files  ^  that  the  old  Post  Office  building 

theyve  had  their  moments!  showed  that  they  also  had  re-  of  a  ^ I  t ica  forc^ They  broke  i„  Abingdon  was  available.  They 
Both  girls  were  hammering  sorted  to  longhand.  01m  j^P^olitical  stoij  already  had  begun  negotiations 

away  at  typewriters  at  their  “Isn’t  that  longhand  some-  wBIIa  it  for  the  Avon  and  London  Mills 


and  Mary  Lou.  Only  slick 
paper’ll  work.  If  you  try  to  go 


Issue  in  Longhand 


Both  girls  were  hammering  sorted  to  longhand.  blackS  out  by  th7  Peoria  Ind  already  had  begun  negotiations 

away  at  typewriters  at  their  “Isn’t  that  longhand  some-  QaiggVjure  urMS  and  while  it  the  Avon  and  London  Mills 

adjoining  desks  when  I  dropped  thing?”  said  Gene.  “I  wonder  ^roueht  them  a  lash’ine  from  Paper  and  now,  with  what  they 

in  recently.  They  were  pre-  if  it  ever  happened  before  in  politicians  it  considerably  t>ad  saved  and  what  they  could 

paring  statements  for  adver-  journalism?  Why  this  issue  enhance^  the  ’  Areus’  statu7  borrow  from  their  parents,  they 

tisers.  It  was  night  and  their  should  have  real  value  some  day  Abingdon^ousewives  "loved  swiftly  to  make  their 


Abingdon  Argus  had  just  been 
mailed.  They  were  in  jeans. 


as  a  souvenir. 


The  co-publishers  also  are  Purchase, 


“Do  you  work  every  night?”  tape  and  bailing  wire,  the  Irish  They’re  still  young  enough —  two  of  the  busiest  women  in  tne 

I  asked.  lasses  eventually  learned  to  Mary  Lou’s  31,  Gene  29 — to  en-  nation.  But  they  do  manage  # 

p  •-r  ..f'  '  f  make  their  own  repairs.  Shortly  jgy  golf,  swimming  and  hiking.  10-day  vacation  every  summer, 

renecuonisu  after  the  trouble  with  the  Vari-  But  what  endears  the  Argus  to  For  complete  rest?  No,  they  use 

“Just  about,”  replied  Gene,  a  Typer,  they  bought  a  new  one,  the  Abingdon  High  crowd  is  it  for  mountain  climbing  in  the 

blue  eyed  brownette.  “When  and  everything  has  been  smooth  the  page  that  it  turns  over  to  it  west.  In  order  to  break  away, 


But,  by  liberal  use  of  Scoteh  heroines  of  the  younger  set 


I  asked. 


lasses  eventually  learned 


Since  that  time  they’ve  been 
two  of  the  busiest  women  in  the 


Perfectionists 


we’re  not  busy  at  the  office  we  sailing  ever  since. 


each  week.  In  addition  to  the  they  put  together  in  advance  » 


usually  have  night  meetings  to  The  paper  house  which  had  space,  Mary  Lou  and  Gene  ad-  “vacation”  issue  of  fea^r* 

attend.  And  we  go  at  it  every  refused  them  newsprint  at  the  dress  the  students  twice  a  week  articles  for  use  while  they  i* 

day  of  the  week.  But  we  enjoy  outset  now  begs  for  their  busi-  on  newspaper  work  and  also  absent. 
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PLANNED  FOR  MILUON  CIRCULATION 


Miami  Herald  Assembles  Site 
For  New  $20  Million  Building 

10- Acre  Plot  Fronts  on  the  Bay 
With  Big  Stores  As  Neighbors 


Miami,  Fla. 

A  10-acre  site  on  Biscayne 
Bay  has  been  assembled  as  the 
location  for  a  new  plant  for  the 
Miami  Herald  that  will  cost 
approximately  $20  million. 

Under  Knight  ownership  since 
1937,  the  Herald  has  occupied 
its  present  home  since  1941.  It 
will  be  in  its  giant  new  build¬ 
ings  in  1960-61,  according  to 
plans  announced  this  week  by 
James  L.  Knight,  general  man¬ 
ager. 

Looking  Ahead  to  1980 

“The  new  operation  will  be 
geared  to  a  projected  circula¬ 
tion  of  more  than  a  million 
copies  daily  by  1980,”  he  said. 

In  1937,  when  John  S.  Knight, 
president  of  Knight  Newspa- 
I  pers,  Inc.,  bought  the  Herald 
’  from  Col.  Frank  B.  Shutts,  its 
circulation  was  53,607.  In  Feb¬ 
ruary,  1958,  its  peak  Sunday 
circulation  hit  414,600. 

The  Herald  had  383  employes 
when  it  was  acquired  by  the 
Knights.  Now,  pay  checks  go  to 
1,113  persons  each  week. 

Publisher  John  S.  Knight  said 
the  completed  plans  cap  a  five- 
year  program  of  research  into 
Miami’s  and  Florida’s  future. 

“We  always  have  been  opti¬ 
mistic  about  the  city’s  future,” 
he  said.  “That  optimism  led  to 
the  purchase  of  the  Herald  in 
1937.  We  built  a  new  plant  in 
1941  and  now  17  years  later  we 
*  have  the  opportunity  to  reaffirm 
our  faith. 

“Miami  is  the  dynamic  pio- 
j  neer  of  the  new  South.  We  have 
faith  in  its  industrial,  mercan¬ 
tile  and  financial  strength; 
faith  in  its  civic  and  cultural 
vision;  faith  in  its  stability  as 
a  city  of  homes,  of  schools  and 
churches,  of  community  peace 
and  unity.” 

A  series  of  42  real  estate  pur- 
^ases  ended  this  year  with  the 
Herald  owning  land  that  is  as 
much  a  part  of  Miami  history 
as  the  Herald  itself. 


south  and  Venetian  Causeway 
to  the  north. 

The  new  plant  will  sprawl 
over  acres  that  now  hold 
crumbling  stucco  relics  of 
boomtime  Miami  and  the  weed- 
grown  foundations  of  gambling 
and  dance  halls  that  flourished 
in  the  1930’s. 

It  will  add  another  modem 
building  to  the  complex  of 
downtown  structures  rising  in 
the  Biscayne  Boulevard — 15th 
Street  area. 

The  Herald  will  be  a  neigh¬ 
bor  of  Jordan  Marsh,  Sears 
Roebuck  and  Co.,  the  Dade  Na¬ 
tional  Bank  and  other  Miami 
businesses. 

General  Manager  Knight  re¬ 
turned  this  week  from  a  nation- 
spanning  tour  of  other  new 
newspaper  plants.  With  him 
were  Charles  R.  Sandlin,  the 
Herald’s  building  coordinator, 
and  L.  J.  Griner,  vicepresident 


of  production  for  the  Knight 
Newspaper  group.  They  brought 
with  them  the  latest  ideas  in 
production  techniques  to  add  to 
plans  already  set  up  for  the 
Herald. 

Separate  Press  Section 

The  new  steel  and  concrete 
building  will  have  pressrooms 
which  can  house  more  than  100 
press  units. 

Editorial,  photographic,  art, 
composition,  stereotype  and  pro¬ 
motion  departments  will  occupy 
one  floor  of  the  multi-level 
building.  Business,  circulation 
and  advertising  offices  will  be 
on  another  floor. 

The  presses  and  the  mail  room 
will  occupy  a  separate  portion 
of  the  building,  a  section  espe¬ 
cially  designed  to  bear  the 
weight  of  the  heavy  equipment. 

A  large  parking  lot  for  cus¬ 
tomer  and  employee  parking 
will  sweep  under  the  building 
at  ground  level. 

Loading  platforms  for  the 
delivery  of  the  Herald’s  tons 
of  newsprint  and  ink  will  be 
grouped  at  one  end  of  the  build¬ 
ing  with  the  presses. 


No  rail  lines  will  scar  the 
area.  Delivery  of  most  of  the 
Herald’s  supplies  will  be  by 
truck  and  barge. 

Purchase  of  the  Herald’s  new 
property  was  handled  by  H.  W. 
MacDonald,  C.  H.  W.  Read  and 
the  Land  Title  Co.  Legal  devel¬ 
opments  were  handled  by  the 
law  firm  of  Scott,  McCarthy, 
Preston,  Steel  and  Gilleland. 

Negotiations  and  closings 
were  under  the  direction  of  Ar¬ 
thur  J.  Gucker,  Herald  business 
manager. 

The  Miami  News,  one  of  the 
Cox  Newspapers,  abandoned  its 
bay-front  showplace  home  on 
Biscayne  Boulevard  recently 
and  now  publishes  from  a  mul¬ 
ti-million  dollar  plant  on  the 
shore  of  Miami  River,  not  far 
from  the  business  district. 


Liquor  Ad  Bill  Dies 

Washington 
For  the  eighth  time  in  11 
years,  legislation  to  bar  alco¬ 
holic  beverage  advertising  from 
interstate  commerce  has  gone 
through  the  Congressional  com¬ 
mittee  hearing  stages  only  to  be 
stalled  in  its  tracks  by  the  pre- 
adjoumment  sifting  of  bills. 

LOCATION  for  new  plant  of  the 
Miami  Herald  is  on  bay  front 
where  remnants  of  Florida's  boom- 
and-bust  days  of  the  1920s  have 
become  eyesores. 


Replaces  Boom  Relics 

The  Herald’s  building  will  go 
“P  on  a  site  on  the  bay  between 
MacArthur  Causeway  on  the 
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Fashion  Reporters 
Petite  But  Durable 


3y  Adeline  Fitzgerald 
Paris 

The  “eased”  silhouette  that 
everybody  is  writing  about  from 
Paris  didn’t  make  things  any 
easier  for  the  girls  covering  the 
collections.  Their  problem  re¬ 
mains  basic:  how  to  be  in  the 
fashion  houses,  behind  their 
typewriters,  beside  their  photog¬ 
raphers  and  out  doing  the  town, 
all  at  the  same  time.  It’s  an 
ordeal  that  frail-looking  little 
women  on  very  high  heels  seem 
best  able  to  endure. 

One  of  the  most  resilient  of 
these  durable  fashion  repoi*ters 
is  little  Kitty  Campbell  Mock  of 
the  Philadelphia  Bulletin.  She 
spent  the  first  four  days  of 
fashion  week  in  bed  in  the 
American  Hospital  in  Neuilly, 
painfully  fighting  a  gei-m  picked 
up  the  week  before  in  an  Italian 
palazzo. 

Train  to  Brussels 

Having  sulphas  and  round- 
the-clock  nursing,  she  kept  her 
typewriter  beside  the  bed  and 
sent  a  scout  to  the  collections. 
After  each  showing,  Sally  Cald¬ 
well  Cartier,  an  ex-Philadel¬ 
phian  now  married  to  a  French¬ 
man,  came  and  sat  beside  Kitty’s 
bed  and  told  her  all  and  Kitty 
put  it  through  the  typewriter. 

By  the  Thursday  morning  of 
the  Dior  show,  Kitty  was  able 
to  make  a  personal  appearance, 
and  early  on  Sunday  morning 
she  was  in  the  crowd  struggling 
to  get  onto  the  special  train  to 


WORKING  GIRL  at  a  Paris  fash¬ 
ion  festival,  that's  Gay  Pauley  of 
United  Press  International.  She  had 
a  room  "at  a  hotel  where  you 
don't  use  the  stationery  for  letters 
to  impress  the  folks  back  home." 


(Miss  Fitzgerald,  who  has 
been  serving  as  E&P’s  special 
correspondent  at  Paris  fashion 
festivities  the  past  few  years,  is 
a  former  member  of  the  Chicago 
Sun-Times  staff.  She  covers 
fashion,  beauty  and  related  sub¬ 
jects  for  the  Miami  Herald  in 
Paris.) 

Brussels,  a  crush  that  sent 
Louis  Sobel’s  wife  to  the  Amer¬ 
ican  hospital. 

Kitty  and  Gay  Pauley  of  UPI 
and  the  New  York  Herald- 
Tribune's  Eugenia  Sheppard 
(also  small  and  durable)  were 
the  only  fashion  reporters  to 
undertake  the  one-day  Brussels 
jaunt.  Next  night  they  turned 
up  brightly  for  the  Fashion 
Group’s  reception  opening  its 
new  fashion  library  in  the  rue 
du  Dragon,  Kitty  in  polka  dots, 
hobbled  at  the  knees,  and  red 
satin  shoes.  Between  these  ac¬ 
tivities  she  supervised  the 
making  of  100  color  slides  for 
big  screen  presentation  at  the 
Bulletin’s  Fall  Fashion  Pano¬ 
rama,  and  did  all  her  black  and 
white  photos. 

The  Fashion  Group’s  party 
began  with  a  retrospective  show 
of  gowns  loaned  by  the  couture 
— some  nostalgic  numbers  from 
Poiret,  Lady  Duff-Gordon, 
Chanel,  and  Molyneux  that 
many  could  remember  as  news. 
But  Ck)mmentator  Lucie  Noel  of 
the  European  Herald-Tribune 
set  the  clock  too  far  back  when 
she  said  “Worth  made  this  gown 
in  1858,  which  as  you  all  re¬ 
member  was  done  for  Empress 
Eugenie,”  This  drew  howls. 

Looking  at  1920  chemises  and 
old  harem  hemlines,  the  press 
concluded  that  a  good  fashion 
never  dies.  But  good  designers 
are  not  so  long-lived.  Gowns 
from  the  late  Jacques  Fath, 
Robert  Piguet,  Marcel  Rochas 
and  Dior  were  reminders.  Paul 
Poiret’s  widow,  wearing  grey 
and  one  pearl,  was  a  guest  of 
honor. 

Festivities  for  the  visiting 
press  began  with  Macy’s  100th 
anniversary  party  at  the  Tour 
d’Argent.  Two  New  York  ladies 
who  have  nothing  to  do  with 
fashion  but  wear  it  chose  that 
night  to  dine  at  the  Tour 
d’Argent.  Going  up  in  the  ele¬ 
vator  they  noted  that  the  place 
had  been  taken  over  by  Macy’s 
and  one  said  “That’s  all  right. 
I  have  my  D.  A.  (Deposit  Ac¬ 
count)  card  with  me.”  It 


GOOD  NEWS? — The  gypsy  must  be  telling  Joy  Smail  of  the  Christian 
Science  Monitor  something  she  wants  to  hear.  June  Ashley  of  tha 
London  Daily  Mail  waits  her  turn  for  fateful  forecasts  at  the  French 
couture's  gala  on  an  island  in  the  Bois — at  midnight. 


worked.  They  were  invited  in, 
and  wined  and  dined. 

Gay  Pauley,  who  was  tied  up 
at  her  typewriter,  phoned  her 
regrets.  And  over  to  the  UPI 
office  came  a  delivery  boy  with 
a  couple  of  highballs  for  her. 
Nobody  gives  seiwice  like  Macy’s 
Kay  Vincent,  a  former  New 
York  Herald  Tribune  fashion 
editor.  Gay  and  Pat  Herman  of 
the  London  office  of  UPI  covered 
the  fashion  in  relays,  with  Jes¬ 
sica  Daves  doing  special  cover¬ 
age. 

Everybody  w’ho  went  to 
Helena  Rubinstein’s  “Fete 
Champetre”  at  her  18th  cen¬ 
tury  mill  near  Fontainebleau 
carried  home  one  of  the  napkins, 
imprinted  with  the  luncheon 
menu.  They  were  a  man’s  idea. 


Patrick  O’ Higgins  designed 
them  for  Madame  and  was 
astonished  that  the  guests 
walked  off  with  so  many  of 
them.  What  does  he  think 
women  carry  such  big  purses 
for? 

For  the  biggest  fete  of  all, 
the  Chambre  Syndicale  de  la 
Couture  Parisienne  one  mid¬ 
night  conveyed  about  2,000 
buyers  and  reporters  by  row 
boat  and  small  power  boat 
across  a  lagoon  in  the  Bois  to  a 
small  island  inhabited  by  one 
big  restaurant  and  two  burros, 
to  carry  supplies.  The  biggest 
portage  was  champagne  and 
Scotch,  of  course,  but  in  a  far 
corner  under  some  trees  guests 
were  delighted  to  find  a  keg 
(called  a  “piece”)  of  Beaujolais 
wine,  with  a  faucet,  and  beside 
it  a  table  with  pate-de-fois-gras 
and  a  round  crusty  loaf.  Fire¬ 
works,  so  loved  by  the  French, 
climaxed  the  evening. 

At  the  party  given  jointly  by 
the  Wool  Bureau  of  New  York 
and  the  International  Wool 
Secretariet,  the  press  met  not 
only  Yves  Saint-Laurent  but  his 
mother  —  Mother  wearing  a 
trapeze.  Seen  here:  Gwen  Cow¬ 
ley  of  the  Toronto  Star,  Fay 
Hammond  of  the  Los  Angeles 
Times,  Virginia  Pope  of  Paradt, 
who  had  done  the  entire  fashion 
circuit,  Rome,  Florence,  St.  Gal, 
— and  the  Brussels  Fair,  before 
Paris. 

Others  from  the  U.  S.  on  the 
job:  Venita  Kelly  of  the  Cincin¬ 
nati  Post,  Rosemary  Boxer  of 
the  Toronto  Telegram,  Ann 
Silver  of  the  Neivark  Star 
EYES  OF  THE  TIMES  — Patricia  Ledger,  Kitty  Dixon  of  the  Vic- 
Peterson  is  observant  at  the  Fash-  Daily  Times,  Mary  Alice 

/-  L.  ....  covering  for  the  Fort 

(Continued  on  page  55) 
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ion  Group's  party  in  Paris,  cover¬ 
ing  the  collections  tor  the  New 
York  Times 
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Li’l  Vermont 
Radiates  Big 
News  Interest 


Airline  Flies 
Newsmen  to 
Crash  Scene 


By  George  Rood 


Boston 

Two  special  press  planes  out 
of  Boston  to  Nantucket  Island 
were  provided  by  Northeast 
Airlines  for  coverage  of  the 
worst  air  tragedy  in  New  Eng¬ 
land’s  history  Saturday,  Aug. 
15, 

A  Northeast  airliner  crashed 
Friday  night,  Aug.  14,  400 
yards  short  of  the  runway  at 
the  Nantucket  airport.  A  score 
of  the  31  passengers  and  the 
crew  of  three  were  killed. 

Nearly  100  reporters  and 
cameramen  descended  on  Nan¬ 
tucket  to  cover  the  crash. 

Northeast  Airlines,  itself,  in 
a  measure  to  help  keep  the  pub¬ 
lic  informed,  provided  two 
planes  for  newsmen.  Two  North¬ 
east  vicepresidents  rode  one  of 
the  special  planes  to  help  re¬ 
porters  with  operational  infor¬ 
mation. 


3  Men  in  a  Boat 

Three  staffers  from  the  New 
Bedford  Standard-Times  figured 
the  heavy  fog  which  prevailed 
when  the  passenger  plane 
crashed  would  prevent  access  by 
air  to  Nantucket,  so  they  set  out 
for  the  island  in  a  27-foot  bass 
fishing  boat.  Wanderer  II. 

Charles  Anderson  reported 
that  he.  Brad  Hathaway  and 
Hal  Nielsen  bobbed  around  on 
the  sea  for  18  hours.  The  trip 
was  expected  to  take  about  four 
hours  but  wind,  storm  and  dark¬ 
ness  were  against  the  newsmen. 

When  they  landed  and  called 
the  desk  to  report  “ready  for 
duty,”  they  were  told,  “Good, 
but  we  have  the  story  pretty 
well  done  now  with  all  the  pic¬ 
tures  we  need.” 

While  the  three  men  were 
floating  in  the  boat,  Edward 
Rosa  of  the  Standard-Times  had 
flown  into  Nantucket  to  work 
with  the  island  staffer,  Arthur 
J.  Quinn. 


lO  THE  ARCTIC!— Hugh  A.  Mulligan,  AP  reporter  who  won  the  to$$ 
of  a  coin  to  be  pool  correspondent,  boards  the  Navy  blimp  at  South 
Weymouth,  Mass,  for  a  trip  that  had  him  up  in  the  air  for  78  hours. 
The  blimp  cruised  8,000  miles  to  the  Arctic  Circle  and  back.  Emulating 
Saul  Pett  of  AP  who  dropped  a  flag  over  the  South  Pole  two  years  ago, 
Mr.  Mulligan  dropped  a  hand-painted  AP  flag  on  T-3,  floating  Ice  island 
in  the  Arctic.  T-3,  moving  at  a  pace  of  about  a  mile  a  day,  may  reach 
the  North  Pole  in  a  year  or  so. 


tne  tsimington  Uaily  William  Hines,  Washington  McGraw-Hill  Oncim 

r.  Finehout  had  been  a  star,  American  Broadcasting  mil  Upens 

Iter  for  the  Burlington  Network  and  Canadian  Broad-  "Hreau  m  Moscow 
r  Vic  Maerki,  U.  S.  McGraw-Hill  Publishing  Com- 

tb?NntiS,Jl  J"^o^'"ation  Service;  Marcus  pany  has  opened  a  Moscow 
officer  for  the  National  Rosenblum,  Public  Health  Re-  News  Bureau.  William  Cough- 

id  Po^*’ P®P*- lin.  chief  of  McGraw-Hill’s 

iferencM  it  nonn  and  Welfare;  Harold  World  News  Bureau  in  London, 

iferences  at  noon  and  Schmeck  Jr.,  New  York  Times;  has  been  accredited  by  the 

Irwin  Schulman,  Montreal  Star;  Soviet  authorities  to  head  the 
1  taxi  was  on  call  to  Ralph  Segman,  Science  Service,  bureau.  It  is  the  first  news  serv- 
opy  from  the  press  for  and  Paul  Silver,  Scope  Weekly  ice  McGraw-Hill  has  had  in 
itown  Western  Union  and  Physicians  News  Service.  Moscow  since  1947.  All  other 
nnif™  Union  reported  jjj.  Maerki  teamed  with  Eliza-  correspondents  there  now  repre- 
wor  s  were  sent  on  beth  Kirkness  for  the  Free  Press  sent  press  and  radio  agencies. 
It  during  the  week.  v  _i.  rn.  t.  ,• 

. ,  ,  in  Burlington.  The  Burlington  _ 

service  was  provid^  Daily  News  assigned  Bill  Barry 
bool’s  audio-visual  aids  „ 

race  Eldred  and  Morty  „  . ,  Reporter  Again 

t  scores  of  shots  on  re-  President  of  the  Radiation 

free-lance  photog.  Bob  Research  Congress  was  Dr.  p  .  Arbor,  Mich, 

of  Burlington;  also  Alexander  Hollaender,  Oak  Davidson,  former  AP 

he  conference.  Ridge  National  Laboratory,  to 

j  la®  Middle  East  on  a  special 

p  ndents  at  the  con-  „  '  ^  •  assignment  for  National  Educa- 

re  Joseph  Myler,  UPI;  More  than  1,000  scientists,  in-  tional  Television.  Now  director 
irey,  AP;  David  Fisher,  eluding  seven  from  Soviet  Rus-  of  the  Chicago  Council  on 

^ews;  Nate  Haseltine,  sia,  attended.  More  than  325  Foreign  Relations,  Mr.  David- 

tm  Post  and  Times-  technical  papers  were  read,  all  son  will  interview  President 

llmmas  Henry,  North  in  English,  at  a  rate  of  one  Nasser  of  Egypt  for  a  film 

^  Newspaper  Alliance;  every  15  minutes.  series. 
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Patent  Office  Imposes 
Ban  on  Advertising 


ADVERTISING  DIARY 


O  Revlon  has  several  new  prod-  Revlon,  Inc.,  sparked  the  idea 

Washington  serves  the  public  interest  and  ucts  on  the  fire  and,  Evan  for  TPI  of  coincident^  inter- 
Practitioners  who  advertise  should  not  be  prohibited  by  any  William  Mandel,  advertising  views  in  homes  when  TV  sets 


their  professional  services  after  rule  of  government.  Mr.  Wil-  manager,  noted  this  week: 
Jam.  1,  1959  will  be  suspended  liams  challenged  the  assertion  “You’ve  got  to  use  newspapers 
or  disbarred  by  the  U.S.  Patent  that  advertising  is  “unprofes-  for  new  product  introduction.” 
Office.  sional  conduct,”  reminding  that  Being  introduced  now  or  en- 


week:  are  either  dark  or  in  use. 


Pall  Mall  in  211  newspapers 
in  87  markets  (Sullivan,  Stauf- 


Rej^lations  based  on  hearings  churches,  bankers,  and  many  joying  “summertime  concentra-  fer,  Colwell  &  Bayles)  is  edging 
conducted  last  November  were  other  highly  respected  groups  tion”  in  25  newspapers  in  20  up  on  Camel,  now  first  among 
promulgated  this  week  over  the  use  this  method  of  communica-  markets  are  Top  Brass,  hair  non-filter  cigarets,  hoping  to 
signature  of  Commerce  Secre-  tion.  However,  the  final  regula-  preparation  for  men,  and  Hi-  pass  by  year  s  end^. 
tary  Sinclair  Weeks.  Publisher  tion  includes  this  charge  against  and-Dri  (Emil  Mogul  Company)  „  ^  j  #  caa  i- 

organizations  had  opposed  the  advertising,  and  ignores  ANPA  and  Living  Curl  and  Roll-On  Sports  page  ads  of  500  lines 
rules  on  principle.  Revenue  from  counsel  that  listing  in  directories  mascara  (Warwick  &  Leg] er).  weekly  in  40  newspapers 
such  ads  is  negligible.  is  advertising,  fully  as  much  as  throughout  country  is  putting 

use  of  newspaper  space.  Advertising  will  hit  news-  Roi-Tan  cigars  into  more 


such  ads  is  negligible. 


Rule  Published  The  new  rule  was  backed  bj 

The  decision  of  the  Patent  Of-  American  Bar  Association 
fice  to  strike  down  advertising  Patent  Law  Association 

came  after  many  months  of  re-  '^“^se  organizations  have  cam 


use  of  newspaper  space.  Advertising  will  hit  news-  Roi-Tan  cigars  niore 

The  new  rule  was  backed  bv  papers  soon  from  General  Tele-  mouths  than  ever.  Agency  is 

the  American  Bar  AssocSion  phone  Corporation  (Kudner)  Lawrence  C  Gumbinner. 
and  the  Patent  Law  Association,  through  several  of  19  operating  .  „  i  i  j 

These  organizations  have  cam-  companies  as  rate  cases  come  up  A  &  P  s  Iwal  new^aper  ads 

naicned  for  manv  vears  for  a  or  continue  before  Public  Serv-  won  high  praise  for  PR  flavor  m 


iWtion  that  the  sub-^  for  many  years  for  a  or  continue  betore  Rublic  Serv-  won  mgn  praise  lor  rxv  ..avor  m 

Iteration  that  the  subjMt  still  ^  ^dvertisine  but  nrevious  ice  Commissions.  Rate  cases  are  recent  column  by  Kenneth 
was  “under  study.”  Its  an-  of  cLmer^rhave  Pending  in  Idaho,  Wisconsin,  Collins  in  Retailing  Daily.  This 

nouncement  was  not  by  way  of  rete^W  California,  Florida,  Pennsyl-  part  of  chain’s  copy  comes  from 

the  customary  press  release:  it  BarX  pract^  vania,  and  New  York.  mat  library  prepared  by  Paris 

was  published  in  the  Federal  wno  practice  oe  *  .  *  g,  Ppart 

K;  cr...„  W...h  Co.  New  York,  .  ,  . 

The  amended  rule  on  “Ad.er-  advertioing,  but,  non-l.wyera,  haa  ho, J,.m  in  Cr„^ 


tising”  reads*  under  no  such  code,  are  permit- 

,,,,,  j  ■  •  ted  to  represent  clients  upon  a 

The  use  of  advertising,  cir-  growing  of  especial  qualifica- 


Croton  Watch  Co.,  New  York, 

has  hot  item  in  Croton  Nivada  A  Boost  for  ROP  Color  is 
Grenchen  Antarctice  wrist  given  in  “What’s  New,”  bulle- 
watch.  Local  jewelers  now  tin  issued  by  Hilton,  Chesley  4 
covered  by  mats  may  get  sup-  Clifford,  New  York.  Quote:  “Its 


culars,  letters,  cards,  and  simi-  jg  ^^e  Po^  in  new  markets  similar  to  effectiveness  in  newspapers  in 

lar  material  to  solicit  patent  dass  If  they  enrolled  pages  in  New  York  Times  recent  years  adds  another  medi- 

business,  directly  or  indirectly,  before  1938  they  may  describe  ^nd  Los  Angeles  Times,  which  urn  in  which  it  has  scored  highly, 

is  forbidden  as  unprofessional  themselves  as  “patent  attor-  stores.  Miss  Sidni  Consider  color  in  making  your 

conduct,  and  any  person  engag-  ^eys*”  if  after  that  date  they  Zimmerman,  ad  manager,  called  fall  advertising  plans,  and  give 

ing  in  such  solicitation  or  as-  paUed  “agents  ”  There  are  localized  promotion  “huge  sue-  your  agency  the  opportunity  of 
sociated  with  or  employed  by  „bmit  fi70n  npreons  tn  cess.”  Firm  in  business  since  documenting  pros  and  cons." 

SJeru  who  so  shall  be  jSee  of  w^m  1600  1878  .  growing  fas,  Ad  appro-  *  *  * 

refused  recognition  to  practice  fawyers  priation  under  $200,000  moving  Auto  Makers  Getting  Active 

^ore  the  Patent  Office  or  may  ^he  Bar  Associations  con-  “P*  ^oyle  Dane  Bernbach  is  for  1959.  M-E-L  Division,  Ford, 

^  suspended  excluded  or  dis-  tended  at  the  public  hearings,  agency.  announced  major  reabg^^t 

barred  from  further  practice.  ^bat  “advertising  and  otlS  genera  sales  office.  C.  E.  Bovne 

‘The  use  of  simple  profes-  forms  of  huckstering  and  self-  Typical  Dave  Ogilvy  Ad  formerly  sales  manager  for 

sional  letterheads,  calling  cards,  adulation  is  generally  deemed  splashes  were  recent  full  pages  Lincoln  Mercury,  now  general 

or  office  signs,  simple  announce-  unethical  and  unprofessional  in  n^spapers  for  Rolls  Royce  sales  manager  of  divisions  wn- 

ments  necessitated  by  opening  pnnHupt  ”  nnd  Orient  Pacific  Lines.  Latter  solidated  sales  office.  N.  K.  van- 


ments  necessitated  by  opening  conduct, 
an  office,  change  of  association,  ANP.^ 


an  omce.  Change  ot  association,  ANPA  through  Mr  Williams  campaign  ^ugiivy,  uenson  a.  cuuuuuca 

or  change  of  address,  distributed  described’ the  revenue  from  nat-  Mather)  ran  six  Sundays  in  20  Edsel  sales;  R.  F.  Williams, 
to  clients  and  friends,  and  in-  ent  advertising  in  daily  news-  Canadian  news-  Mercury  sales  manager;  imd 

^rtion  of  listing  in  common  papers  as  very  slight.  But,  the  fefged  British  E.  F.  Coll,  Lincoln  and  Co^ 

form  (not  display)  in  a  classi-  publisher  representative  said,  on  right  foot  with  travel  tinental.  James  J.  Nance,  Fort 

fied  telephone  or  city  directory,  aNPA  believes  it  to  he  fnnHa-  agents  and  causing  big  upswing  vicepresident,  said  merchanais* 
and  listings  and  professional  mental  that  no  agency  of  Gov-  statistics.  ing  pla^  for  each  car  will  ^ 

cards  with  biographical  data  *  *  *  supported  by  separate  and  dra- 


cards  with  biographical  data  ernment  should  prohibit  dissem-  *  supported  by  separate  ana  on- 

in  standard  professional  direc-  ination  of  inforroation  through  Gulden’s  Mustard  list  of  about  matically  different  advertisi^ 
tories_shall  not  be  considered  a  Tr^Sul  currently  being  and  marketing  programs"  Ij 


»  trutniui  aavertising.  Ana  ne  —  ,  r  .  Z  T  j  h.  ru  i  V  lainflO 

violation  of  this  rule.  asked:  “Why  should  a  group  of  re-evaluated  by  Pans  &  Peart,  regard  to  Edsel  he  said 

“No  agent  shall  in  any  ma-  individuals  forming  an  associa-  I"®- 

terial  specified  in  this  section  or  tion  have  their  views  made  the  ^rom  Kastor,  Hilton,  Chesley  &  proaches  a  first-year  record  lor 

in  papers  filed  in  the  Patent  law  of  tL  X  wXut  act^^  Clifford.  Magazines  are  reported  cars.  On  all  cars  he  exp^  to 

Office  represent  himself  to  be  an  by  Congress  and  apprwal  by  to  have  an  edge  in  new  plans.  wind  up  model  year  with 

attorney,  solicitor,  or  lawyer.”  the  President’”  *  *  *  low  inventories.  .  .  .  Cadiliw 


No  agent  shall  in  any  ma-  individuals  forming  an  associa- 
terial  specified  in  this  section  or  tion  have  their  views  made  the 


Opposed  by  ANPA 

The  regulations  were  signed 
by  Secretary  Weeks  Aug.  5  but 
public  announcement  was  with¬ 
held  more  than  one  week. 


^  Do  present  ratings  inflate  TV  previews  its  1959  model  Aug. 

tfsen  n/\rk  •  j  circulations?  This  is  question  28  at  Waldorf  Astoria, 

«!55U,UUU  Maisecl  for  which  Miles  Wallach,  re-  York.  .  .  .  Pontiac  debut  in 

Vancouver,  B.  C.  searcher,  may  have  an  answer,  troit,  Aug.  26. 

The  Province  moved  fast  to  'when  TPI  Ratings,  Inc.,  gets  •  *  * 

help  the  families  of  the  18  men  Jan.  1.  Mr.  Wallach  will  Arnold  Bakers  has  new  proo- 


puDiic  announcement  was  with-  jriovmce  moveu  lasu  . —  -- -  ,  ,,  ®  ,V  ®  .V,  a  ia  n  •  v  _  nrnd- 

held  more  than  one  week.  help  the  families  of  the  18  men  Jan*  1*  Mr.  Wallach  will  Arnold  Bakers  has  new  pw 

At  public  hearings  in  Novem-  killed  when  the  Second  Narrows  tell  story  to  As^ciation  of  Na-  uct  and  will  turn  to  newspa^n 

ber,  Cranston  Williams,  general  Bridge  over  Burrard  Inlet  col-  tional  Advertisers  at  Hot  to  introduce  it  shorWy 

manager  of  the  American  News-  lapsed.  A  fund  of  $50,000  was  f ^®'^*  ^®.* ,  George  ^bor  Day.  Charles  W. 

paper  Publishers  Association,  raised  by  the  newspaper  and  J*  Abrams,  vicepresident  of  Inc.,  is  the  agency, 

arg^ued  that  truthful  advertising  distribute  to  the  families.  i»wMmitiiiiiiiMii||iai|f|||||||||||||||BMMBlllinMf^^ 
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Section  Edited 

By  Robert  B.  McIntyre 


Spirit  of  Unity  Hits 
Newspaper  Ad  Groups 


By  Robert  B.  McIntyre 

A  refreshing  spirit  of  unity  £ 
and  enthusiasm  has  invaded  r 
echelons  of  the  newspaper  ad¬ 
vertising  industry’s  sales  struc-  1 
ture.  1 

The  Big  Three  of  the  industry 
—  Bureau  of  Advertising, 
ANPA,  Newspaper  Advertising 
Executives  Association,  and  ( 
American  Association  of  News-  ( 
paper  Representatives  —  are  '■ 
working  together  to  perfect  de-  i 
tails  of  the  newspaper  Indus-  i 
try’s  “total  effort”  sales  attack 
for  1959.  < 

Strategy  for  the  attack  won’t  ( 
be  revealed  in  toto  until  NAEA’s  1 
meeting  in  January,  but  en-  I 
thusiasm  is  already  so  great 
that  you  just  can’t  help  but  hear  ] 
“leaks”  along  the  ad  beat. 

Overall  Theme 

Keyed  to  the  overall  theme, 
“The  Daily  Newspaper  Is  the 
TOTAL  Selling  Medium,”  the 
NAEA-inspired  program  will 
call  for  a  barrage  of  industry¬ 
wide  promotions  aimed  at  im¬ 
pressing  advertisers  and  their 
ad  agencies  with  the  fact  that 
“The  One  True  National  Ad¬ 
vertising  Medium  Is  the  Daily 
Newspaper.”  Initial  targets  of 
the  attack  will  be  the  food,  auto¬ 
motive  and  appliance  classifica¬ 
tions. 

Seed  for  the  idea  is  said  to 
have  been  planted  by  Charles 
Lord,  NAEA  president,  who  last 
April  pledged  a  new  working 
liaison  between  NAEA  and  the 
Bureau.  Since  then,  the  Bureau 
has  been  invited  to  recommend 
the  industry’s  sales  strategy. 
This  will  be  announced  in  de¬ 
tail  at  the  NAEA  meeting. 

Industry  Meetings 

Charles  T.  Lipscomb  Jr.,  Bu¬ 
reau  president,  has  already  an¬ 
nounced  a  brand  new  Bureau 
selling  concept  (E&P,  July  5, 
^?e  9).  The  Bureau  program, 
Mr.  Lipscomb  told  the  summer 
■noting  of  NAEA,  is  designed 
with  a  four-pronged  attack:  1) 
^search;  2)  Conventions;  3) 
Promotions;  and  4)  Agency 
and  advertiser  solicitations. 

In  the  belief  that  total  under¬ 
standing,  acceptance  and  par- 
“cipation  is  essential  to  the 
total  selling”  effort  for  1969, 
Lipscomb  and  his  staffers 
editor  ec  PUBLISHER  f 


are  staging  a  series  of  industry 
meetings  throughout  the  U.  S. 

With  the  help  of  George  W. 
Lemons,  NAEA  executive  vice- 
president,  Mr.  Lipscomb  and 
staff  have  already  met  in  Win¬ 
ston-Salem  to  review  1959 
strategy  with  P.  G.  Laughridge 
(Salisbury  Post);  Rex  Freeman 
(Winston-Salem  Journal  and 
Ttcin  City  Sentinel);  and  A1 
Brandon  (Rocky  Mount  Tele¬ 
gram). 

At  a  special  meeting  in  Phila¬ 
delphia,  Herbert  G.  Wyman 
(Pittsburgh  Post  -  G  a  z  e  tt  e) ; 
Harry  Keller  (Philadelphia  Bul- 
lethi);  Cal  Fountain  (Lancaster 
Newspapers) ;  Gordon  F.  Chelf 
(Philadelphia  Inquirer) ;  LeRoy 
Newmyer  (Toledo  Blade);  and 


James  A.  Doyle  (Newark 
News),  were  briefed  on  ’59  plans 
by  Mr.  Lipscomb  and  Ed  Fa- 
lasca,  Bui'eau’s  creative  chief. 

Bureau  executives  have  met 
in  New  York  with  a  committee 
from  AANR,  and  another  Bu¬ 
reau  contingent  reviewed  strat¬ 
egy  for  ’59  with  Peter  Benziger 
(Ridder-Johns,  Inc.;  Herbert 
Meeker  (Scolaro,  Meeker  & 
Scott ) ;  and  Loren  Ferguson 
(Sawyer-Ferguson- Walker  Co.). 

Other  key  AANR  figures  that 
got  the  story  from  the  Bureau 
in  Chicago  were:  Tom  Binding 
(Johnson,  Kent,  Gavin  &  Bin¬ 
ding)  ;  Charles  Healy  (O’Mara 
&  Ormsbee,  Inc.) ;  and  Charles 
Buddie,  AANR  president  (J.  P. 
McKinney  &  Son). 

A  group  representing  metro¬ 
politan  dailies  was  also  briefed 
by  the  Bureau  in  Chicago.  Those 
attending  this  meeting  were: 
Budd  Gore  (Chicago  Neivs); 
Stanley  Ferger  (Cincinnati  En¬ 
quirer);  Grant  Stone  (Cleve¬ 
land  Press);  Ernest  G.  Hoff- 
sten  (St.  Loins  Globe-Demo¬ 


crat);  and  Larry  Knott  (Chi¬ 
cago  Sun-Tunes). 

Nor  have  the  smaller-circula- 
tion  papers  been  overlooked.  An¬ 
other  Chicago  pow  wow  gave 
the  “total  selling”  story  to: 
Elmer  Tryon  (Marinette  Eagle- 
Star);  Fred  Ellis  (Grand 
Rapids  , Press) ;  A1  Look  (Grand 
Junction  Sentinel);  Kendall 
Somers  (Niles  Star);  and  Hollis 
Nordyke  (Ames  Tribune). 

In  addition  to  these  special 
get-togethers.  Mi*.  Lipscomb  has 
been  conducting  meetings  deep 
within  the  Bureau. 

Advertisers  and  agencies  are 
being  plumbed  in  depth  as  well. 

Purpose  of  these  meetings. 
Editor  &  Publishek  learned 
this  week,  is  to  explain,  get  re¬ 
action,  acceptance  and  partici¬ 
pation  in  the  newspaper  indus¬ 
try’s  first  nation-wide  promo¬ 
tion  effort.  No  branch  of  the 
industry’s  sales  arm,  and  that 
includes  NNPA  and  ANCAM, 
is  being  overlooked  in  the  prepa¬ 
ration  of  this  sales  program 
that  should  give  the  industry 
its  first  solid  sales  front. 


"SUPER  HIGHWAY  TO  SALES" — A  "super  highway  paved  with  newsprint"  was  the  major  avenue  for  the 
greatly  increased  automobile  showroom  trafRc  and  sales  in  last  Spring's  "Auto  Buy"  promotions  throughout  the 
country,  according  to  the  Bureau  of  Advertising,  ANPA.  The  "super  highway"  depicted  in  the  dramatic  photo 
represents  "only  a  fraction  of  the  thousands  of  pages  of  news  reports,  editorials,  newspaper  promotion  ads, 
and  advertisements"  which  appeared  in  the  newspapers  of  approximately  300  cities  in  which  the  "Auto 
Buy"  events  took  place.  The  Bureau  is  compiling  a  full  report  of  results  |E4P,  Aug.  16,  page  44). 
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Motivation  Research 
Keys  Diet  Bread  Ads 

“Who’d  ever  think  such  de-  family;  (3)  the  natural  “guilt 
licious  bread  could  help  you  complex”  growing  out  of  the 


cncr 

think 

such 

delicious  bread 
could  help 
you  keep 
slim! 


keep  slim!” 


premium  price  for  a  personal 


There  are  at  least  three  in-  indulgence  must  be  promptly 
teresting  facts  about  this  key  overcome. 


sentence  of  the  recent  newspa¬ 
per  campaign  for  Lite  Diet  white 
special  formula  bread.  As  ex- 


Designed  for  Papers 
‘We  designed  this  campaign 


pressed  by  William  Conover,  ac-  for  newspaper  publication,”  Mr. 
count  supervisor,  Emil  Mogul  Conover  said.  “In  each  case,  in- 
Company,  Inc.,  which  places  the  dividual  advertisements  in  the 
advertising  for  the  Bakers  200  newspapers  are  signed  with 
Franchise  Corp.,  they  are:  the  local  franchised  baker’s  im- 

1.  It  grew  out  of  a  motiva-  print.  We  played  back  the  same 
tion  research  study  made  for  the  theme  in  spots  we  bought  on  150 
client  under  the  direction  of  radio  and  30  TV  stations.” 


Lite  Diet 


tMritKT 


Martin,  the  agency’s  eye-catching,  care-  working  on  this  effective  news 


6-AdSplitRun 
Roto  Test  in 
Single  Issue 

Des  Moines,  la. 

It’s  not  uncommon  for  an  ad¬ 
vertiser  to  make  a  split-run  test, 
but  in  a  recent  issue  of  the  Des 
Moines  Sunday  Register’s  roto¬ 
gravure  Picture  magazine  three 
advertisers  and  six  advertise¬ 
ments  were  involved  in  an  A-B 
split. 

Every  other  one  of  the  more 
than  500,000  subscribei’s  to  the 
Sunday  Register  received  a  dif¬ 
ferent  copy  of  the  magazine. 
Robert  C.  Conner,  manager  of 
Picture  magazine  advertising, 
said  that  to  his  knowledge  this 
was  the  first  such  six-way  split 


vicepresident  and  director  of  fully-worded  sentence  is  illu-  paper  advertising  at  Mogul  are  i"  a  rotogravure  magazine. 


media  and  research 


strated  by  high-fashion  illustra-  Seth  A.  Tobias,  vicepresident  In  Copy  A  the  Columbia  Rec- 


2.  It  has  been  checked  and  tions  drawn  by  Harry  Bennett,  and  creative  director  for  print  ord  Club  ran  a  full-page  black 

well  known  artist.  The  schedule  media;  Nat  C.  Wildman,  vice-  and  white  ad  with  coupon  on 
calls  for  one-a-week  insertions  president  and  copy  supervisor  page  11.  This  same  advertise- 
of  various  copy  sizes  ranging  on  this  account,  and  Ii-ving  ment  ran  in  full  color  on  the 
from  two  columns  by  63  lines  Fox,  account  executive.  back  cover  of  Copy  B. 


E&P 
CITATION 

For  Effective 
Newspaper 
Advertising 


up  to  five  columns  by  200  lines. 
In  one  special  promotion  a  total 
of  6,500  lines  was  run  in  an 
eight-week  period  in  the  Phila¬ 
delphia  Bulletin  in  ROP  spot 
color.  Sales  of  the  bread  sold 
in  the  area  by  Stroehmann 
Brothers  Co.  were  doubled  as  a 
result  and  have  held  up  since. 

Franchised  Bakers 


Bakers  Franchise  Corp.  n  newspapers. 


started  with  Stroehmann  Broth-  The  innovation  has  been  de-  copy  B  and  in  full  color  on  the 
ers  in  1953.  Now  it  serves  more  veloped  first  for  the  use  of  the  back  cover  of  copy  A. 

than  125  franchised  bakers.  Los  Angeles  Herald  &  Express  When  the  situation  first  de- 

( Latest  addition  is  the  Gravem-  and  will  be  included  in  that  veloped,  Mr.  Connor  said,  the 

Inglis  Baking  Company,  Stock-  newspaper’s  1958  report,  due  in  job  looked  almost  impossible  be- 

ton,  Calif.).  The  firm  is  run  by  September.  cause  of  coordination  problems, 

two  partners.  Bud  Fox,  presi-  Beginning  in  1959,  all  11  guch  a  number  of  split  runs 
dent,  and  Harry  Freedman,  vice-  newspaper  sponsors  will  have  would  be  possible  only  under 

president  and  treasurer,  ^ey  the  new  study  available.  This  such  rigid  mechanical  condition* 

plow  back  the  lion  s  share  of  the  will  provide  product  preference  ^s  not  more  than  24  pages,  edi- 

double-checked,  along  with  other  I’oyalty  they  receive  into  local  variations  by  income,  age  of  torial  cooperation  on  color  lo- 

sentences  in  the  advertising  market  advertising.  Currently  household  head,  and  size  of  fam-  cations,  etc. 

copy,  by  lawyers  and  a  famous  .  The  Ai-mour  order  was  al- 


back  cover  of  Copy  B. 

Page  12  of  copy  A  was  an 
Tb  J  Armour  &  Company  institu- 

Jr^rOlllC  otllCiy  tional  advertisement  in  black 

and  white  with  coupon.  In  Copy 
B  this  page  carried  a  full-color 
x^aaaaaaaci  Annour’s  Chiffon  Liquid 

Palo  Alto,  Calif.  Detergent. 

Addition  of  a  profile  approach  Monotone  Ad 

to  market  research  findings  is 

announced  by  Top  Ten  Brands  The  third  split  test  was  by 
which  serves  a  national  list  of  Famous  Artists  Schools.  The  ad 
11  newspapers.  ran  in  monotone  on  page  11  of 


physician  and  nutrition  expert  ^  year,  of  which  65%  goes  into  The  new  inclusions  in  the  irf^tlm  house^frotiT^oote, 

and  pronounced  an  ethical  state-  newspapers.  basic  studies  showing  the  brand  ^'Xntt 

ment  of  fact.  Both  agency  and  client  are  preference  in  a  given  market  “'*5  ij 

3.  It  has  proved  so  effective  satisfied  with  results  of  the  also  will  enable  manufacturers 
since  it  was  first  introduced  campaign.  All  sales  of  bread  to  obtain  individual  brand  pro-  {J,®  ®s  Ar- 

early  this  year  that  in  all  like-  are  down  this  year  as  compared  files  on  request  to  sponsor  news-  ^omrrmia  ana  r  amuu 
lihood  it  will  be  repeated  in  the  to  last.  But  Lite  Diet  is  making  Papers  or  its  national  repre-  consultation 

_ : _ -r-ii _ o  eVvrv™;,..,  sentat  ve.  Newton  B.  Schreiber,  Picture 


coming  fall  campaign. 

The  study  made  by  Mr.  Mar- 


a  better  showing  than  the  in-  sentative. 
dustry  as  a  whole,  and  in  the 


tin  and  his  research  staff  was  face  of  increased  competition, 
most  comprehensive.  Results,  for  Mr.  Conover  has  been  with 


magazine’s  full-time  production 
Format  Under  Test  representative  at  the  Alco  Gra- 

The  Herald  &  Express  report  Chicago  the  prob- 

•11  .  „  _ j  _ r _ 4.;__  lems  were  worked  out. 


competitive  reasons,  cannot  be  Mogul  since  January  1957.  Pre-  used  to  systemetize  the  *  . 

disclosed  in  detail.  It  can  be  told,  viously  he  has  been  with  Young  presentation  and  format  for  the  After  the  mapzme  was 
however,  that  (1)  the  copy  ap-  &  Rubicam,  Inc.;  what  is  now  profiles,  reports  Robert  L.  bvered  to  Des  Moines  an 
peal  for  a  diet  bread  should  Kastor  Hilton  Cheslev  &  Clif  Haslacher,  vicepresident  and  mail  room  employee  noticea 
be  addresn^  ,0  smart,  yonng  ?„rdra“unt  to  the  pSll  general  manager,  Dan  E.  Clark  different  back  »vers  and  rasM 
•  ^9^  fliAsp  vniintr  wnmpTi  ,  ^  _ _  _  II  &  Associates.  to  L/Onnor  witn  news  oi 


women;  (2)  those  young  women  j” I*.  D  &  Associates.  to  Donnor  witn  news  oi 

must  be  reassured  quickly  that  ,  ,  ..  ^  ”  T  The  Clark  organization  is  the  “big  mixup”  and  asked  w 

the  bread  has  a  delicious  taste,  sales  promotion  manager  of  administrative  research  agency  could  be  done  to  get  the  rignt 

and  there  need  be  no  hesitating  White  Rock  Beverage  Corp.  for  the  Top  Ten  Brands  news-  sections  in  time  for  the  Sunday 


‘big  mixup”  and  asked  what 


in  serving  it  to  the  rest  of  the  Among  others  on  the  team  paper  group. 
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I  Youth  Terms 
Confession  Lie 

TotiM  5*otfvd 
j  iA  Hti  Mvrctfff  Trtoi 


30Ct.  Rail  Fare’ 
Would  Leave 
Drivers  Cold 


FrarMordyfoman  and  Stepdaughter  Both  Have  Sons 


Survey  SKowt  Plan 
Would  Draw  ttidori 
From  Mom  TrofHit 


tot*  *  snenove 

em  ChrtUvut  H«l. 
I*  »«<* 

kiM-MMto  •Ir'MftI  SO  pr' 


tr*it4  of 
t  r».<r'>«4  tMT-iMt 
1.  r-a*to  bf  M*rW«- 
r-ii  Vfsw*.  1*^  .  lot 
Tt4*‘-c  «n4  T»w»»- 
W«r«  Mut  a 


Ni  tW  roKy  awO—  ot  frbttkSt4  Mw.  Lo- 


Neighborliness  is  a  reason  why 

in  Philadelphia  nearly  everybody  reads  The  Bulletin 


Greater  Philadelphia  is  unique.  It’s  both  a 
modern  metropolis  and  a  collection  of  proud 
little  communities,  where  families  live  as  old- 
fashioned  neighbors. 

These  folks  look  to  Philadelphia’s  home 
newspaper— The  Evening  and  Sunday  Bulle¬ 
tin— because  it  combines  the  contents  of  a 
big  city  daily  with  a  complete  coverage  of 
neighborhood  news.  The  Bulletin  is  a  wel¬ 
come  family  friend,  invited  into  the  home 
day  after  day. 

No  wonder  advertisers  get  results  from  The 


Bulletin.  Their  sales  messages  are  read  by 
the  entire  family  in  the  home,  where  decisions 
to  buy  are  made.  Philadelphians  like  The 
Bulletin.  They  read  it,  respect  it  and  respond 
to  the  advertising  in  it. 


The  Bulletin  goes  home  .  .  .  delivers  more 
copies  to  Greater  Philadelphia  families 
every  seven  days  than  any  other  newspaper. 


Adcerlising  Offices:  Philadelphia  •  New  York  •  Chicago 
Representatives:  Sawyer  Ferguson  Walker  Company, 
Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco 
Florida  Resorts:  The  Leonard  Company,  Miami  Beach 


The  Bulletin  publishes  the  largest  amount  of  R.  O.  P. 
color  advertising  in  Philadelphia— Evening  and  Sunday! 


■ashion'  Rules  Hamper 


Railroads,  Fisher  Says 

TW  weti  t)w  ngtit  rwirr  oigoi  (tiW  tfw  r»4' 

to  cnm|»to  vltor  twm  «f  (oMs  to  aitowMI  u  Mto  nto* 
tfstof  m  ttoiow  tai  *1*  to>>to»ntoly  Wtoxl  m 

M  a  <tou.  •  W  r*™  rf.'”*- 


ftloinim  c*iii4  I* 

M«  P.M. 
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Color  Parley  To  See 
Results  of  Survey 


A  wealth  of  up-to-the-minute 
data  on  ROP  newspaper  color 
will  be  revealed  for  the  first 
time  to  advertisers  and  their 
agencies  in  a  special  report  to 
be  made  during  the  3rd  Annual 
Newspaper  ROP  Color  Confer¬ 
ence  at  the  Waldorf-Astoria 
Hotel,  New  York,  Sept.  15,  16 
and  17. 

According  to  J.  Rufus  Doig, 
president,  O’Mara  &  Oi-msbee, 
Inc.,  Conference  chairman,  the 
report  will  be  made  by  Anton 
W.  Bondy,  media  manager — 
print.  Lever  Brothers  Co.,  and 
chairman  of  the  Newspaper 
Committee  of  the  Association  of 
National  Advertisers. 

Mr.  Bondy’s  special  report 
will  be  based  on  results  of  a 
questionnaire  mailed  to  ANA 
members  to  find  their  practices 
and  attitudes  in  connection  with 
ROP  color  advertising  in  daily 
newspapers. 

Among  questions  that  will  be 
answered  are:  What  advantages 
do  you  think  ROP  color  offers? 
What  percentage  of  your  daily 


newspaper  budget  has  been  ac¬ 
counted  for  by  ROP  color?  For 
what  marketing  or  advertising 
purposes  do  you  think  ROP 
color  is  most  effective?  In  what 
cities  would  you  like  to  see  more 
ROP  color  made  available  to 
national  advei’tisers?  Have  you 
attempted  to  measure  the  rela¬ 
tive  effectiveness  of  ROP  color 
and  black  and  white? 

‘Shirt  Sleeve’  Panel 

Six  men  known  throughout 
the  newspaper  industry  for 
their  work  in  the  development  of 
newspaper  ROP  color  have  been 
named  to  a  “Shirt  Sleeve”  panel 
that  will  answer  questions  on 
color  during  the  Conference. 

Harry  Eybers,  production 
manager,  Washington  (D.  C.) 
Post  and  Times  Herald,  will 
moderate  the  “Shirt  Sleeve” 
panel  comprised  of:  Vernon 
Spitaleri,  executive  vicepresi¬ 
dent,  StaHi  Corp.  and  president 
of  StaHi  Color  Service;  Joseph 
McMullen,  production  manager, 
Milwaukee  ( W  i  s. )  Journal; 


M WORCESTER 

m  E  B 

m  $1,039,790,000 

D  2iid  Market  ii  Massachusetts 

I  »  91.9%  coverate 

f  by  the  Telegram-Gazette 

r  Daily  circulafion  162,449 

Sunday  105,300 

Audit  Dec.  31,  1957 

METROPOLITAN  WORCESTER  COUNTY  MARKET 


1958  Population,  Sales 
and  E.  B.  I.  (Gains) 

Population 
Retail  Sales 
Grocery  Sales 
E.  B.  I. 

General  Merchandise 
Drug  Store  Sales 


587,000 

$649,594,000 

$169,405,000 

$1,039,790,000 

$60,973,000 

$20,858,000* 


%  Increase 
since  1950 

UP  7.5% 
UP  53.5% 
UP  26.6% 
UP  53.4% 
UP  39.1% 
UP  105.8% 


Source.-  Sales  Management  Survey  of  Buying  Power,  May  1958 
-Drug  Sales  (All  Outlets)  Est.  Over  825,300,000 


The  Worcester 

TELEGRAM  and  GAZETTE 

WORCESTER,  MASSACHUSEHS 


MOIONEY,  REGAN  t  SCHMITT,  lie. 

Notionot  Represenrotives 

_ _ 

[  0  W  m  t  Of  lADIO  $TATIOI^WJA« 


William  Westermann,  ai’t  direc-  how  to  move  human  beings  and 
tor  and  color  coordinator,  Mil-  provides  an  overall  guide  to 
waukee  Journal;  Gerry  Burke,  advertising  strategy, 
production  manager  San  ^iepo  According  to  Mr.  Gediman 
(Calif.)  Union  and  Tribune;  authors’  luncheon  should 

Ted  DePeugh  stereotype  super-  p^o^ide  a  stimulating  session 
intendent,  J/iami  containing  the  key  for  a  more 

aid;  and  Don  Lytle,  Lake  Shore  vigorous  selling  effort. 
Electrotype  Division  of  Electro¬ 
graphic  Corp.,  Chicago.  Retail  Color  .\ds 

The  “Shirt  Sleeve”  panel  dis-  thirty  seven  newspapers  have 
cussions  were  introduced  at  kst  subn^itted  a  total  of  366  retail 
year  s  color  conference  in  Chi-  ^.^jor  advertisements  for 

cago;  proved  so  successful  that  exhibition  at  the  Color  Confer- 
time  devoted  to  this  part  of  the  according  to  Jack  Lake, 

Conference  program  will  advertising  director,  Elizabeth 
be  doubled  over  the  time  given  j  ^  Journal,  chair- 

last  year.  ^be  Conference  Exhibits 

“Despite  the  amazing  growth  Committee, 
and  success  of  newspaper  ROP  ...  .  r  .  , 

color,”  Mr.  Eybers  said,  “there  All  catepries  of  i-etail  ad- 

is  still  considerable  criticism  as  ver  ismg  linage  will  be  repr^ 
to  its  quality  and  uniformity.  exhibit  scheduled 

The  question  of  where  the  fault 

lies  and  what  advertisers  can  The  exhibit  will  be  in  the  hotel  s 
expect  in  newspaper  ROP  color  Foyer.  It  will  open  at  noon 

in  the  future  is  being  asked  by  Monday,  Sept.  15  and  will  close 
ad  agencies.  Sept.  17. 

“Agencies,”  Mr.  Eybers  con-  ^  th's  exhibit,”  Mr. 

tinued,  “are  deeply  concerned  as  Lake  said,  will  be  to  show  what 
to  what  quality  they  can  guar-  being  done  wUh  ROP  news- 
antee  their  clients;  they  want  color  by  both  large  and 

to  know  how  near  to  ‘slick  small  retailers  across  the 
paper’  color  reproduction  news-  country. 

papers  can  come  with  the  ma-  Featured  at  the  Conference 
terial  they  are  now  using.”  will  be  a  display  which  traces 
The  panel  is  expected  to  an-  the  color  negative  system  from 
swer  these  and  other  questions  original  Kodacolor  or  Ektacolor 
on  ROP  color.  negative,  through  gang  proof 

on  Ektacolor  Paper,  through 
.4uiliors’  Luncheon  masks,  through  separation 

Janet  Wolff  and  Pierre  P/j^ts  Kodak’s  exper^^^^^^ 
Martineau  will  share  the  Kind  1439  Paper  and  to  the  final 
‘speakers’  spotlight  at  an  ROP  reproduction  in  the  news- 
authors’  luncheon  scheduled  as  P^PCT- 

a  feature  of  the  Conference  at  t _ 

the  Waldorf-Astoria  Hotel,  New 

York,  Sept.  15,  16  and  17.  Through  arrangements  made 

Announcement  was  made  by  in  cooperation  with  the  New 
H.  James  Gediman,  executive  York  Visitors  and  Convention 
vicepresident,  Hearst  Adver-  Bureau,  the  New  York  Chapter 
tising  Service,  and  co-chairman  of  the  American  Association  of 
of  the  Conference,  who  said  the  Newspaper  Representatives  has 
well-known  authoi’s  will  address  prepared  a  full  schedule  of 
the  opening  day  luncheon,  Mon-  available  entertainment  for  thf 
day.  Sept.  15.  wives. 

Mrs.  Wolff,  copy  group  head  Included  are  tpurs  of  No'*' 
at  J.  Walter  Thompson  Co.,  is  York’s  famed  buildings,  sight- 
author  of  the  much-discussed  seeing  cruises  around  Manhat- 
book  “What  Makes  Women  tan  Island,  fashion  shows  at 

Buy,”  published  by  McGraw-  New  York’s  top  hotels.  With  the 

Hill  Book  Co.  She  has  been  a  exception  of  tours  to  the  Statue 
champion  at  selling  to  women  of  Liberty  and  United  Nations 
for  16  years,  either  writing  or  Headquarters,  discounts  on  ad- 
directing  feminine-slanted  ere-  mission  prices  will  be  available 
ative  work  in  all  forms  of  ad-  to  wives  of  Conference  dele- 
vertising.  gates. 

Mrs.  Wolff  will  discuss  the  Wives  wishing  to  attend  Con- 
understanding  of  women.  ference  sessions,  luncheons  and 

Pierre  Martineau,  director  of  dinners  with  their  husbands  wU 
research  and  marketing  for  the  be  required  to  pay  the  regular 
Chicago  Tribune,  directs  a  large  fee  of  $22.50. 
staff  of  professional  researchers  Wives  may  consult  with  rep 
in  an  ongoing,  action-oriented  resentatives  of  both  AANR  and 
program  on  all  phases  of  adver-  the  Convention  Bureau  who  will 
tising  research.  be  helping  with  registrations  at 

In  his  book  “Motivation  in  the  Waldorf-Astoria  on  Sunday  j 
Advertising,”  published  by  Me-  afternoon.  Sept.  14,  and  on 
Graw-Hill  Book  Co.,  he  shows  Monday  morning.  Sept.  15.  | 
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Something  for  W'ives 
Through  arrangements  made 


CONSTRUCTION 


an  all-time  high  in  building  activity! 


Thirty-five  major  projects,  worth  $171,250,000,  are 
planned  or  underway  in  bright-spot  Dallas! 
Already,  ten  major  jobs,  valued  at  $29,600,000,  have 
been  completed  this  year!  First-quarter  residential 
contract  awards  of  $35,440,000  are  105.4%  ahead 
of  1957!  Non-building  construction  for  1958  is 
predicted  at  $50,000,000! 


OTHER  BRIGHT  AREAS  IN  DALLAS’  ECONOMY: 

•  a  $345,000,000  road  building  program! 

•  employment  higher  than  this  time  last  year! 

•  biggest  backlog  of  defense  contracts  in  peacetime  history! 

•  department  store  sales  increased  10%  for  the  four  week  period 
ending  June  7! 

•  best  prospects  in  five  years  for  farmers  and  ranchers! 


Because  News  readers  have  more,  spend  more,  and  there  are  more  of  them,  you'll  better  your  business 
In  bright-spot  Dallas  with  your  advertising  in  The  Dallas  Morning  News. 

THE  DALLAS 
MORNING 

Member,  Metro  Sunday  Comics  Network 


TEXAS*  GREATEST  NEWSPAPER 


CIRCULATION;  207,742  families  dally,  216,927  Sunday 

( Publisher’s  Ststsmsnt,  Msr.  31,  19SB) 


CRE8MER  A  WOODWARD.  INC.  NstionsI  Rsprsssntstivs 

New  York  e  Chicago  e  Detroit  •  Atlanta  e  Los  Angeles  e  San  Francisco 
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MEDIA  DIRECTOR  XXI 


Why  Women  Make 
Good  Media  Buyers 


By  Philip  X.  Schuyler 


MEDIA  DIRECTOR'S  'HANDS' — Right  and  left  hands  of  Weymoutli 
Symmes  (right),  media  director,  Paris  &  Peart,  Inc.,  are  (left  to  right); 
Virginia  Burke  and  Ann  Holland,  P&P  space  buyers. 


te.sts  showed,  amonfr  other  seeing  representatives.  She  pre- 
things,  that  she  “got  along  well  fers  to  have  the  later  make  ap- 
with  people”  and  had  “high  sta-  pointments,  rather  than  just 
tistical  aptitudes.”  drop  in.  She  finds  the  Editor  4 

From  Duane  Jones,  Miss  Publisher  Market  Guide  us«- 
Burke  went  to  the  media  de-  ful  in  her  work, 
partment  of  Dancer,  Fitzgerald,  jyjiss  Holland  has  had  all  her 
Sample,  Inc.,  where  she  did  media  experience  with  the  same 
space  buying  for  Procter  &  agency.  Besides  Mr.  Symmes, 
Gambles  Dreft  and  Oxydol  ^as  worked  under  Paul 

under  the  direction  of  Louis  Danielson  and  Harold  Mooney. 
Fischer,  media  director.  She  left 

that  agency  to  go  to  California,  Interest  in  ROP  Color 

where  she  joined  the  radio  and 

TV  department  in  J.  Walter  ,  Symmes  as  media  diw- 

Thompson  Company’s  San  ' 

Francisco  office.  She  has  been  Mooney,  now  research  director 
with  P  &  P  now  for  the  past  making  studies  on  media 
four  years.  K^ther  they  investigate  ROJ 

newspaper  color,  for  instan«, 
Believes  in  Comparison  prior  to  the  use  of  that  media. 

Miss  Burke  happens  to  be-  .  vou 

long  to  the  school  that  believes  impact  and  appetite  appeal 

media  can  and  must  be  com- 

pared  with  one  another.  But,  in  the  extra  cost, 

her  opinion,  the  statistics  now  Mr-  Symmes  said.  .  ,  . 

available  are  generally  unfair  Mr.  Symmes,  who  with  »■ 
to  print  media.  Burke  buys  both  space  and  time, 

“Anyone  tuned  in  to  a  tele-  declared  that  the  latter  i* 
cast  is  counted  as  having  seen  “more  difficult  and  time  con 
the  commercial  even  though  suming.  ’ 
everyone  may  not  be  watching  “In  the  case  of  print  you  can 
the  set,”  she  pointed  out.  “This  plan  months  ahead  and  be  sure 
results  in  low  cost  per  thousand  that  you  will  get  what  you  ex¬ 
figures,  quite  unfair  to  print  pect  to  buy,”  he  explained. 
media  where  you  must  recognize  “Radio  and  TV  programs  art 
an  ad  to  be  counted  as  an  ad  constantly  changing,  making  » 
reader.  impossible  to  plan  in  advance. 
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With  1957  drugstore  sales  totaling  $36,074,000.00 
the  San  Diego  market  ranks  26th  among  the  nation's  280  Metropolitan 
County  Areas.  Sell  this  great  and  growing  market  through 
The  San  Diego  Union  and  Evening  Tribune.  Combined  daily  circulation: 
more  than  200,000!  84.4%  readership  —  unduplicated. 


SALES  ESTIMATE  COPYRIGHT  19S8  SALES  MANAGEMENT  SURVEY  OF  BUYING  POWER 


Eyenino  Tribune 


file  i^an  Piego  Mnion  AND 

"The  Ring  of  Truth' 

COPLEY  NEWSPAPERS 

15  "Hometown”  Newspoport  covoring  Son  Diego.  Californio  ~  Northern  lltir>ois  —  Springfield,  lllino<»  — 
ond  Oreoter  Lot  Angelet . . .  Served  by  the  COPLEY  Wothington  Bureou  ond  the  COPLEY  Newt  Service. 

RirRESiNTED  NATIONALLY  RY  THE  WEST-HOLLIOAY  CO.,  INC 


High  school  kids 


human  beings  in  TTJJOR-P^^^ 


/© 


Jack  Berrill,  35,  creator 
of  Gil  Thorp,”  lives  in 
Connecticut ...  is  father  of 
five  kids . . .  has  story 
ouaerial  for  years  to  come! 


Starting  on  Monday,  September  8,  the 
CT-NYN  Syndicate  offers  US  editors  an 
entirely  unique  feature— a  serious  daily 
cartoon  story  strip  about  today’s  high 
school  students  as  they  see  themselves. 

And  the  vast  majority  see  themselves  as 
healthy,  normal  American  kids  . .  .  not  as 
hoodlums  or  hooligans,  j.d.’s,  shook-ups, 
rumble  leaders,  or  cop  fighters  like  the 
unfortunate  few  that  make  the  headlines! 

The  strip  is  built  around  everything 
that  interests  the  growing-up  generation 
—sports  and  team  play,  parents  and  home, 
the  ice  cream  parlor,  part-time  jobs,  and 
Saturday  night  hops. 

The  locale  is  Milford’  High  . . .  typical 
school  in  a  typical  Main  Street  town. 

Central  character  is  Gil  Thorp,  athletic 
director  and  head  coach  ...  a  star  athlete 


himself  . . .  believer  in  fair  play,  on  the 
field  and  off .  . .  with  the  ability  to 
understand  kids,  win  their  friendship, 
confidence,  respect,  and  loyalty. 

A  fine  feature  .  .  .  with  which  kids  can 
identify  themselves,  form  a  close  rapport. 
It  gives  exciting  entertainment,  without 
obvious  preachments  or  moralizing.  And 
there’s  no  straining  for  foolishness  or 
teen-age  wisecracks . . .  the  dialogue  can  be 
comprehended  and  enjoyed  by  the  over¬ 
thirties  as  well  as  the  unders— without  a 
dictionary  or  a  translator! 

“Gil  Thorp”  attracts  tomorrow’s  readers 
today . . .  builds  circulation  not  merely  for 
the  present,  but  for  the  years  ahead ! 

For  further  information,  proofs  and 
prices,  call  our  New  York  office  collect— 
right  away...MUrray  Hill  2-1234! 
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Chicago  Tribune -New  York  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York  ...  Tribune  Tower,  Chicago 


ADVERTISER  •  NEWSPAPER 

Westinghouse  Was  Sure 
With  Ads  on  News  Break 


Pittsburgh 

A  graphic  example  of  how  ad¬ 
vertising  can  keep  pace  with 
news  breaks  has  been  provided 
by  Westinghouse  Electric  Corp. 
and  Ketchum,  MacLeod  &  Grove, 
Inc.,  its  agency  for  corporate 
advertising. 

A  full-page  Westinghouse  ad¬ 
vertisement  started  appearing 
in  87  newspapers  in  57  cities 
coast  to  coast,  some  80  hours 
(with  a  weekend  in  between) 
after  President  Eisenhower 
made  the  dramatic  announce¬ 
ment  that  the  atomic  submarine 
Nautilus  had  sailed  under  the 
Noi'th  Pole.  It  was  noted  that 
the  ad  could  have  appeared  a 
day  earlier  but  timing  was  de¬ 
layed  to  coincide  with  another 
scheduled  news  development — 
reception  of  the  Nautilus  in 
Great  Britain. 

Hats  OIT 

The  advertisement  conveyed 
to  the  men  of  the  Nautilus  a 
“hats  off”  from  the  men  and 


women  of  Westinghouse  w’ho  de¬ 
signed  and  built  the  atomic  re¬ 
actor  which  propels  the  Nau¬ 
tilus. 

Then,  less  than  24  hours  after 
announcement  that  the  Skate, 
sister  ship  of  the  Nautilus,  had 
performed  a  similar  feat,  full- 
page  Westinghouse  advertise¬ 
ments  again  appeared  coast  to 
coast  saying  that  Westinghouse 
also  built  the  atomic  power  plant 
for  the  Skate,  as  well  as  for  four 
other  U.  S.  submarines  already 
at  sea,  just  launched,  or  about 
to  be  launched. 

Behind  this  fast  advertising 
accomplishment  lies  a  story  of 
quick  decision  by  top  manage¬ 
ment  and  the  advertising  and 
public  relations  departments  of 
a  big  corporation,  close  imple¬ 
mentation  by  its  advertising 
agency,  and  fast  carrying-out 
of  the  myriads  of  merchanical 
details  necessary  to  get  an  ad¬ 
vertisement  of  this  magnitude 
into  print  all  over  the  country. 

President  Eisenhower  made 


The  men  and  »omen  of  Westinghouse.  who  designed  and 
built  the  atomic  reactor*  which  propels  the  submarine 
Nautilus,  say  "Hats  Off"  to  Cummander  W.  R.  Anderson  of  tie 
Nautilus  and  his  brave  crew-  for  their  histoo  making  trip  under 
the  North  Pole. 


i  Wcstmeiiouse  is  proud  to  ha>e  had  a  hand  m  this  great 
accomplishment. 


The  Westinghouse  atomic  reactor,  operating  on  a  small 
quantit)  of  ur.inium,  the  .N.iulilui  to  make  this 

jnilctTiiiumlcr ucUrand uithout  rrfuehr.^.lhiy  made  it  {>r»»ible 
to  pionivr  a  trail  under  the  poLir  ice  cap.  th'>usan  f>  ol'  miles . 
shorter  iLin  some  of  tixl.i>‘»  heavily-travelt'J  routes. 

This  U  certainly  a  feat  whah  ranks  with  tho-^  of  the  great- 
e>l  exploixT.  of  all  time. 


the  announcement  about  the 
Nautilus  at  his  news  conference 
Friday  (Aug.  8).  Early  the  ne.xt 
day  (Saturday),  Westinghouse 
top  management  approved  the 
idea  of  advertising  the  project. 
After  that,  Roger  H.  Bolin,  di- 
i-ector  of  advertising,  and  E.  W. 
Seay,  manager  of  general  ad¬ 
vertising,  both  of  Westinghouse, 
decided  on  the  plan.  They  sum¬ 
moned  H.  Vincent  Drayne,  vice- 
president  of  Ketchum,  MacLeod 
&  Grove,  who  supervises  the 
Westinghouse  corporate  ac¬ 
count. 

Team  ^'ork 

It  took  a  lot  of  doing.  Teams 


The  dust  had  not  yet  settled 
on  this  project  when  the  news 
story  broke  that  the  Skate  also 
had  sailed  under  the  North  Pole. 
This  was  Wednesday  (Aug.  13) 
and  the  signal  for  all  the  prepa¬ 
ration  efforts  to  start  again. 

This  time,  KM&G  art  and 
production  people  were  rushed 
to  New  York  City  via  Westing¬ 
house  plane.  In  flight,  the 
KM&G  art  director,  J.  T.  Ross, 
prepared  the  layout.  When  they 
got  to  New  York,  approved  copy 
was  telephoned  to  them.  C.  E. 
McHugh,  KM&G  production  di¬ 
rector,  had  New  York  firms  do 
the  production. 

At  6  p.m.  Wednesday,  the  ad 
appeared  in  the  bulldog  editions 
of  Aug.  14  New  York  Times  and 
Herald  Tribune.  The  ad  also  ap¬ 
peared  in  regular  Aug.  14  edi¬ 
tions  and  Aug.  15  editions  of  57 
other  papers. 

•  ) 

Spot  Radio  Ad  | 

Revenue  Up  7.8% 

National  spot  advertising  rev¬ 
enue  on  U.  S.  radio  stations 
totaled  an  estimated  $93,574,- 
000  for  the  first  six  months  of 
1958,  an  increase  of  7.8%  over 
the  same  period  of  1957,  it  was 
announced  by  Lawrence  Webb, 
managing  director,  Station  Rep¬ 
resentatives  Association.  The 
figure  for  the  comparable  period  i 


You'll  moke'.o 
bigger  splash;  Mith 
COLOR  in  Altoona; 


The  smart  advertisers  who  included  color 
in  the  Altoona  Mirror  in  their  sales 
program  for  Pennsylvania  are  really 
swimming  with  the  tide.  Over  280,000 
lines  of  color  last  year,  more  than  many 
metropolitan  dailies — again  helped  push  up 
retail  sales  in  Altoona  and  Blair  Co. 

Indications  are  that  ’58  will  even  beat 
last  year’s  record  $  135-million  sales. 

Both  retail  and  national  color  linage 
have  climbed  year  after  year,  one,  two 
and  full  color  .  .  .  thanks  to  the  careful 
Mirror  craftsmanship  and  the  avid 
readership  of  just  about  everybody 
in  the  Altoona  metropolitan  area. 

You’d  better  plan  to  get  in  the 
swim — in  color — in  Altoona! 


SELL  lUSTLING  ALTOONA  WITH  THE 

Eltoona  SHlirrot 

AlteoRa  PeRnsylvoRla't  eRly  dally  Rtwspaper 

Richard  f.  Btalar,  Adv,  Mgr. 
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of  Westinghouse  and  KM&G 
people  w-orked  all  through  Sat¬ 
urday  afternoon  and  evening 
and  almost  all  day  Sunday.  At 
1:30  a.m.  Sunday,  a  group  was 
working  on  layouts  around  the 
dining  room  table  in  Mr.  Bolin’s 
suburban  Pittsburgh  residence. 

A  Pittsburgh  typographer, 
Edw'in  H.  Stuart,  Inc.,  turned 
over  its  shop  to  the  project  and 
the  Westinghouse-KM&G  people 
moved  in,  eating  sandwiches  on 
the  desks  and  making  telephone 
calls  all  over  the  country  to 
newspaper  advertising  offices. 
Stuart  had  typographers  work¬ 
ing  until  4:30  a.m.  Sunday  and 
back  again  at  9  a.m.  that  day. 
Artcraft  Engraving,  Pitts¬ 
burgh,  had  a  crew  in  Sunday 
morning  to  make  plates.  Service 
Electrotype,  Pittsburgh,  had  a 
full  crew  in  a  little  later,  stand¬ 
ing  by. 

Pla!>tic  Mali! 

By  5  o’clock  Sunday  after¬ 
noon  (Aug.  10),  plastic  mats 
were  being  shipped  by  plane, 
train,  and  bus  to  newspapers  all 
over  the  country.  Some  were  de¬ 
livered  by  special  messenger. 
The  fast  project  even  included 
the  necessary  approval  of  copy 
and  layout  by  the  Atomic  En¬ 
ergy  Commission. 

Repeat  Performance 

The  ad  appeared  Tuesday 
(Aug.  12)  and  Wednesday 
(Aug.  13). 
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of  1957  was  $86,770,000. 

The  1958  total  is  said  to  rep¬ 
resent  the  highest  first  six 
months  ever  recorded  in  national 
spot  radio.  ^ 

The  estimate  is  based  upon 
reports  by  member  firms  of  the 
SRA  as  audited  by  Price  Water- 
house  &  Co. 

• 

Motley  Chairmans 
‘Ad  Week’  Group 

Arthur  H.  Motley,  publisher 
of  Parade  Publications,  has 
been  appointed  national  chair¬ 
man  of  the  1959  Advertising 
Week,  according  to  Robert  M. 
Feemster,  board  chairman  of 
the  Advertising  Federation  of 
America. 

The  1959  observance  of  Ad¬ 
vertising  Week,  co-sponsored  by 
the  Advertising  Federation  of 
America  and  the  Advertising 
Association  of  the  West,  is 
scheduled  for  February  8-14, 
Mr.  Feemster  said. 

• 

Wards  Introduces 
Insured  Clothing 

Chicago 

Montgomery  Ward  announced 
it  is  introducing  for  the  first 
time  in  the  clothing  industry  , 
new  lines  of  men’s  clothing  that 
will  be  insured  for  two  y^rs 
against  loss  by  fire  or  theft  with 
a  guarantee  of  replacement 
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RUN-OF-PAPER  COLOR  PRESS  ROOMS  ARE  POWERFUL  SALES  ROOMS  —  Advertising  Vice  President.  John  Soughan,  of  Pepsi  Cola 
Company  says:  "Color  is  most  important  in  selling  packaged  goods  and  is  a  powerful  tool  in  the  sale  of  Pepsi  Cola." 


You  can’t  heat  ROP  color  power.  For 
instaiKe,  Pep.si-dola  douhled  take-home  sales 
with  ROP  color  canipaijrns.  .\lso,  it  is  a 
startlin<>[  lat  t  that  many  jxiwerlnl  reports  on 
(olor  advertising  resnlts  are  coming  Irom 
small  towns! 

rite  smart  small  town  newspapers  are 
aicepting  the  challenge  ol  ROP  color  . .  .  and 
are  finding  that  ROP  tolor  is  a  small-plant 
key  to  increased  profits.  1  his  has  hap|)ened 
in  towns  of  under  20, 000  population!  One 
siuh  newspaper,  profitaftly  pioneering  color, 
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ran  over  (iOO.OOO  lines  of  ROP  color  in  H)")?. 

I  loe  can  help  yon  investigate  the  color  pos- 
sihilities  for  yonr  plant  and  your  area.  'Fhe 
historv  of  newspa|)er  color  printing  is  largely 
our  history;  it  n'ill  jmy  you  to  get  in  touch 
with  Hoe. 


•  lO  Kast  13Stli  Straat.  Naw  Varfc  S4.  N.Y. 

$al*5  Boston  *  N«w  Yorit  *  Chicogo  *  OoMos  *  Miocni  *  San  Froncisco 


ROP  COLOR  HELPS  SELL 
PEPSI -COLA  FASTER 
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Canada  Eyes 
Possible  Press 
Monopolies 

Ottawa 

Justice  Minister  Fulton  was 
questioned  about  possible  mo¬ 
nopolies  in  Canada,  and  about 
the  possibility  of  monopolies 
being  fostered  by  regulations  of 
The  Canadian  Press,  the  co¬ 
operative  newsgathering  agency 
of  Canada’s  daily  newspapers. 

Douglas  Fisher  raised  the 
question.  He  noted  that  “w'e  have 
no  particular  monopoly  except 
in  specific  towns,  and  in  a  sense 
these  monopolies  make  sense  be¬ 
cause  a  competitor  could  not 
make  a  go  of  it  with  any  rea¬ 
sonable  financial  chance.” 

But  there  had  been  a  con¬ 
siderable  growth  of  newspaper 
chains  “tending  toward  a  mo¬ 
nopoly.”  There  had  also  been 
the  growth  of  the  Canadian 
Press. 

He  said  that  under  Canadian 
Press  regulations  “it  is  almost 
impossible  for  a  new  enterprise 
to  get  going  in  that  field  and 
be  accepted  by  the  Canadian 
Press.” 


Mr.  Fulton,  who  was  putting 
his  departmental  estimates 
through  the  commons  commit- 
tee-of-the-w’hole,  said  that  any 
specific  case  of  monopoly  re¬ 
ported  would  be  investigated. 
His  department  includes  the 
combines  investigation  branch. 

Mr.  Fisher  said  that  in  his 
community  there  were  two  news¬ 
papers,  one  owned  by  a  chain. 
The  owner  of  the  other  had  re¬ 
cently  died.  There  was  fear  the 
chain  owner  would  buy  the  other 
paper  and  end  competition  in 
that  area.  He  did  not  name  the 
papers  or  their  publication 
points,  but  obviously  referred 
to  the  Port  Arthur  News  Chroni¬ 
cle,  owned  by  Thomson  News¬ 
papers,  and  the  Fort  William 
Times- Journal,  owned  by  Fort 
William  interests. 

Mr.  Fulton  said  that  it  was 
public  knowledge  that  the  de- 
paitment  was  “looking  into  one 
particular  case  of  a  mutual  ar¬ 
rangement  made  between  two 
newspapers  in  Canada,  and  we 
are  aware  of  the  position  of 
the  Canadian  Press. 

Vancouver  Case 

(It  was  announced  in  May 
that  the  combines  act  branch 
would  hold  a  hearing  into  joint 
production  arrangements  en¬ 
tered  into  by  two  Vancouver 


newspapers,  the  Province  and 
Sun,  whose  mechanical  produc¬ 
tion  resources  and  other  assets 
were  merged  in  a  new  company, 
Pacific  Press  Limited,  in  June, 
1957.) 

He  said:  “If  any  specific  case 
comes  to  our  attention  whereby 
the  existence  of  this  agency 
were  used  to  foster  a  monopoly 
by  one  newspaper  or  any  com¬ 
bination  of  newspapers,  we 
would,  of  course,  be  prepared 
to  investigate.” 

The  Canadian  Press  is  the 
partnership  through  which  Ca¬ 
nadian  daily  newspapers  ex¬ 
change  the  news  of  their  areas, 
across  the  country,  also  bring 
in  and  distribute  the  news  of  the 
world. 

It  is  a  non-profit-making  co¬ 
operative,  expenses  of  operation 
being  met  by  annual  assessment 
on  the  membership,  based  main¬ 
ly  on  population  of  the  area 
served. 

Membership  in  CP,  in  fields 
not  already  served  by  existing 
members,  is  open  to  any  daily 
newspaper  paying  an  entrance 
fee  of  $500  and  willing  to  as¬ 
sume  its  share  of  annual  costs. 

In  centers  where  member 
newspapers  already  publish,  the 
entrance  fee  —  in  recognition 
of  the  equity  built  up  in  CP 
by  existing  members  —  is  one 


or  two  years’  regular  CP  cliarge 
in  the  given  center.  One  year’s 
charge  is  the  entrance  fee  if 
the  application  is  for  a  field  — 
morning  or  evening  —  not  al¬ 
ready  occupied.  Two  years’ 
charge  is  the  fee  for  an  evening 
paper  where  one  is  already  pub¬ 
lished  or  for  a  morning  paper 
where  one  is  already  published. 
• 

Congressional  Record 
Reprints  Column 

Harvky,  Ill. 
Rep.  William  E.  McVey  liked 
a  column  in  the  Harvey  T ribune 
so  well  he  had  it  reproduced  in 
the  Congressional  Record. 

It  was  the  “About  Many 
Things”  column  by  Ruth  Lam¬ 
bert,  wife  of  A.  Myron  Lambert, 
publisher.  The  column  dealt 
with  statehood  for  Alaska  and 
pointed  out  many  interesting 
facts  about  the  territory  that 
soon  is  to  be  a  state. 

• 

Small  Business  Boost 

Washington 
Legislation  permitting  small 
business  to  amortize  for  Federal 
tax  purposes  20  percent  of  the 
cost  of  new  or  used  equipment 
in  the  year  of  purchase  has  been 
approved  by  a  Senate-House 
conference  and  is  expected  to 
receive  prompt  presidential  sig¬ 
nature. 
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ONE  newspaper  covers  the  5  billion  dollar  Detroit  market  best — 
THE  NEWS.  Circulation  figures  show  it  gets  into  the  most  homes. 
Surveys*  show  it  gets  to  the  right  people — the  ones  who  go  more 
places,  do  more  things,  buy  more  goods. 


Because  The  News  gives  its  advertisers  circulation  that  leads 
in  hvsinou  as  well  as  bigness,  it’s  more  productive.  That's  why 

'V  "  . 

The  News  carries  more  total  linage  than  both  other  Detroit  papers 
combined.  USE  THE  NEWS! 


The  Detroit  News 


*Fifth  Quinquennial  Survey 


Wamkday  eireulation 
472,191 

Sundays  588,989 
ABC  3/31/58 


Chicago  Office. 435  N.  Michigan  Ave.,  TribuneTower 
Miami  Beach... The  Leonard  Co.,  311  Lincoln  Road 


260  Madison  Ave.,  New  York 
.785  Market  St.,  San  Francisco 


Eastern  Office. 


Pacific  Office. 
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General  Foods  Tells 
Future  Agency  Plans 


White  Plains,  N.  Y. 

E.  W.  Ebel,  vicepresident  ad¬ 
vertising,  General  Foods  Coi’p., 
announced  this  week  a  number 
of  changes  of  product  assign¬ 
ment  among  its  present  adver¬ 
tising  agencies  in  line  with  the 
corporation’s  long-range  plans 
for  marketing  expansion.  At  the 
same  time  it  was  announced 
that  in  addition  to  Young  & 
Rubicam,  Benton  &  Bowles,  and 
Foote,  Cone  &  Belding,  a  fourth 
agency  is  to  be  selected. 

The  annual  report  revealed  an 
expenditure  of  $87,000,000  for 
advertising  and  promotion  in 
the  fiscal  year  which  closed 
March  31,  1958.  In  addition  to 
the  75  existing  brands  being 
sold,  including  such  national 
leaders  as  Jell-0,  Post,  Maxwell 
House,  Birds  Eye,  etc.,  a  num¬ 
ber  of  new  products  are  in  the 
development  stage.  These  new 
products  added  to  the  already 
large  number  of  advertised 
brands  call  for  greater  flexibil¬ 
ity  in  agency  assignment. 


GRO\VTH 

The  Morning  Courier-Ex¬ 
press  and  the  Sunday  Cour¬ 
ier-Express  are  Buffalo’s 
two  fastest  growing  news¬ 
papers,  both  from  a  circula¬ 
tion  and  advertising  linage 
standpoint . . .  good  reasons 
why  your  advertising  will 
pay  in  this  progressive 
newspaper. 

ROP  COLOR  available  both  daily 
and  Sunday 

Member:  Metro  Sunday  Comics  and 
Sunday  Magazine  Networks 

Buffalo  Courier-Express 

Western  New  York’s  Only  Morning 
and  Sunday  Newspaper 


Young  &  Rubicam  is  to  intro¬ 
duce  nationally  a  new  instant 
breakfast  drink  and  a  new  des¬ 
sert  topping,  while  turning  over 
to  Foote,  Cone  &  Belding  Calu¬ 
met  Baking  Powder,  D-Zerta, 
Minute  Potatoes  and  Walter 
Baker  products.  Young  &  Rubi¬ 
cam  will  retain  the  nationally 
famous  brands  —  Jell-0,  Birds 
Eye,  Sanka,  Swans  Down,  Pos- 
tum  and  18  other  General  Foods 
products. 

ColTee  Assignment 

Benton  &  Bowles  will  under¬ 
take  new  coffee  assignments  and 
two  new  products  in  the  Gaines 
line.  Benton  &  Bowles  will  turn 
over  to  the  new  agency,  to  be 
announced,  the  vacuum-packed 
Ground  Coffee  in  the  Maxwell 
House  line.  Benton  &  Bowles 
will  retain  the  Instant  Maxwell 
House  account,  which  has  grown 
to  be  the  lai’gest  advertising 
account  in  General  Foods,  and 
the  entire  Post  Cereals  and 
Gaines  lines  as  well  as  the  In¬ 
stitutional  Products  Division. 

The  long  range  business  na¬ 
ture  of  these  shifts  was  empha¬ 
sized  by  Mr.  Ebel  who  expressed 
the  corporation’s  appreciation 
of  the  excellent  relationships 
with  its  agencies.  He  pointed 
out  that  Ground  Maxwell  House 
Coffee,  for  example,  had  been 
with  Benton  &  Bowles  since 
1932.  In  that  period,  Mr.  Ebel 
-said,  sales  had  multiplied  four 
times.  The  Brand  enjoyed  its 
most  successful  year  in  the  fiscal 
year  ending  March  31  and  sales 
since  then  have  progi'essed  at  an 
even  faster  pace. 

Mr.  Ebel  indicated  that  the 
search  for  the  fourth  agency 


had  been  narrowed  on  the  basis 
of  quality,  scop''  ef  seiwices,  lo¬ 
cation  in  the  New  York  area 
and  consideration  o';  lompetitive 
situations. 

Ajiciioy  Roundup 

•  Confirmation  of  Stude- 
baker-Packard  Corp.  account 
switch  from  Burke  Dowling 
Adams,  Inc.,  to  D’Arcy  Adver¬ 
tising  Co.  announced  this  week. 
D’Arcy  will  handle  all  corpora¬ 
tion  advertising,  including 
smaller  car,  and  Studebaker  and 
Mercedes-Benz  lines.  F.  C. 
Weber,  D’Arcy  veep,  will  super¬ 
vise  account. 

•  D’Arcy  also  snagged  $2,- 
000,000  Cashmere  Bouquet  soap 
and  cosmetic  lines  of  Colgate 
Palmolive  Co.  from  Bryan- 
Houston. 

•  Special  institutional  adver¬ 
tising  program  for  Standard 
Oil  Company  (New  Jersey)  as¬ 
signed  to  Ogilvy,  Benson  & 
Mather,  Inc.  McCann-Erickson 
has  had  all  Jersey  Standard 
business  nearly  50  years. 

•  Effective  Sept.  1,  George  B. 
Frank,  advertising  promotion 
manager,  Chicago  American, 
will  resign  to  become  partner 
of  Gardner  and  Stein  Chicago 
ad  agency.  He  has  been  with 
American  for  six  years. 

•  Pettersen  Marzoni  Jr.,  vice- 
president  and  director  of  re¬ 
search,  D’Arcy  Advei’tising  Co.; 
Otto  Tinklepaugh,  vicepresident, 
J.  M.  Mathes,  Inc.;  and  W.  M. 
Weilbacher,  vicepresident  and 
director  of  reseai'ch,  Dancer- 
Fitzgerald-Sample,  Inc.,  have 
been  appointed  to  technical  com¬ 
mittee  of  Advertising  Research 
Foundation. 

•  Don  Walsh,  formerly  with 
Ford  Motor  Co.,  has  joined  me¬ 
dia-research  staff  of  Erwin 
Wasey,  Ruthrauff  &  Ryan,  Inc. 

•  J.  M.  Mathes  Incorporated 
has  been  appointed  by  Whitehall 
Laboratories,  Division  of  Amer¬ 
ican  Home  Products  Corp.,  to 
handle  advertising  for  a  new 
proprietary  product. 


Representotives: 


Pacific  Coost: 


Scolaro,  Meeker  & 
Scott 

Doyle  &  Hawley 


in  greater  Cleveiand 
the  News  is  read  by 
more  families  every 
evening  than  you  find 
in  the  entire  cities 
of  AKRON 
or  TOLEDO  Ohio 

Cleveland 

NEWS 

REPRESENTED  BY  KELLY  SMITH  CO. 


Cousuiiier  Study 
Issued  by  P-C 

Appleton,  Wis. 

Eleven  consecutive  years  of 
consumer  research  was  marked 
recently  by  the  release  of  the 
Appleton  Post-Crescent’s  11th 
annual  Consumer  Buying  Habit 
Study.  The  study  covers  the 
Appleton,  Neenah-Menasha  A. 
B.  C.  City  Zone  —  known  as 
the  Fox  Cities. 

Information  for  the  study  was 
secured  by  direct  interviews  of 
1,255  Fox  Cities  housewives, 
i  Copies  can  be  secured  by  writing 
!  to  Kenneth  E.  Davis,  manager, 
general  advertising  of  the  Ap¬ 
pleton  Post-Crescent. 


Referendum  Ad  Suit 
Dismissed  by  Court 

Vancouver,  B.  C. 
Police  Magistrate  P.  J.  Moran 
recently  dismissed  a  charge 
agaii.  t  Citizen  Publishers  and 
printers  Ltd.,  Prince  George, 
B.  C.,  alleging  unlawful  adver¬ 
tising  C  inceiTiing  a  referendum. 

The  case  grew  out  of  an  ad 
which  appeared  in  the  Prince 
George  Citizen  July  22  support¬ 
ing  city  council’s  entry  into  the 
natural  gas  distributing  busi¬ 
ness  —  the  subject  of  a  refer¬ 
endum  held  July  23. 

The  B.  C.  Municipal  Act  for¬ 
bids  advertising  on  a  referen¬ 
dum  either  the  day  of  the  vote 
or  the  day  previous. 

F.  W.  H.  Wellwood,  as.sistant 
to  the  publisher  of  the  Citizen, 
was  originally  named  in  the 
charge,  however,  his  name  was 
struck  from  the  infonnation 
when  the  city  prosecutor  said 
he  should  not  have  been  cited. 

Magistrate  Moran  accepted 
the  ai-gument  of  Vancouver 
lawyer  L.  J.  Wallace  that  the 
charge  should  be  dismissed  be¬ 
cause  city  clerk  Aaron  Thom¬ 
son  had  failed  to  advertise  two 
advance  polls,  as  required  by 
law. 

• 

Retail  Operations 
Compiled  in  Manual 

The  1958  Fairchild’s  Finan¬ 
cial  Manual  of  Retail  Stores, 
containing  detailed  financial  in¬ 
formation  for  225  retail  store 
organizations,  has  just  been 
published  by  Fairchild  Publica¬ 
tions  Business  Book  Division. 
($10  a  copy.) 

This  31st  annual  edition  of 
the  Manual  for  the  first  time  is 
confined  to  summaries  and  de¬ 
tails  of  financial  statements  for 
retail  store  operations. 

Net  sales  and  net  profits  are 
given  for  a  full  10-year  period. 
A  new  feature  in  this  year's 
edition  provides  a  summary  and 
analysis  of  the  figures  for  vari¬ 
ous  store  groupings,  giving  an 
over-all  capsule  view  of  store 
operations.  Names  of  all  officers 
and  directors  of  each  organiza¬ 
tion  are  also  listed. 


Produce  Sales  Up 
After  Color  Copy 

Amarillo,  Texas 
P’ruit  in  natural  color  arched 
the  page  ad  of  Safeway  Stores 
in  the  Amarillo  Globe-Times. 
Peaches,  cantaloupes,  grapes, 
plums,  pears,  watermelons,  ba¬ 
nanas  and  blackberries  were 
shown. 

“A  marked  increase  in  prod¬ 
uce  sales  on  the  effective  days 
of  the  color  ad”  was  repoi*ted  by 
A1  Neish,  adveidising  manager 
for  Safeway’s  Amarillo  zone. 
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MASTER 

cFLONG 


FLEXIBILITY  ^ 
&  QUALITY  ^ 


One  good 
thing  leads 
to  many .  . 


Wood  Master  Flongs  (NO-PACK  MATS) 
are  NOW  providing  more  economical,  better, 
faster  production  for  leading  daily  newspapers 
across  the  country.  Day  by  day,  users  of 
Master  Flong  are  increasing  . . .  with  no  major 
changes  in  existing  equipment  necessary. 


NEW  YORK  OFFICE:  551  FIFTH  AVENUE  •  TELEPHONE:  MURRAY  HILL  7-2950 
SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVE  LY  SINCE  1911 
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The  Southern  Company,  1330  W.  Peachtree  St.,  Atlanta  9,  Georgia 


i  Send  for  free  photo  booklet  on  the  SouthI 

I  Learn  more  about  this  area’s  progress  in  industry,  commerce, 
I  agriculture,  transportation,  research,  education,  culture  and  other 
*  fields  in  this  64-page,  illustrated  booklet.  Available  at  no  cost. 


I  CITY 

I 

I  STATE 

I  EP  14 


▲  AMONG  THE  NATION’S  LARGEST  is  this 
electric  furnace  at  Republic  Steel  Corporation’s  300- 
acre  mill  site  at  Gadsden,  Alabama,  where  5,000  are 
employed.  Two  of  these  furnaces  were  installed  as  part  of  a 
recent  two-year,  $55  million  expansion  program,  increasing 
the  plant’s  steel-making  capacity  by  50%.  Most  versatile  of 
Republic’s  eight  mills,  the  Gadsden  operation  offers  a  diversity 
of  products  for  hundreds  of  steel-using  industries  in  the  South. 

MISSISSIPPI  FORESTS  provide  raw  mate- 
rial  for  these  building  insulation  boards  made  at 
Flintkote  Company’s  Meridian,  Mississippi,  plant.  Pro- 
ducing  a  variety  of  insulation  material,  the  plant  spends  around 
$3-1/2  million  annually  for  payrolls  and  wood  alone.  Plant 
operation  has  reached  three-shift  capacity. 
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THE  SOUTHERN  COMPANY 


ATLANTA  -  1330  W.  PEACHTREE  STREET 
BIRMINGHAM  -  600  N.  18  TH  STREET 


Ihe  spiral  of  progress  that  began  in  the  forties  continues  in 
the  South!  Since  1950,  the  economic  developments  taking  place 
within  Dixie’s  four-state  “growth  core” — Alabama,  Georgia, 
Florida  and  Mississippi  —  have  outdistanced  the  progress  of 
the  nation! 

Such  flourishing  fields  as  industry,  agriculture,  transporta¬ 
tion,  research,  education  and  others,  continue  to  complement 
one  another  . . .  fashioning  an  economic  structure  that  strength¬ 
ens  daily  and  brings  this  dynamic  region  ever  nearer  to  the  full 
realization  of  its  vast  potentials. 

Since  mid-century,  the  electric  generating  capacity  of  the  four 
operating  affiliates  of  The  Southern  Company  family  has  in¬ 
creased  by  more  than  100%.  To  provide  facilities  for  increased 
electric  |X)wer  needs  in  the  immediate  future,  the  companies  are 
investing  an  additional  $500  million  through  1960,  strong  proof 
that  the  last  half  of  the  twentieth  century  belongs  to  the  South  I 


▲  “FRAGRANCE”  OF  SHISHKEBABS  in  the  ocean 
breeze  brings  forth  smiles  of  anticipation  from  this  group 
of  Gulf  Coast  vacationers  at  the  Shoreline  Motel,  near 
Destin,  Florida.  E)evelopment  was  started  only  six  years  ago  on 
the  “Miracle  Strip”  between  Panama  City  and  Pensacola.  This  and 
many  other  popular  vacation  spots  in  the  South  annually  attract 
thousands  from  all  parts  of  the  nation. 


THIS  GLASS  JAR  is  one  of  a  wide  variety  produced  at  the 
newly-opened,  multi-million  dollar  Owens-Illinois  glass  container 


plant  in  Atlanta,  Southeast’s  largest  and  world’s  most  modem.  With 
an  output  ranging  from  half-ounce  vials  to  gallon  jugs,  the  plant  has  ready 
customers  among  increasing  numbers  of  ^uthem  food,  drug,  chemical 
and  beverage  manufacturers.  The  plant  employs  around  800. 


▼  BERRY  SCHOOL  students  march  to  chapel  on  the  beautiful 
30,000-acre  campus  near  Rome,  Georgia.  A  log  cabin  school  was 
founded  in  1902  by  Martha  M.  ^rry  to  provide  educational  oppor¬ 
tunities  for  mountain  children. Today’s  SI  2  million  facilities  include  coeduca¬ 
tional  Berry  College,  Mt.  Berry  School  for  Boys  and  a  nursery  school.  Over 
half  of  the  students  work  at  the  school  to  earn  their  tuition.  Fourteen  states 
ate  represented  in  the  student  body. 


Alabama  Power  Company . BirmMiiMM.  AUtwiM 

Georgia  Power  Company . Atlanta.  Gaortia 

Gulf  Power  Company . Pansaeoia.  Flonda 

Mississippi  Power  Company . GuHpoit,  Mittiatippi 

Southern  Electric  Generating  Co. .  Birminikam,  Alabama 
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FAIRCHILD 

news 


Michael  Sheridan,  bureau  chief 
in  ('.erinany,  will  cover  three  of 
that  country’s  main  fairs  for  Fair- 
child  I’nhlications  during  Septein- 
her:  'I'he  housewares  fair  at 
(!ologne.  Sept.  Offenbach 

leather  goods  fair.  Sept.  6-11;  and 
the  Frankfurt  International  Fair, 
Sept.  7-11. 


FOOTWEAR  NEWS  circulation 
i'  now  21.0.'i.i,  average  paid.  This 
gives  ilip  paper  the  largest  average 
paiil  circulation  of  any  publica¬ 
tion  serving  the  footwear  industry, 
after  only  12  years  of  publication. 


\  special  supplement  on  the 
Merchandising  of  Home  Enter¬ 
tainment  will  be  published  by 
HOME  FURNISHINGS  DAILY 
on  Sept.  8.  This  will  include  hi-fi, 
T.  V.,  records  and  tape  recorders. 


.lohn  Kovac  of  SUPERMARKET 
NEW  S  editorial  staff  will  rover  the 
.New  A  ork  State  Food  Merchants 
Association  at  Grossinger’s,  New 
A  ork.  Sept.  7-11. 


Ken  Stein  of  the  New  A’ork 
staff  of  ELECTRONIC  NEWS 
will  he  on  hand  to  reinforce  the 
Philadelphia  bureau's  coverage  of 
the  1.1th  Annual  Instrument-.Auto- 
mation  Conference  &  Exhibit  at 
Philadelphia's  Convention  Hall, 
Sept.  14-19. 


Emery  P.  Laskey,  advertising 
director  of  DAILY  NEWS  RE¬ 
CORD  reports  that  Howard  Fried¬ 
man  has  been  transferred  from 
the  Chicago  office  to  the  sales 
staff  in  New  York, 


Albert  Lattuada  of  Fairchild's 
Milan  office  will  go  to  San  Remo 
the  middle  of  September  to  cover 
the  annual  men’s  fashion  showings 
for  DAILY  NEWS  RECORD  and 
MEN’S  WEAR  MAGAZINE. 


ELECTRONIC  NEWS  has  com¬ 
pleted  a  marketing  film  giving  a 
complete  statistical  profile  of 
marketing  patterns  for  90  specific 
products  in  the  electronic  field. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
PuUithun  of 

Doily  News  Record,  Supermarket  Newt, 
Women',  Wear  Daily,  Electronic  News, 
Home  Furnishing,  Daily,  Directorie,, 
Men',  Wear,  Footwear  News.  Books. 
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j  Reporlor  Covers 
His  Own  Robbery 

Long  Beach,  Calif. 

AiUTPiitice  reporter  Clyde 
(Sonny)  Wrijrht  wa.s  rebixinp:  in 
his  bedroom  on  his  Sunday  off 
—  a.s  far  from  news  action  as 
he  could  pos.sibly  be — when 
he  suddenly  found  him.self  cov- 
erinp  a  robbery,  in  which  he 
was  one  of  the  victims. 

Three  punmen  forced  their 
way  into  the  home  of  his  par¬ 
ents.  Mr.  Wripht,  23,  was  sur¬ 
prised  in  the  bedroom  by  one 
of  the  gunmen,  w'ho  held  a  gun 
on  the  young  reporter’s  mother. 
The  bandits  got  $.'>34  and  a  $.50 
watch  from  the  Wrights. 

Young  Wright  collaborated 
with  a  rewrite  man  on  the  story 
of  the  holdup,  which  was  ban¬ 
nered  in  the  Independent,  Tele¬ 
gram,  and  also  wrote  a  page 
one  color  sidebar. 

*  ♦  * 

Roland  Giduz,  managing  edi¬ 
tor  of  the  Chapel  Hill  (N.  C.) 
Nejrn  Leader — promoted  to  edi¬ 
tor  succeeding  Phillips  Rus¬ 
sell,  resigned. 

Nancy  Qpirk  succeeds  Bern¬ 
ard  Mullins  as  assistant  tele¬ 
graph  editor  of  the  nerkahire 
Eagle,  Pitt.sfield,  Mass.  Mr. 
Mullins  w’ill  study  at  the  London 
School  of  Economics.  Walter 
Howard  succeeds  Pepper  Van 
Doren  Mullins  as  editorial 
aide.  Mrs.  Mullins  accompanied 
her  husband  to  England. 

*  *  * 

Benbuict  T.  Hines,  former 
Boston  Newspaperman  —  now 
resident  information  officer  for 
the  New  Haven  Railroad  in 
eastern  Massachusetts  and 
Rhode  Island. 

*  *  * 

Tom  Stimmel,  formerly  with 
Associated  Press  in  West  Vir¬ 
ginia — to  Klamath  Falh  (Ore.) 
Herald  and  Neirn. 

•  *  * 

Don  Coleman,  San  Diego 
State  College  journali.sm  gradu¬ 
ate — to  night  city  desk  on  the 
San  Diego  (Calif.)  Evening 
Tribune.  Robert  Beck — to  gen¬ 
eral  assi.stant  trainee.  JiM 
Hiishaw,  Stanford  University 
grad — to  the  Tribune  copy  desk 
as  trainee. 

•  *  ♦ 

.Joseph  T.  Vecchio,  formerly 
assistant  circulation  manager — 
to  assistant  promotion  manager, 
Rockford  (Ill.)  Morning  Star 
and  Regiftter-Repuhlic.  William 
F.  Reinold — from  promotion 
department  to  city  circulation 
manager. 

Hi  iK 

Phil  Sperier,  formerly  news 
editor,  Mono  Ray  (Calif.) 
Count  Beacon  —  to  El  Monte 
(Calif.)  Herald. 


Fred  J.  Flagler,  assi.stant 
city  editor  of  the  Winston-Salem 
(N.  C.)  Journal  —  now  city 
editor  succeeding  Rom  Weath¬ 
erman,  now'  director  of  the 
newly  created  office*  of  Informa¬ 
tion  at  Bowman  Gray  School  of 
Medicine,  Wake  F’ore.st  College. 
♦  *  ♦ 

Carl  Estes,  publi.sher,  Long¬ 
view  (Tex.)  Daily  News  and 
Mo  rn  i ng  Jo  uni  a  I — <1  i  st  i  ngu  i  shed 
.service  award  from  Vocational 
Agriculture  Teachers  Associa¬ 
tion  for  out.standing  service  to 
agriculture  in  the  Ea.st  Texas 
region. 

*  *  * 

Hampton  Dunn,  a  former 

managing  editor  of  the  Tampa 

(Fla.)  Times  —  now  political 
editor  and  analyst  of  WCKT- 
TV  at  Miami,  Fla. 

*  * 

John  J.  Daly,  veteran  Wash¬ 
ington  newsman  —  oiiened  a 
Washington  bureau  for  newspa¬ 
pers  at  Juneau,  Fairbanks  and 
Anchorage,  Ala.ska. 


To  Wa!»biiigtou 

Cleveland 

John  P.  Leacacos,  former 
European  correspondent  of  the 
Cleveland  Plain  Dealer,  has  been 
assigned  to  the  jiaper’s  Wash¬ 
ington  bureau  to  cover  inter¬ 
national  affairs. 

*  «  * 

Bob  Paulos,  managing  editor 
of  the  Kalispell  (Mont.)  Daily 
Inter  Lake  since  1953  —  now 
business  manager. 

«  *  * 

Angelo  J.  DeMio,  foi-mcr 
legislative  writer.  New  Haven 
(Conn.)  Evening  Register  and 
the  AP — to  executive  aide  to 
Mayor  of  New  Britain,  Conn. 

*  * 

Phillips  Russell  —  resigned 
as  editor  of  the  Chapel  Hill  (N. 
C.)  .\’ews  Leader. 

if  *  tf 

Richard  A.  Swank,  publisher 
of  the  weekly  Duncannon  (Pa.) 
Record — to  editor  of  the  Penn¬ 
sylvania  Restaurant  Journal. 
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DeVany  Named  Publisher 
As  C.  C.  Cain  Retires 

Attleboro,  Mass. 

Charles  C.  Cain  Jr.,  publisher 
of  the  Attleboro  Sun,  recently 
retired  concluding  a  career  with 
the  Sun  that  began  in  1904.  He 
is  succeeded  as  publisher  by  Guy 
DeVany,  formerly  of  Chamber- 
lain,  S.  D. 

Mr.  Cain  became  publisher  in 
1929.  In  1957  the  company  was 
sold  to  the  Attleboro  Sun  Pub¬ 
lishing  Co.  He  agreed  to  remain 
as  publisher  until  a  new  pub¬ 
lisher  was  named,  and  then  to 
continue  as  a  consultant. 

Mr.  DeVany  published  the 
Chainberlain  (S.  I).)  Rcj/inter 
from  1951  to  last  June. 


Another  Scripps  " 

Denver 

A  si.x-lH)uiid,  five-ounce  boy  I 
wa.s  born  to  Mrs.  Edward  W. 
(Tod)  Scripps  Aug.  13.  The 
father  is  a  member  of  the  ■ 
Rocky  Mountain  Neu’s  editorial  I 
staff.  The  infant,  Edward  W.  I 
Scripi)s  Jr.,  is  the  great-grand-  ^ 
son  and  namesake  of  the  founder 
of  the  Scripps-Howard  News- 
pajwrs. 


Tommb  Call,  former  editor 
of  the  San  Antonio  (Tex.)  Neivs 
editorial  page  —  to  Corpuit 
Christi  (Tex.)  Caller-Times  edi¬ 
torial  staff. 


Heads  J-Faculty 

Iowa  City,  la. 

Alan  Marshall,  visiting  lec¬ 
turer  in  journalism  at  the  State 
University  of  Iowa  School  of 
Journalism,  has  accepted  a  po¬ 
sition  as  associate  professor  and 
head  of  journali.sm  at  Butler 
University  at  Indianapolis,  Ind. 


Thomas  Furlong,  Clncayo 
(Ill.)  Tribune  city  editor  —  re¬ 
covering  at  Evanston  Hospital 
from  a  mild  heart  attack. 


Merril  D.  Grohman,  former¬ 
ly  managing  editor  of  the 
Broomfield  (Colo.)  Star-Builder 
and  Lafayette  Leader  who  re¬ 
signed  his  position  last  March  to 
begin  publication  of  the  Broom¬ 
field  Neu's  —  sold  his  interest 
in  the  News  to  Mr.  and  Mrs. 
William  R.  Matt  and  will  enter 
theological  school  in  Kansas. 


Cleveland 
The  Cleveland  Press  is  stag- 
Pan  American  Airways  stewardess  jng  two  Star  Gazing  Parties  for 
Sally  Cutler  heralds  spiral  edi-  public,  free  of  charge,  with 

?•  'l  uTu  ■  David  Dietz,  science  editor,  as 

Bulletin  airhffed  by  ran  American  i  ii 

Airways  to  Los  Angeles.  Five  hun-  <i'»ector.  The  public  Will  told 
dred  copies  of  the  special  edition  of  the  astronomical  world  and 
were  distributed  at  the  1958  Nisei  will  get  a  chance  to  peer  through 
Veterans  Reunion  "Sayonara  Din-  telescopes, 
ner,"  inviting  veterans  from  all 
parts  of  the  U.  S.  to  attend  the 
organization's  1961  conclave  in 
John  Mullins,  former  re-  Hawaii. 

IKirter  for  the  Xcivark  (N.  J.) 

Star-Ledger,  from  public  rela¬ 
tions  staff  of  the  Bell  Telephone  Newton  A.  Noye.s,  assistant 
Co.,  N.  J.  —  to  reporter  for  the  managing  editor  of  the  Buffalo 
Burlington  (Vt.)  Free  Press.  (N.  Y.)  Evening  News  —  de- 
-Al  Bernardina,  schoolboy  tached  from  the  news  desk  and 
sjiortswriter  for  the  Burlington  assigned  to  special  duties  in  con- 
(Vt.)  Daily  News  —  to  reporter  nection  with  the  new  week-end 
for  the  Free  Press.  edition  of  the  News.  He  is  suc- 


Ana  Marie  Gonzales  —  to 
society  editor  of  the  Trinidad 
(Colo.)  Chronicle-News,  replac¬ 
ing  Sara  Lee  Duke,  now  living 
in  Florida. 


Phil  Hampson,  executive  di¬ 
rector  of  the  McCormick  Chari¬ 
table  Trust  and  Chicago  (Ill.) 
Tribune  financial  editor  —  re¬ 
cently  completed  45  years  of 
service  with  the  newspaper. 


W.  C.  Withers,  formerly  with 
Lima  (Ohio)  News  —  to  gen¬ 
eral  advertising  manager.  Car- 
son  City  (Nev.)  Nevada  Ap¬ 
peal. 


Donald  Forst  —  from  gen¬ 
eral  assignment  reporter  for 
the  Houston  (Tex.)  Press  —  to 
night  rewrite  desk  of  the  Neiv- 
ark  (N.  J.)  Star-Ledger. 


GET  A  HEAD  START  ON  FOOTBALL 


AND  ZIP  UP  THE  SPORTS  PAGE  WITH 


"You  Be  The  Quarterback" 

Capsule>Sized  Daily  Quiz  Starting  Sept.  15 


Pauline  W.  Rivers,  for  the 
past  three  years  director  of  the 
ilepaitment  of  organization  ac¬ 
tivities  of  the  New  York  Times 
to  director  of  an  expanded 
speakers’  service  for  the  United 
Nations. 


Running  doily  for  10  wooks  and  coocurroof  with  tho  football  Mason, 
this  sporklor  has  tremondous  oppoal  as  roadtrs  match  wits  with  a 
famous  coach  in  picking  tho  right  ploys  for  gam*  situotloas.  The 
quinos  contain  "situations"  from  gomos  coming  up  each  wook  to  give 
that  extra  touch  of  reolity  and  freshness.  This  is  a  brand  new  issue  of 
a  feature  with  a  five-year  success  record  behind  it. 


Jack  S.mith,  formerly  with 
the  advertising  department  of 
the  High  Point  (N.  C.)  Enter- 
—  pmmote<l  from  as.sociate 
editor  to  ME  of  Furniture 
South,  monthly  trade  journal. 
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CLASSIFIKI)  CLINIC 

Texas  Sells  $250,000 
Surplus— Ad  Cost,  $399 

,Bv  Daniel  L.  Lionel 


“Classified  Ads  Sell  $250,000 
State  Surplus”  was  a  headline 
in  the  Aup.  10  issue  of  the 
HoKston  (Tex.)  Chronicle.  The 
story  relates  how  the  State  of 
Texas,  finding  itself  with  more 
than  a  quarter  million  dollars 
worth  of  surplus  furniture, 
highway  materials,  houses  on 
highway  rights  of  way,  de¬ 
cided  to  sell  and  invested  $399.82 
in  the  classified  columns  of 
daily  newspapers  to  clear  the 
whole  lot. 

According  to  Board  of  Con¬ 
trol  Chief  Clerk,  Don  Caveness, 
houses  sold  like  hot  dogs  at  a 
country  fair.  “We’ve  sold  up  to 
20  houses  on  a  single  ad,”  he 
said. 

$23,616  worth  of  used  cars 
formerly  attached  to  the  De¬ 
partment  of  Public  Safety  were 
sold  with  a  couple  of  want  ads. 

An  editorial* in  the  Chronicle, 
which  carried  a  substantial  por¬ 
tion  of  the  state’s  classified 
schedule,  said  “The  feat  shows 
that  newspaper  classified  still 
reigns  as  king  of  the  market 
place.”  The  editorial  also  pointed 
out  that  the  State  Auditor  has 
urged  state  agencies  to  make 
inventories  of  unused  items  so 
they  can  be  disposed  of  profit¬ 
ably  for  the  .state  instead  of  ly¬ 
ing  around  or  being  discarded. 

*  *  * 

Readership  Depth 

ANCAM  President  Eldred 
Garter,  Madison  (Wise.)  News¬ 
papers,  decided  to  make  a  “depth 
study”  on  want  ad  readership 
in  his  own  paper.  He  knew  Want 


Ads  were  r«'ad,  but  he  wanted 
.some  concrete  evidence.  He  in¬ 
serted  an  ad  in  the  want  ad 
columns  of  the  Wiscomtin  State 
Journal  and  Capital  Timea,  of¬ 
fering  to  sell  a  “$200  Forbiseder 
with  built-in  Hemisway”  for 
only  $25. 

No  one  sent  in  $25,  but  Mr. 
Garter  did  get  respon.se.  Sev¬ 
eral  letters  came  in — jocular 
ones  that  Mr.  Garter  said  did 
even  better  than  his  ad  as  far 
as  double-talk  went.  And  he 
l  eceived  a  number  of  phone  calls 
from  puzzled  readers. 

Mr.  Garter’s  stunt,  of  cour.se, 
was  to  demonstrate  that  news¬ 
paper  classified  ads  are  closely 
read,  and  that  they  bring  re¬ 
sponse.  He  feels  his  “Forbi¬ 
seder”  ad  proved  it. 

*  *  l|E 

Fillcrji  Like  Spot  TV 

You  see  spots,  profitable  ones, 
when  you  check  over  the  Want 
Ad  pages  of  the  Augusta  (Ga.) 
Chronicle  and  Herald.  CAM  .1. 
Ellis  Molton  has,  in  his  words, 
“borrowed  the  idea  from  the 
TV  Boys.” 

“Classified  Saturation”  is 
what  he  calls  it  and  it  consists 
of  spotting  “fillers”  throughout 
the  want  ad  section  in  a  pack¬ 
age  deal,  on  a  monthly  basis.  In 
a  tear  page  of  the  Chronicle  of 
recent  date,  Pepsi  Cola  has  per¬ 
haps  a  dozen  six-line  ads  which 
say  “Drink  Pepsi,  the  Light 
Refreshment.”  In  the  lower  cor¬ 
ners  of  the  page  are  two  small 
display  ads,  around  20  lines 
each,  featuring  Pepsi. 

“Misclassification?”  asks  CAM 


Another  in  a  series  of 
sketches  of  veterans  who  were 
honored  by  ANCAM  with  spe¬ 
cial  certificates.  It  tells  how  they 
got  into  classified  and  what 
made  them  stay.  Today’s  sub¬ 
ject:  MAX  L.  ELLIOTT,  Clas¬ 
sified  Advertising  Manager, 
Syracuse  (N.  Y.)  Post-Stand¬ 
ard: 

*  *  * 

“Way  back  in  1929  when  they 
really  made  bears  of  the  bulls 
on  Wall  Street  I  succumbed  to 
the  depressing  state  of  my 
financial  future  and  threw  in 
the  sponge  as  a  hardware  sales¬ 
man,  peddling  wrenches,  lawn 
mowers,  etc.  around  ten  of  our 
middle  west  states  and  started 
looking  for  a  more  lucrative 
field  of  endeavor. 

“A  good  friend  and  neighbor 
of  mine  bent  my  ear  for  a  couple 
of  hours  one  evening  in  praise 
of  the  opportunities  in  the  field 
of  Classified  advertising.  ‘Tell 
me,’  he  said,  ‘is  there  anyone 
who  sometime  or  other  doesn’t 
read  the  Classified  section  of  his 
newspaper?’  It  just  happened 
he  was  selling  Classified  adver¬ 
tising  on  the  old  Joiirnal- Amer¬ 
ican  in  Syracuse.  ‘If  everybody 
reads  Classified,  then  everybody 
must  be  prospective  users,  too,’ 
was  the  convincing  thought  that 
prompted  my  application  for  a 
position  on  that  same  Hearst 
newspaper. 


Molton,  “Yes,  some  C.4Ms  will 
say  this  type  of  ‘spot’  advertis¬ 
ing  constitutes  gross  misclassi¬ 
fication  but  it’s  no  more  so  than 
an  office  filler.” 

CAM  Molton  offers  to  provide 
details  of  the  package  to  inter¬ 
ested  CAMs  upon  request. 

Special  Section 
For  Hi-Fi  Show 

Milwaukee,  Wis. 

A  special  newspaper  supple¬ 
ment  on  the  multimillion  dollar 
hi-fi  and  stereophonic  industry 
will  be  published  by  the  Milwau¬ 
kee  Journal,  Oct.  22.  The  edition 
is  timed  to  coincide  with  Mil¬ 
waukee’s  “Hi-Fi  Show”  which 
will  be  held  at  the  Wisconsin 
Hotel  Oct.  23-26. 

The  section  will  be  packed 
with  news  stories  and  features 
on  components,  package  units, 
LP  records,  stereo  disks  and 
tape  recorders.  ROP  color  will 
j  be  used  on  the  cover  of  the  sec- 
1  tion  and  the  inside  as  well. 
I  Growth  of  the  industry  will  be 
highlighted  by  a  number  of  spe¬ 
cial  reports.  Editorial  matter 
will  be  fully  illustrated. 


Max  L.  Elliott 


“I  started  selling  rental  ads 
to  rooming  house  operators  ...  I 
that’s  what  was  known  as  the  j 
bottom ! 

“Later  I  left  the  Journal-  . 
American  and  Classified,  but 
only  for  a  short  interlude.  It  j 
was  March  of  1931  that  I  joined 
the  Post-Standard  staff.  Here  I  . 
have  stayed  for  27  years  be-  | 
cause,  to  me.  Classified  adver-  > 
tising  has  been  a  rewarding  ex-  | 
perience.  It  has  packed  each  day  | 
and  many  nights  with  humor,  j 
drama,  exasperation,  expecta¬ 
tion,  and,  believe  it  or  not,  a 
great  deal  of  pleasure. 


Boston  Herald  Sets 
’58  Fashion  Section 

Boston 

The  Boston  Sunday  Herald 
will  publish  its  annual  roto¬ 
gravure  fashion  section  on  Sept. 
14,  according  to  Miss  Phyllis 
Hanes,  fashion  and  beauty  edi¬ 
tor. 

For  the  first  time  in  the  11- 
year  histoi-y  of  the  newspaper’s 
fashion  presentation,  color  T1 
will  be  used  as  a  pre-publica¬ 
tion  merchandising  feature.  .4ii 
hour-long  color  'TV  show  will 
be  presented  Sept.  13  on 
WHDH-TV. 

Last  year  the  Herald’s  fashion 
section  ran  56  pages.  In  1956  it 
contained  71  pages. 

• 

Canned  Food  Mat8 

Newspaper  food  panes 
throughout  the  country  will  fea¬ 
ture  “September  is  Canned 
Foods  Month”  with  recipes  and 
ideas  based  on  the  convenience 
and  appetite  appeal  of  canned 
foods.  Ad  and  editorial  mats  aK 
available  from  “September  is 
Canned  Foods  Month,”  Room 
800,  215  Market  Street,  San 
Francisco,  Calif. 


Everything  in  Baltimore 
revolves  around 


Classified  Quarter-Century  Ctub 


T 
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Graphic* 


Revolving  Back  for  horizontal 
and  vortical  pkturos 


Ground  glass  focusing  with  quiet 
operating,  detachable  focusing  hood 


Improved  coupled  rangefinder 
matches  any  lens 


Adjustable  front  standard  may  be 
moved  up,  down,  right,  le^ 
end  at  an  angle  to  your  subject 


Dial  footage  scale  combined  with 
outomotic  fiosh  exposure  indicator 
locoted  on  camera  top  for  utmost 
convenience  and  ease 


Built-in  B-C  power  supply  trips 
shutter  and  operates  with  any 
type  of  synchronized  flash. 
Provides  left  bond  tripping 


Large,  easy-to-handle  cams 
motch  coupled  rongefinder 
to  any  wide  angle,  normal 
or  telephoto  lens 


'jMQ&e- 


OuXia^d 


Easier 


The  Super  Graphic — finest  Graphic  ever  built — was 
painstakingly  designed  to  perform  the  most  difficult 
photographic  tasks  easier  and  with  greater  assurance 
of  success.  Not  only  is  it  a  precise  picture-taking  instru¬ 
ment  ...  it  is  "human  engineered’’  to  make  it  easy  to 
handle,  easy  to  use.  Hold  it.  Note  how  light  and  com¬ 
pact  it  is  .  .  .  how  all  controls  are  sensibly  positioned 
for  utmost  convenience  .  .  .  how  "handy”  it  feels  in 
your  hands.  Then  start  looking  at  its  many  features — 
every  one  designed  to  make  your  pictures,  exceptional. 
I’rice  with  135mm  Optar  lens  in  fully  synchronized 
shutter,  S375.  For  more  information  about  the  all-new 
Super  Graphic  and  its  full  line  of  accessories,  see  your 
Grallex  dealer,  listed  in  the  yellow  pages,  or  write  to 
Dept.  PP-88,  Grallex,  Inc.,  Rochester  3,  N.Y.  A  Sub¬ 
sidiary  of  General  Precision  Kijuipment  ('orporation. 
Prices  include  federal  tax  and  are  sidfect  to  change  icithout  notice. 
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Correct  Court  court  jurors  news  reports  on  the  errors  or  were  incomplete.” 

D  t  A  1  police-court  actions  were  “fre-  The  Reformer  noted  that  “the 

uepori^  .  rglll  t  quently  incorrect.”  most  complete  and  accurate 

Brattleboro,  Vt.  The  Reformer  snajjped  back,  newspaper  accounts  are  those 
The  U.  S.  attorney  for  the  “We  believe  that  he  (Whit-  in  which  the  officials  concerned 
district  of  Vermont  has  been  comb)  must  be  aware  that  when  fjive  the  reporter  the  kind  of 
taken  to  task  by  the  Brattleboro  there  are  errors  in  newspajier  cooperation  necessary  if  both 
Reformer  for  criticizing:  the  ac-  reports  of  police  and  court  the  reporter  and  the  officials 
curacy  of  police  and  court  actions  that  those  errors  occur  are  to  cairy  out  their  duty  to 
stories  in  Vermont  newspapers,  almost  always  simply  because  keep  the  public  adetiuately  in- 
District  Atty.  Louis  G.  Whit-  the  records  being:  copied  by  the  foimed  of  what  the  jiublic  has 
comb  of  Springfield  had  told  newspaper  reporter  contained  the  ri^ht  to  know.” 


Sees  Holdup 
On  Vacation 


Dktroit 

Sometimes  it’s  just  impo';sible 
for  a  newsman  to  pet  awa\  fiom 
news  —  even  on  his  vacation. 
That’s  what  Charles  Cain,  day 
editor  of  the  Associated  Press 
Detroit  bureau,  discovered. 

Charley  was  in  a  branch  of 
the  National  Bank  of  Detroit 
in  suburban  Harper  Woods 
cashing  a  check  when  a  fast- 
working  trio  of  robbers  lined  up 
the  customers  and  bank  work¬ 
ers  and  got  away  with  $7,384. 

With  Charley  were  his  two 
sons,  Biadford,  5,  and  Christo¬ 
pher,  3.  Asked  young  Chris  of 
his  father:  “Are  they  playing?” 

“No,  son,  those  are  real  guns,” 
said  Charley,  probably  thinking 
how  many  times  he  had  filed 
stories  about  bank  holdups  from 
the  safety  of  the  AP  office. 

After  grabbing  the  money, 
the  trio  took  off,  one  warning 
the  peoj)le  in  the  bank  to  count 
to  10  slowly. 

“We  all  counted  out  loud  slow¬ 
ly,”  Cain  said. 

His  eyewitness  story  made 
S-IO  words  on  the  .A,  wire. 


IN.  C.  Jouriiulisiii 
Foundation  Flonriislies 

Chapel  Hill,  N.  C. 

Three  seniors  will  hold  $300 
scholarships  and  one  graduate 
student  a  $1,500  research  as- 
sistantship  in  1058-59  through 
gifts  to  the  School  of  .louinal- 
ism  Foundation  of  North  Caro¬ 
lina,  Inc. 

In  addition,  foundation  funds 
will  be  used  to  subscril)e  to 
newspapers  and  magazines,  buy 
books,  and  to  supplement  state 
travel  funds  for  teaching  staff 
members  presenting  papers  at 
professional  meetings. 

Investment  book  value  of  the 
common  trust  fund  of  the  foun¬ 
dation  totaled  $102,081  on  May 
31.  Income  from  the  fund  is 
turned  over  to  Dean  Norval 
Neil  Luxon  of  the  University  of 
North  Carolina  School  of  Jou^ 
nalism  to  use  at  his  discretion. 

Holt  McPherson,  editor.  High 
Point  Enterprise,  is  jiresident 
of  the  foundation,  ami  Don 
Chipman,  Winston-Salem  Jour¬ 
nal  and  Sentinel  is  treasurer. 


with  continuous 


Scientific  Laboratory  Control 

to  produce  PERFECTION®  FLAT  GUMMED  PAPER 
and  PERFECTION®  PAPER  ROLL  PRODUCTS 


Complete  laboratory  tests  on  raw  material 
before  acceptance  for  converting. 

Constant  laboratory  check  at  each  step  of 
converting  operation. 

Approval  by  Quality  Control  Department 
before  shipment. 


PERFECTION® 
FLAT  GUMMED  PAPER 


Still  UneniploytHl 

Kernel  Huvos,  a  staff  mem- 
ber  of  the  Cincinnati  Times- 
Star  until  its  recent  sale  to  the 
Cincinnati  Post,  a  Scripps- 
Howard  newspaper,  said  this 
week  he  is  still  unemployd.  An 
E&P  story  Aug.  2  erroneously 
stated  he  had  obtained  a  job  on 
out-of-to\vm  newspaper. 
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HE  SERVICE  THftT  H[LFS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


CIRCULATION 


Rucker’s  Book  Gives 
Sales-Tested  Ideas 


By  George  A.  Brandenbur; 


Stephen  Rogers,  second  from  right,  former  publisher  of  the  Syrocuse 
(N.Y.)  Posf-Sfandard  is  given  watch  by  Alice  F.  Keegan,  women's  editor. 
Department  heads  had  going  away  party  for  Mr,  Rogers,  who  moves  to 
sister  newspaper,  the  Syracuse  Herald-Journal,  as  publisher.  With  them 
are,  left,  Henry  H.  Keller,  business  manager,  and  Harry  L.  Felts, 
circulation  manager. 


ewspaper  the  orpranizatioTi,  personnel  and  After  30  years  as  a  news- 
argely  a  methods  required  for  sound  cir-  paperman,  Mr.  Rucker  for  the 
in  adver-  culation  selling.  past  six  years  has  been  a  jour- 

jminating  The  book  analyzes  all  phases  nalism  teacher.  He  now  heads 
editorial  of  circulation  building  for  daily  the  University  of  Missouri’s 
unity  the  and  weekly  newspapers.  Sub-  sequence  in  newspaper  manage* 
jects  covered  include  such  grass  ment.  His  book  may  be  obtained 
ve  was  to  ^’oots  topics  as  circulation  direct  from  the  Iowa  State  Col- 

debook  on  sources,  factors  in  building  cir-  lege  Press,  Ames,  Iowa,  at  $6.50. 

.V  j  culation,  organization  and  re- 
®  sponsibilities  of  circulation  de- 

awoiKii^  partment  personnel,  equipment 
per  pub-  collections,  the  training  and 
managers  handling  of  newspaper  carriers,  Chicago 

with  cir-  record-keeping  and  accounting  Three  daily  newspapers,  13 
and  (2)  procedures,  legal  questions,  and  weekly  newspapers,  five  relig* 

dl  explain  futuie  trends  in  circulation  ious  weekly  newspapers,  five 

management.  magazines  and  two  business 

Equipment  needed  from  press  publicatioiTS  have  been  admitted 

to  loading  dock,  and  how  it  to  membership  in  the  Audit 

should  be  arranged  for  efficient  Bureau  of  Circulations.  Two 

and  prompt  service,  is  fully  de-  associate  members  were  elected, 

scribed  and  illustrated.  Before  Publisher  and  associate  mem- 

publication  an  experienced  cir-  berships  now  total  2,823. 
culation  executive  verified  man-  New  newspaper  members  are: 
uscript  for  each  chapter.  Daily  newspapers  —  Winter 

f  ••  j  V  u  Haven  (Fla.)  Hews- 

i.ombmed  Know-How  «..  ,  ^  .  r>  -i 

Chief,  Ruston  (La.)  Daily 

The  combined  “know-how”  of  Lender,  Ashland  (Wis.)  Daily 

more  than  200  publishers  and  Press.  Weekly  newspapers  — 

circulation  managers,  repre-  Ridgefield  (Conn.)  Press,  ITil- 

senting  newspapers  of  all  sizes  ton  (Conn.)  Bulletin,  Pompano 

in  all  parts  of  the  country,  is  Beach  (Fla.)  Toum  Heirs,  IPt'n- 

reflected  in  the  390-page  text,  ter  Park  (Fla.)  Herald,  Skokie 

The  chapter  on  circulation  (Ill.)  Life,  Tuscola  (Ill.)  Jour- 
policies,  for  instance,  is  experi-  nal,  Davenport  (Iowa)  Saturday 

ence-packed  with  concrete  ex-  Times-Democrat,  Canastota 
amples  of  programs  followed  by  (N.  Y.)  Bee-Journal,  Riverside 
various  newspapers,  whose  (R.  I.)  Community  Hews, 

names  and  circulation  totals  are  Springfield  (Va.)  Independent 
given,  so  the  reader  is  not  lulled  Ravenswood  (W.  Va.)  Hews,  St. 
by  generalities.  Another  chapter  Eustache  (Que.)  La  Victorire 
deals  in  concise  form  with  100  and  St.  Eustache  (Que.)  Fte* 
ideas  that  have  worked  in  the  tory. 
circulation  departments  of  64  • 

No*  Fleet  Color* 

Seven  basic  factors  are  given  Cleveland 

as  conditions  which  may  well  Trucks  of  the  Forest  City 
determine  the  subscription  Publishing  Co.,  publisher  of  the 
price,  namely,  (1)  size  of  paper;  Cleveland  Plain  Dealer  and 
(2)  frequency  of  issue;  (3)  Hews,  have  adopted  a  new  color 
services  and  features;  (4)  com-  scheme,  of  blue  and  white, 
petition;  (5)  economic  condi-  which,  according  to  E.  M. 
tions  within  the  community;  (6)  Anderson,  fleet  and  garage 
advertisers’  attitude;  and  (7)  superintendent,  makes  the  fleet 
cost  of  publishing  the  news-  more  attractive  and  easier  to 
paper*  keep  clean. 


ABC  Adds  .30 
New  Members 


It  was 

Wasteful  to 
►  Publishers - 
Burdensome  to 
C  Advertisers 


_ Before  1917  when  ACB  was 

established  as  a  clearing  house 
for  the  distribution  of  checking 
\  W  proofs,  a  publisher  averaged 

v— ■'  18  to  175  pounds  of  news¬ 

print  plus  postage,  in  getting  out  die  checking  copies  to  a 
national  advertiser  for  a  13-time  insertion  schedule. 

At  the  agency  3Vi  to  10  manhours  were  spent  on  the 
average  finding  these  proofs  of  insertion  and  checking  the 
schedules. 

Under  ACB’s  clearing  house  system  the  publisher  now 
furnishes  12  ounces  of  newsprint  per  advertiser  and  the 
agency  expends  25  minutes  of  time  covering  such  a  schedule. 

ACB’s  five  service  ofiSces  are  strategically  located  so  that  the 
newspaper  of  each  region  reaches  the  ACB  office  in  the 
shortest  possible  time. 

To  keep  up  with  the  ever-rolling  presses,  ACB  offices  are 
open  every  week  day  of  the  year  except  New  Year’s  Day, 
Memorial  Day,  July  4th,  Labor  Day,  Thanksgiving  and 
Christmas.  Since  the  newspapers  caiuiot  observe  a  5-day 
working  week,  neither  can  ACB. 

i  Advertising  Checking  Bureou/  Inc. 

*  1  SWy  I  t,  M  Ml  IkM  Si.  IlMphb  pi  Id  An.  *  FraaciH*  P)  51  Rnt  SI. 


NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  The  text  may  be  used  in  regular  health  features,  health  columns 
leading  national  magazines.  For  more  than  30  years.  Metropolitan  or  health  reports  with  or  without  credit  to  Metropolitan.  The 

Life  has  sponsored  similar  messages  on  national  health  and  safety.  Company  gladly  makes  this  material  available  to  editors  as  one 
Because  of  public  interest  in  the  subject  matter  of  these  advertise-  phase  of  its  public-service  advertising  in  behalf  of  the  nation’s 

ments.  Metropolitan  offers  all  news  editors  (including  radio  news  health  and  safety, 
editors),  free  use  of  the  text  of  each  advertisement  in  this  series. 


WHEN  a  sailor  encounters  rough  seas,  he  will,  if  pos¬ 
sible,  seek  refuge  in  the  nearest  sheltered  cove  .  .  . 
and  stay  there  until  the  storm  has  spent  its  fury. 

Those  who  have  high  blood  pressure,  or  as  doctors  say, 
hypertension,  should  also  steer  away  from  “emotional 
storms”  or  upsetting  situations.  In  fact,  doctors  advise 
their  hypertensive  patients  to  spend  as  much  time  as 
possible  in  calm  and  peaceful  surroundings  that  help 
ease  daily  tensions  and  strains. 

This  is  important  because  sustained  tension  tightens 
up  or  constricts  the  body’s  smallest  blood  vessels.  As  a 
result,  the  heart  must  exert  a  stronger  force  or  pressure 
to  pump  blood  throughouLthe  body. 

High  blood  pressure  affects  about  five  million  people 
in  our  country  today  .  .  .  and  is  a  major  cause  of  heart 
trouble  in  middle  age  and  later  years. 

Fortunately,  treatment  for  it  has  steadily  improved. 
Several  new  drugs,  for  instance,  are  bringing  relief  to 
many  thousands  of  patients  today. 

These  drugs,  however,  do  not  cure  the  condition.  They 
must  be  used  under  close  medical  supervision,  as  the 


doctor  has  to  study  each  individual  case  .  .  .  and  decide 
which  drug  or  combination  of  drugs  can  be  used  safely 
and  effectively. 

Control  of  high  blood  pressure  depends,  to  a  consider¬ 
able  extent,  upon  what  patients  do  about  their  health. 
Most  patients  who  are  careful  about  weight  control, 
diet,  relaxation,  rest— and  who  have  periodic  medical 
check-ups  to  guard  against  possible  complications — can 
live  long,  comfortable  and  useful  lives. 

The  best  way  to  help  avoid  heart  disease  due  to  high 
blood  pressure  is  to  detect  and  treat  hypertension  when 
it  first  appears,  often  in  the  late  30’s  or  early  40’s. 

So,  everyone  should  have  regular  health  examinations 
— especially  those  who  are  overweight  and  those  who 
have  a  family  history  of  hypertension. 

Remember  that  everyone’s  blood  pressure  goes  up 
and  down  depending  on  whether  we’re  “keyed  up”  or 
relaxed.  Don’t  worry  if  yours  is  temporarily  high,  espe¬ 
cially  during  times  of  stress.  Only  when  blood  pressure 
frequently  goes  above  normal,  or  stays  there,  is  there 
cause  for  concern. 


Metropolitan  Life  Insurance  Company 

{A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N,  Y. 
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PROMOTION 


rocket  design,  manufacture  and 
testing  of  motors — with  safety. 


Welfare 


Board’s 


Space  Study  Attracts 
School-Age  Readers 

With  front-page  science  news  A  branch  of  the  public  library 
these  days  so  much  more  ex-  across  the  street  from  the  Buhl 
citing  than  science  fiction  the  Planetarium  reports  currently 
Pittsburgh  (Pa.)  Post-Gazette  more  requests  for  books  on  the 
and  Honolulu  (T.  H.)  Adver-  moon  and  interplanetary  navi- 
tiser  appear  to  have  winners  in  gation  than  for  “Treasure 


promotion. 

Since  June  23,  660  youngsters 
have  been  attending  sessions  of 
the  First  Buhl  Junior  Space 
Academy,  sponsored  by  the  Post- 
Gazette.  Most  of  the  youngsters 
are  between  8  and  14  years  of 
age.  There  are  485  boys  and  75 
girls. 

The  kids  get  Junior  Space 
Academy  badges,  which  are  sup¬ 
posed  to  lend  an  “official"  air  to 
their  sessions.  But  that’s  about 
the  only  kid  stuff  about  these 
sessions  —  and  with  so  much 
secret  and  classified  stuff  going 
on  around  us  to  which  only  the 
proper  badge  will  admit  one, 
maybe  that’s  not  so  much  kid 
stuff  either. 

Top-Flight  Lectures 

Through  lectures  by  leading 
scientists,  visual  aids  and  labor¬ 
atory  projects,  the  youngsters 
are  learning  about  the  earth  and 
the  worlds  around  it.  Among  the 
lecturers  who  are  participating 
in  this  v'enture  are  Dr.  George 
Huff,  one  of  the  discoverers  of 
the  new  rocket  fuel.  HiCal;  Dr. 
John  Fox,  head  of  the  physics 
department  of  Carnegie  Tech; 
and  Dr.  Ralph  Ely  and  Dr. 
Abraham  Edelman  of  the  Nu¬ 
clear  Sciencf  and  Engineering 
Corp. 

Classes  are  held  at  the  Buhl 
Planetarium  and  Institute  of 
Popular  Science.  The  young¬ 
sters  engage  in  moon  charting, 
Jupiter  observations  and  com¬ 
parisons  of  earth  and  Mars. 


Island”  and  “Little  Women.” 

The  Post-Gazette  believes  that 
these  sessions,  which  end  Aug. 
30,  comprise  the  first  academy 
of  its  kind  in  the  country. 
Whether  this  is  so  or  not  is 
unimportant.  What  is  impor¬ 
tant  is  that  the  Post-Gazette  has 
here  a  promotion  geared  right 
into  the  daily  newspaper,  and 
one  sufficiently  intriguing  to 
have  kept  660  kids  going  to 
school  right  through  summer. 

Clashes  in  Hawaii 

It  was  coincidental  that  a 
letter  from  Gerald  B.  Burtnett 
of  the  Honolulu  Advertiser, 
speaking  of  newspaper  com¬ 
munity  services,  as  opposed  to 
public  relations  or  promotion, 
told  how  the  Advertiser  took  the 
“hot  rod”  approach  out  of 
youthful  interest  in  space  sci¬ 
ence. 

As  a  community  service,  the 
Advertiser  launched  the  Hawaii 
Youth  Space  Science  Club  and 
its  rapid  rise  to  1200  enroll¬ 
ments  (10  to  20  age  group)  has 
been  a  subject  of  conversation 
in  the  U.  S.  Senate  lately. 

The  idea  was  to  divert  tyro 
rocketeers  from  “big  bang” 
thrills  to  studious  consideration. 
The  theme  is  “Let’s  Use  Our 
Brains — Not  Lose  Them.”  The 
Hawaii  National  Guard  has  pro¬ 
vided  a  classroom  and  a  site  for 
erection  of  remote-controlled 
static  test  firing  installation. 
Classes  will  be  conducted  in 


Ruggedly  Built  GDSS 

MAT  ROLLERS  . . . 


Available 
in  three  sizes 
to  fit  your 
requirements. 


«  «  « 


Sessions 


Opened 


Shopping  in  Indianapolis 

The  importance  of  the  sub¬ 
urban  shopping  center — called 
shopping  plaza  in  Indianapolis 
— is  recognized  in  an  excellent 
data  book  about  them  just  put 
out  by  the  Indianapolis  Star 
and  News. 

This  covers  13  shopping 
plazas  already  in  service  and 
three  still  building.  It  gives  for 
each  plaza  the  number  of  miles 
from  downtown,  the  cost,  park¬ 
ing  capacity,  and  names  the  re¬ 
tail  outlets. 

The  center  spread  in  the  book 
opens  into  a  large  map  of  met¬ 
ropolitan  Indianapolis  on  which 
these  16  shopping  plazas  are 
located.  For  each  of  14  of  these 
areas  the  following  information 
is  given:  number  of  families, 
home  owner  families,  income  (in 
three  categories),  automobile 
ownership,  and  newspaper 
coverage. 

There  is  in  addition  some  gen¬ 
eral  economic  data  about  In¬ 
dianapolis  to  make  this  book  an 
important  contribution  to  under¬ 
standing  w’hat  is  currently  going 
on  in  Indianapolis. 

The  Star  and  News  are  out 
with  another  promotion  that 
stirs  attention,  this  one  a  simple 
folder  captioned,  “While  the 
working  woman’s  away,  the 
mice  play.”  This  notes  that 
there  are  85,950  working  women 
in  Indianapolis  “who  seldom 
hear  or  see  radio  or  TV.”  This 
is  4  out  of  every  10  Indianapolis 
women,  and  because  they  w’ork, 
they  have  to  shop,  this  folder 
tells  us,  from  the  newspapers. 

*  *  * 

News  Quiz 

A  news  quiz  is  used  by  the 
Hartford  (Conn.)  Courant  as  a 
3-column  full  promotion. 

“How  is  your  CQQ?”  the  head¬ 
line  asks,  CQQ  meaning  “Cour¬ 
ant  Quiz  Quotient.”  Copy  lists 
ten  questions  out  of  the  past 
month’s  news.  Right  below  these 
come  the  answers.  Each  answer 
tells  when  the  news  story  pi'O- 
viding  the  answer  appeared  in 
the  Courant. 

Space  is  provided  below  all 
this  for  the  reader  to  add  up  his 
points  and  score  himself.  “Read 
the  Courant  every  day,”  he  is 
reminded,  “and  get  a  better 
score  next  time!” 

The  news  quiz  is  always  sure¬ 
fire  as  an  attention-getter. 

*  *  * 

In  the  Bag 

Hartford  (Conn.)  Times  out 
with  an  interesting  booklet, 
“Race  against  time,  the  story  of 
the  making  of  a  great  news¬ 
paper.”  Booklet  reprints  series 
of  informative  stories  by  City 


Harrisburg,  Pa. 

Public  Welfare  Secretary 
Harry  Shapiro  has  won  his 
fight  to  open  the  State  Board 
of  Public  Assistance  to  the 
press. 

Dr.  Jesse  D.  Reber,  chair¬ 
man  of  the  board,  a  policy- 
approving  agency  and  advU- 
ory  group  to  the  Department 
of  Public  Welfare  on  the 
state’s  multi-million-dollar  re¬ 
lief  program,  said  Board 
meetings  would  be  open  after 
receiving  an  official  opinion 
from  the  Justice  Department 
to  the  effect  that  the  board 
could  open  its  meetings  at 
long  as  individual  relief  cases 
involving  confidential  data 
were  not  discussed. 


Editor  Dick  Hartford  that  ran 
in  the  Times  and  that  take 
I'eaders  behind  the  scenes  in 
newspaper  operation. 

Los  Angeles  (Calif.)  Mirror 
News  stirring  interest  with 
“Hidden  City”  promotion.  This 
employed  teaser  ads,  mailings 
and  gimmicks  to  get  over  the 
story  that  “inside  Los  Angeles, 
there’s  a  city  of  319,422  families 
hidden  from  newspaper  adver¬ 
tising  if  it’s  not  in  the  Los 
Angeles  Mirror  News.” 

New  York  News  impresses 
with  an  accordion  mailer  that 
tells  you  that  “of  the  top  100 
national  newspaper  advertisers 
in  1957,  98  ran  in  New  York 
City  newspapers,  95  used  the 
News,  and  70  spent  more  money 
in  the  News  than  in  any  other 
New  York  newspaper.” 

Toronto  (Ont.)  Telegram 
scores  with  a  clever  cut-out  and 
pop-up  piece  showing  how 
“Devon  Smith’s  stock  keeps  go¬ 
ing  up.”  He’s  financial  editor. 

New  York  Post  out  with  a 
broadside  reporting  that  5 
builders  sold  over  $3  million 
worth  of  new  homes  in  3  months 
through  ads  in  the  Post. 

• 

Ford  Will  Repeat 
Teens’  Press  Parly 

Detroit 

Ford  Motor  Co.  will  hold 
another  National  Teen-Age 
Press  Conference  in  connection 
with  the  Ford  car  press  pre¬ 
view  in  Dearborn,  Oct.  2-3. 

The  teen-age  sessions  are  ex¬ 
pected  to  parallel  last  year’s, 
when  140  newspapers  selected 
promising  high  school  youths 
from  their  communities  and 
sent  them  to  Dearborn. 

Ford  awarded  college  scholar¬ 
ships  to  several  young  people 
on  the  basis  of  tests  and  writ¬ 
ing  ability.  The  young  writers 
filed  stories  for  their  home 
papers. 


EDITOR  8C  PUBLISHER  for  August  23,  1958 


40 


Only  SCAN-A-GRAVER  gives  you  ajj  these  features: 


These  7  exclusive  Fairchild  features  help  you  to  step  up  reader 
interest  in  your  newspaper  by  filling  its  pages  with  good  local 
pictures— economically.  Your  advertisers  benefit  too,  from  the 
extra  attention  value  of  good  pictures  at  low  cost.  Here’s  how 
the  Scan-A-Graver,  and  only  the  Scan-A-Graver,  makes  this 
possible: 

O  You  can  reset  tonal  values  after  the  engraving  operation  has 
started.  You  just  move  the  scanner  back,  reset  the  levels,  and 
start  over  on  the  same  plate— with  almost  no  loss  of  time  or 
material. 

©  Because  the  scanner  and  engraver  heads  can  be  set  inde¬ 
pendently,  you  can  “crop”  pictures  to  desired  widths  right  on 
the  copy  cylinder.  You  can  mount  an  8  x  10  inch  print  and 
“scan”  only  that  portion  of  the  photograph  you  want  without 
trimming  a  valuable  print. 

©  Photos  can  be  flopped,  because  of  Scan-A-Graver ’s  inde¬ 
pendent  scanner. 

O  You  can  repeat  cuts  of  the  same  subject  easily  by  merely 
shifting  the  scanner  back  to  the  start  of  the  picture  (without 
stopping  the  machine)  and  make  as  many  cuts  as  the  plate  area 
will  permit. 

©  You  reduce  troublesome  moire  pattern  when  engraving  pre¬ 
screened  copy.  Because  you  can  see  the  copy  on  the  cylinder, 
you  can  angle  it  accurately  and  be  sure  that  moire  is  minimized 
or  eliminated  before  you  start  to  make  the  engraving. 


No  “X-Ray”  effect— your  engraving  will  contain  only  the 
surface  image  of  copy  which  has  writing  or  printing  on  the 
back.  This  is  important  if  you  want  to  make  most  profitalile  use 
of  the  wealth  of  illustrations  available  through  manufacturers’ 
advertising  and  sales  promotional  aids. 

©  When  making  reverse  type  panels  or  decorative  reverse 
effects,  you  can  see  exactly  the  point  at  which  you  want  to  start 
your  reverse  or  bring  your  engraving  back  to  full  tone  after  the 
reverse  area  is  completed. 

With  these  exclusive  Scan-A-Graver  features  youll  have  full 
control  over  production,  costs,  delivery  of  engravings  and 
quality.  For  a  copy  of  Fairchild’s  illustrated  brochure,  “Pictures 
Like  'These  .  .  .  ,”  write  today  to  Dept.  76,  Fairchild  Graphic 
Equipment,  Fairchild  Drive,  Plainview,  Long  Island,  N.  Y. 


GRAPHIC 

eQUIFMCNT 


Div.  of  Fairchild  Camera  and  Instrument  Corp. 

Ditfricf  OfUctt:  Wolpola,  AAasi.;  Atlanta.  Ga.;  Chicago.  III.; 

Lot  Ang*l*t.  Col.;  San  Francisco.  Cal.;  Toronto,  Ont. 


totalled  $58,601,121  compared 
with  $49,890,866,  and  current 
liabilities  amounted  to  $10,279,- 
723  against  $13,024,721. 

Funded  debt  at  the  end  of  the 
half-year  stood  at  $36,077,801 
compared  with  $25,006,688  as  of 
June  30,  1957. 

Earlier  this  year  the  corpo¬ 
ration  reported  net  profit  of  the 
year  ended  Dec.  31  last  amount¬ 
ing  to  $7,801,920,  equal  to  $1.58 
a  share  on  the  common  stock. 

This  compared  with  net  of  $9,- 
293,230,  or  $1.99  a  common 
share,  for  the  previous  period. 

*  *  *  Charles  W.  Folsom,  Tulare 

Net  profit  of  $418,462,  equal  County  health  officer,  quit  his 
to  70  cents  a  share  on  600,000  post  following  disclosure  of  a 
shares  outstanding,  as  compared  criminal  record  dating  back  to 
with  $438,801  or  73  cents  on  1924.  He  had  been  appointed 
a  like  number  of  shares  in  the  to  the  post  April  29  and  took 
year-ago  period,  is  reported  by  office  in  June. 

Donohue  Bros.  Ltd.  (newsprint)  Ronald  H.  Einstoss,  28-year- 
and  subsidiaries  for  six  months  old  Visalia  Thnes-Delta  news- 
ended  June  30  last.  Income  taxes  man,  noted  differences  in  the 
totalled  $364,721  in  the  period  statements  Dr.  Folsom  gave  him 
down  fi‘om  $384,030  a  year  ago.  on  his  arrival  here  and  infor- 
•  mation  in  the  original  applica- 

nrp'it  I  ^kes  Panpr  employment 

oreat  Lawes  raper  reporter’s  check  back  on 

Has  Profit  Decrease  the  health  officer  uncovered  in¬ 
stances  in  which  the  official 
Montreal  came  up  against  forces  of  the 
Net  profit  of  the  Great  Lakes  across  the  country  and 

Paper  Co.,  Ltd.,  of  $839,699  or  abroad  over  the  past  34  years. 
65  cents  a  shai'e  for  the  six 

months  ended  June  30  is  26%  ‘Sudden  Personal  Mailers’ 
below  $1,133^63  or  89  cents  per  p, 

share  for  the  same  peri^  of  p  j  resigned  on  the  ground 
r  of  “sudden  personal  matters” 

V  I  ’  A-  ‘"f  which  made  his  immediate  de- 

A  Parture  from  the  city  impera- 

$3,607,001  was  down  11%  or 

$441,565,  with  $193,663  of  the  ..  .  . _  . 

j  ,  •  j  4.  j  j  The  discrepancies  turned  up 

decrease  being  due  to  reduced  ,  •  hi 

.  .  .  T  Hx-  by  coincidence,  Mr.  Einstoss 

inve.stment  income.  C.  J.  W.  tt  xi.  i  _ 

Fox,  president,  points  out  that  ‘ 

the  loss  of  $443,512  on  U.  S.  doctor  made 

dollar  discount  wks  nearly  11%  his  personal  appearance  in  ap- 
r  i.-  Hi.  plymff  for  the  job  here, 

of  opei'ating  profit.  tt-  •  ^  ^  \ 

Newsprint  shipments  were  up  interview  was  completed 

20%  and  total  shipments  18%  the  applicant  had  departd 

including  pulp  in  the  first  half. 

No.  4  machine  is  operating  and  They  asked  for  the  facts  aboifi 
..  ,  j  4.1.  Dr.  Folsom.  Mr.  Einstoss  told 

its  completion  ends  the  con-  ,,  ,,  .  -  ,. 

4.  4..  4.  r  . V  them  all  the  information  needed 

struction  stage  of  the  expansion  ‘  ,•  4.-  j 

„v4^n...o,v,  .,r,Ao..foi,4.„  wss  On  tho  application  card. 

Differences  in  data  were 
noted  when  the  stories  by  the 
rival  newsmen  appeared,  and 
Mr.  Einstoss  began  his  check. 


Health  Officer 
Quits  in  Face 
Of  Checkup 


A  AT*  •  Montreal 

y\  f  \/IlQQ01ir*l  Lawrence  Corporation, 

IvllooLJLlll  Limited,  and  subsidiaries  for 

the  six  months  ended  June  30, 
Columbia,  Mo.  1958,  had  consolidated  net  sales 
The  annual  convention  of  the  of  $35,334,309,  a  decrease  of  9% 
Association  for  Education  in  from  the  corresponding  period 
Journalism  opens  Aug.  25  at  the  of  1957’s  $38,838,815. 
Umversity  of  Missouri.  The  Net  profit  amounted  to  $2,- 
School  of  Journalism  is  serving  632,807,  equal  to  51  cents  per 
as  host  to  the  convention  as  the  share  on  common,  compared  with 
first  major  event  in  its  10-  $3,555,093,  or  71  cents  a  share 
month  observance  of  its  50th  ^  year  ago. 

Anniveisary.  Shipments  in  period  under  re- 

Elhridge  Topic  view  amounted  to  257,602  tons, 

down  11.5%  from  the  level  of 
Among  the  major  speeches  a  year  ago.  The  latest  figure 
will  be  “W  hat  Shall  We  Teach  included  176,466  tons  of  news- 
Them?”  by  Mark  F.  Ethridge,  print  paper,  76,551  tons  of  fin- 
publisher  of  the  LoMisnVZe  (Ky.)  ished  kraft  products  and  4,585 
Courier- Journal.  tons  of  surplus  pulp. 

More  than  200  journalism  Net  profit  for  the  second  quar- 
teachers  and  school  administra-  ter  this  year  amounted  to  $1,- 
tors  representing  nearly  every  622,771  equal  to  32  cents  a  share 
school  and  department  of  jour-  on  the  common  stock  after  allow- 
nalism  in  the  United  States  are  ance  for  preferred  dividends, 
expected  to  attend  the  conven-  This  compares  with  net  of  $1,- 
tion.  952,291  or  39  cents  a  common- 

Warren  K.  Agee,  University  share,  in  the  June  quarter  of 
of  West  Virginia,  is  president  1957,  and  $1,010,036,  or  19  cents 
of  the  Association  for  Educa-  a  common  share,  in  the  March 
tion  in  Journalism.  quarter  this  year. 


Consumability 

Food  advertisers  will 
hungrily  observe  .  .  .  that 
New  London  yearly  food 
sales  average  $1777  per 
household,  2nd  highest  of 
any  Conn,  city  of  25,000- 
or-over  population  (SM 
’58  Survey).  Appetizing? 
Hmm? 


NEW  LONDON,  CONNECTICUT 
National  Raprasantativas: 
GILMAN,  NICOLL  A  RUTHMAN 


Newsprint  orders  are  cur¬ 
rently  showing  an  average  cut¬ 
back  of  more  than  20%  under 
the  contract  tonnage  amounts, 

Mr.  Fox  said.  This  is  the  gen¬ 
eral  experience  of  newsprint 
producers  in  1958  to  date.  The 
company  has  new  contracts 
taking  effect  with  the  start  of 
No.  4  machine  but,  with  the  Thomas  F.  Gougarty,  produc- 
current  gap  between  contracts  tion  chief  of  the  Omaha  World- 
and  actual  orders,  the  present  Herald  since  1949,  has  retired, 
outlook  is  for  an  operating  level  He  came  here  from  the  Dayton 
considerably  below  capacity.  (O.)  Journal-Herald  where  he 
Newsprint  shipped  in  tons  in  spent  17  years,  14  as  composing 
the  first  six  months  was  93,725  room  superintendent.  R.  S. 
in  the  period  under  review  com-  Fowler  has  announced  his  ap- 
pared  to  78,158  tons  in  cor-  pointment  to  the  staff  of  Lake 
responding  period  of  last  year.  Superior  Newsprint  Co.  which 
Pulp  shipped  amounted  to  24,-  services  the  Great  Lakes  Paper 
281  tons  against  21,883.  Co.,  Ltd. 
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NEWSPAPER  PLANTS 


[NEW  PLANTS  •  MODERNIZATIONS  •  EXTENSIONS 

I  LOCKWOOD  GREENE 

I  V  ENGINEERS -ARCHITECTS 

^EW  YORK  iy,  N.  Y.  DOST.ON  16,  MASS.  SPARTANBURG,  S.  C 
.^*'***  -Sllfi  Stuort  Strert  Menf{|Om*ry  Bids.' 


’Now  my  kitchen  is  nice  and  cool* 


When  it’s  really  hot  and  sticky  so  many 
wives  stay  home  and  wilt  while  their 
husbands  are  cool  and  comfortable  all 
day  long  in  air-conditioned  offices. 

That’s  the  way  it  used  to  be  with 
Mrs.  Irvin  S.  Keyser  of  Baltimore.  But 
now  she’s  comfortable  on  hot  days. 
"Tlie  kitchen  is  the  place  where  I  really 
need  it,”  says  Mrs.  Keyser,  who  had  the 
air-conditioner  built  right  into  the  wall. 


When  the  weather  is  really  sweltering, 
it’s  so  restoring  to  walk  into  a  room 
that’s  pleasantly  cooled  by  a  modern 
air-conditioning  unit.  Purring  quietly, 
it’s  always  there  when  you  need  it, 
and  so  economical  to  operate, 
too.  Like  most  appliances,  it’s  built  to 
last  a  long  time.  ’The  cabinet,  frame, 
and  various  internal  parts  of  air  con¬ 
ditioners  are  made  from  sheet  steel . . . 


much  of  it  supplied  by  Bethlehem. 

With  a  good  many  hot  days  still 
ahead,  right  now  is  a  good  time  to 
buy  an  air  conditioner.  Your  local 
dealer  can  show  you  a  variety  of  models 
— modestly  priced  and  easy  to  install. 
You  can  even  buy  a  portable  unit 
which  you  can  carry  from  one  room 
to  another.  Then  .  .  .  just  plug  it  in, 
flick  the  switch,  and  relax. 


bethIehek, 

steel 


BETHLEHEM  STEEL 
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17  Asian 
Editors  Come 
To  Seminar 

Seventeen  leading  South  and 
Southeast  Asian  newspaper  ex¬ 
ecutives  will  take  part  in  a  two- 
month  seminar  sponsored  by  the 
American  Press  Institute,  Co¬ 
lumbia  University,  in  Septem¬ 
ber  and  October. 

The  seminar,  which  starts 
Sept.  4,  has  two  purposes:  first, 
to  develop  methods  of  improv¬ 
ing  newspapers;  and,  second, 
to  increase  both  the  members’ 
and  U.  S.  journalists’  under¬ 
standing  on  one  another’s  coun¬ 
tries  and  people. 

The  visitors  will  take  part 
in  three  weeks  of  roundtable 
conferences  at  the  Institute, 
spend  five  days  in  Washington, 
and,  singly  or  in  pairs,  visit 
leading  newspapers  thi'oughout 
the  country.  They  will  reassem¬ 
ble  in  San  Francisco  in  late 
October  and  will  travel  in  a 
group  to  Honolulu.  There  they 
w'ill  pool  the  professional  and 
personal  experiences  of  their 
trips. 

The  program  is  being  planned 
and  conducted  by  the  American 
Press  Institute  under  grants 
from  the  Rockefeller  and  Ford 
Foundations.  Foreign  travel 
funds  are  being  provided  by 
the  U.  S.  Department  of  State. 

Seminar  Members 

Members  of  the  seminar  are: 
Khurshid  Alam,  Times  of  Kara¬ 
chi;  A.  T.  Chaudhri,  Morning 
News,  Karachi;  Amitabha 
Chowdhury,  Jugantar,  Calcutta; 
D.  N.  Das  Gupta,  Hindustan 
Standard,  Calcutta;  Mi-s.  Hera- 
wati  Diah,  Indonesian  Observer, 
Djakarta;  Mustafa  Hasan, 
Daily  Pasban,  Dacca;  Eugenio 
Lopez  Ji’.,  Manila  Chronicle; 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


Iby  ComnMni,  picture,  error  in  fact  of 
kientity:  or  of '  violating  Priyocy  or; 
Copyright/ J^roey  of  wofter  or  fc^mot: 

F  O  R  t  I  F  Y 

ogotnft  emborrouing  lou  _ 
with  owr  (peciat  excers 

INSURANCE  I 

Covering  these  haiords  — 
yniqoe^  effective^  inexpensive 
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21  W  Tenth,  Kansas  City  Mo 
New  YorK.  Chicago,  San  Francisco, 
107V;illiacn  175  W  100  Bush 

St.  Jackson  St 


Sheikh  Hamid  Mahmud,  Nawa- 
i-Waqt  Publications,  Ltd.,  La¬ 
hore;  A.  Balakrishna  Nair, 
Free  Press  Journal,  Bombay; 
S.  Rangai-ajan,  The  Hindu,  Ma¬ 
dras. 

Also,  Joaquin  P.  Roces,  Ma¬ 
nila  Times;  Ugger  Sain,  Hindu¬ 
stan  Times,  New  Delhi;  Charles 
Tambu,  Times  of  Indonesia, 
Djakarta;  Thio  Oen  Sik,  Java 
Post,  Surabaja;  Miss  Daphne 
Whittam,  The  Nation,  Rangoon; 
Othman  Bin  Wok,  Utusan  Me- 
layu,  Singapore;  Woo  Kyatang, 
Hong  Kong  Tiger  Standard. 

The  seminar  will  be  conducted 
by  William  Stucky,  associate 
director  of  the  Institute.  Mr. 
Stucky  visited  Southeast  Asia 
last  year  to  plan  the  program 
in  consultation  with  prospective 
members. 

During  the  three-week  period 
at  the  Institute,  guest  speakers 
will  include  21  leading  United 
States  newspaper  men,  educa¬ 
tors  and  specialists  in  various 
fields.  Roundtable  discussions 
will  be  held  on  all  aspects  of 
newspaper  operations  and  on 
background  topics  such  as  edu¬ 
cation,  cultural  trends,  and  race 
relations.  The  group  will  spend 
an  afternoon  at  the  United  Na¬ 
tions  and  will  be  entertained 
by  several  newspaper  organiza¬ 
tions  in  New  York. 

In  Washington,  the  members 
will  meet  with  government  offi¬ 
cials  and  newspaper  correspond¬ 
ents.  Discussions  will  be  held  on 
U.  S.  foreign  policy,  with  em¬ 
phasis  on  South  and  Southeast 
Asia;  press  coverage  of  the  fed¬ 
eral  government;  labor-manage¬ 
ment  relations;  and  operations 
of  the  Export-Import  Bank. 


for  FAST  and  ACCURATE 

FULL  PAGE  FLAT  STEREOS 


SUPER¬ 

CASTER 


Keep  Rollin' 
Buy  Nolan 

Send  for  Circular 
Dept.  EP 


A.  Walter  McDowell,  chairman  of  the  board  of  the  Sharon  (Pa.)  HetoM, 
i$  being  presented  a  transistor  radio  on  his  75th  birthday  by  Edward  M. 
Hyde,  advertising  director,  on  behalf  of  the  paper's  employes.  Mr, 
McDowell  has  been  in  the  business  51  years.  In  the  background  is  Mr, 
McDowell's  nephew,  William  P.  McDowell,  public  relations  and  adver¬ 
tising  man  with  the  Herald. 


To  One  Edition 

Pittsfield,  Mass. 

The  Berkshire  Evening  Eagle 
has  dropped  its  state  edition 
and  gone  to  one-edition  daily, 
with  closing  deadline  advanc^ 
a  half-hour  to  1  p.m. 


Additional  Answer 
Filed  in  Libel  Suit 

Scranton,  Pa. 

The  Scranton  Times  filed  an 
additional  reason  in  federal 
court  here  for  seeking  dismissal 
of  a  $100,000  libel  suit  started 
in  Luzerne  County  courts  by 
Angelo  Sciandra,  Pittston,  who 
had  been  listed  among  partici¬ 
pants  at  a  so-called  gangster 
convention  at  Appalachin,  N.  Y., 
last  November. 

The  additional  reason  for  dis¬ 
missal  is  based  on  the  grounds 
the  plaintiff  has  not  denied  the 
right  of  the  newspaper  to  base 
the  news  article  under  attack 
on  a  report  issued  by  the  Com¬ 
missioners  of  Investigation  in 
New  York  State. 

The  article  in  question  was 
alleged  by  Mr.  Sciandra  to  con¬ 
tain  defamatory  statements 
about  him.  After  the  libel  suit 
had  been  filed  in  June  the  Times 
asked  for  its  dismissal  because 
the  Times  had  “absolute  privi¬ 
lege”  for  the  publication  of  in¬ 
formation  contained  in  the  re¬ 
port  issued  by  the  New  York 
State  commissioners. 


Calls  to  Lebanon 

CLE\’ELAND 
So  popular  was  its  first 
Cleveland- to -Beruit  telephone 
call  program,  the  Cleveland 
Press  held  a  second  in  the  office 
of  Editor  Louis  B.  Seltzer.  Se¬ 
lected  Clevelanders  were  able  to 
call  their  marine  sons  in  Leba¬ 
non,  with  the  Press  paying  the 
$5-a-minute  charges. 

EDITOR  ac  PU 


Peoria  JS  Yields 
On  Sick  Leave 

Peoria,  111, 

Management  of  the  Peom 
Journal  Star  has  waived  arbi¬ 
tration  and  agreed  in  writing  to 
give  workers  covered  by  the 
Peoria  Newspaper  Guild  con¬ 
tract  sick  pay  from  the  first 
day  of  illness  for  a  maximum 
of  26  weeks. 

Last  January,  Journal  Star 
guildsmen  walked  out  over  a 
dispute  on  whether  sick  pay 
should  continue  to  be  paid  from 
the  first  day  of  illness.  A  65-<lay 
strike  resulted  before  guild 
members  returned  to  work  with 
their  first  contract  with  the 
Journal  Star,  and  understand¬ 
ing  that  sick  pay  dispute  would 
be  arbitrated. 

A  new  company  policy,  re¬ 
sulting  from  a  liberalized  health 
insurance  program  covering 
hospital  and  medical  expenses 
over  $500  and  a  $2,000  com¬ 
pany-paid  life  insurance  policy, 
has  resulted  in  sick  pay  after 
the  third  day  of  illness  and  at 
only  75%  of  salary  for  unorgan¬ 
ized  workers. 

The  Journal  Star  sick  pay 
policy  for  mechanical  crafts  is 
pay  beginning  the  eighth  day 
of  illness. 

• 

Linage  Correction 

The  linage  for  June  for  the 
Jamestown  (N.  Y.)  Post-JoVf' 
nal  shown  in  Editor  &  Pf®' 
LISHE3I  Aug.  2,  page  44,  was 
incorrect  due  to  a  typographi¬ 
cal  error.  It  should  have  read: 
—  June  1958  —  871,830  lines: 
June  1957  —  1,012,435  fines. 
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SYNDICATES 


•  Thompson  Retires 

•  Caniff  Rhubarb 


By  James  L.  Collings 


That  old  warhorse  of  words 
has  retired.  Dorothy  Thompson 
wrote  her  last  “On  the  Record” 
column  on  Aug.  22. 

In  a  statement  released  by 
Bell  Syndicate,  which  had 
handled  her  column  since  1941, 
the  64-year-old  writer  said: 

“When  my  husband  (Maxim 
Kopf)  died  on  July  7,  I  sus¬ 
pended  this  column  for  a  fort¬ 
night,  out  of  sheer  inability  to 
think.  Shock  and  grief  have 
physical  results,  one  being  an 
anemia  of  the  bi’ain. 


relive  my  life  and  the  biography 
of  my  times,  to  sift  it  through, 
think  it  out  and  with  the  bene¬ 
fit  of  deliberation  and  hindsight 
record  in  a  personal  history 
what  now  seem  the  essentials 
as  a  whole,  regardless  of  the 
kaleidoscope  of  the  passing 
news. 


Courtesy  and  Gratitude 


use  "TAPeeO' 


Corrected  Typesetter  Tape. 
All 

Fall  Fashion 
Supplements  are 
Available  in 


'‘TAPeCO" 

Writm  tor  frodoetlom  Sefcadal* 


Working  on  Autobiography 


“Editors,  readers  and  friends 
urged  me  to  resume  it,  saying 
that  it  was  unlike  me  to  ‘re¬ 
treat,’  and  that  no  one  should 
make  large  decisions  under  such 
circumstances. 

“Besides,  one  feels  courtesy 
and  gratitude  towards  one’s 
readers  and  editors.  One  does 
not  abruptly  sever  relationships 
of  long  standing.  One  of  the 
satisfactions  of  writing  this 
column  has  been  the  support  of 
editors  who  have  continued  to 
publish  me,  in  defense  of  the 
right  of  free  expression,  some¬ 
times  against  a  veritable  bar¬ 
rage  of  organized  hostility,  and 
of  readers  whose  letters  have 
greatly  contributed  to  my  knowl¬ 
edge  and  judgment. 

“Therefore,  I  did  resume  this 
column,  provisionally,  for  a 
month.  But  the  decision  I  have 
reached  is  not  due  to  the  irre- 
medial  break  in  my  personal 
life. 

“It  has  long  been  considered 
by  me,  and  was  long  urged  by 
my  husband,  publishers  and 
friends  not  to  ‘retire’  but  to 


in  Milt  Caniff’s  “Steve  Canyon,”  \  9  TVyf 

as  you  know.  But  what  you  may  ASS  n  ivigrs 

nAf  VriAW  1C  fVint  fViA  tfiWTl  of  C/ 

Elect  Bray 


“I  have  continually  pushed 
such  a  project  into  the  future, 
reluctant  though  largely  un¬ 
consciously)  to  undertake  some¬ 
thing  harder  than  writing  a 
column.  It  would  be  a  w’ork  re¬ 
quiring  long  sustained  concen¬ 
tration.  To  write  an  autobiog¬ 
raphy  that  will,  essentially,  be  a 
biography  of  one’s  times,  how¬ 
ever  limited  by  one’s  own  capa¬ 
cities,  cannot,  with  all  the  ma¬ 
terial  at  hand,  be  accomplished 
in  a  year  or  two. 

“It  will  require  immense  re¬ 
reading  of  what  I  myself  have 
written,  and  of  what,  having 
read  by  others,  has  influenced 
the  course  of  my  thinking  and  of 
the  thinking  of  the  times. 

“It  w'ill  demand  that  I  prac¬ 
tically  live  for  a  time  in  a  com¬ 
prehensive  library,  and  cause 
me  to  make  personal  life 
changes.” 

Miss  Thompson  began  her 
career  as  a  writer  in  London. 
The  first  big  story  she  covered 
was  Ireland’s  Black  and  Tan 
war.  From  then  on  she  used  the 
money  she  got  for  her  articles 
to  move  around  Europe. 

“I  consider  the  many  scoops 
of  those  first  two  years  in  Eur¬ 
ope  as  nine-tenths  attributable 
to  a  run  of  luck,”  she  once  wrote, 
“but  they  gave  me  a  reputation 
‘in  the  trade’  for  a  remarkable 
‘no.se  for  news,’  and  in  1922  I 
was  offered  a  job  as  Vienna  and 
Balkan  correspondent  of  the 
Curtis  Press.  For  the  first  time 
since  leaving  home  I  had  a 
salary. 

Miss  Thompson  wrote  her  col¬ 
umn  for  five  years  for  the  New 
York  Herald  Tribune  before 
switching  to  Bell.  Her  mar¬ 
riages  to  Josef  Bard  and  Sin¬ 
clair  Lewis  ended  in  divorce. 
She  was  married  to  Mr.  Kopf 
in  1943. 


not  know  is  that  the  town  of 
Columbia,  Mo.,  is  embroiled  in  a 
civic  controversy  over  her. 

The  rhubarb  broke  in  April 
when  members  of  the  Chamber 
of  Commerce  suggested  a  new 
highway  be  named  Caniff  boule¬ 
vard  to  reward  Milt  for  the  pub¬ 
licity  he’s  given  the  small  town 
with  its  two  girls  schools. 

Bang!  —  the  opposition  hit 
back  hal’d.  Said  one  professor: 
“People  don’t  seem  to  want 
Columbia  identified  with  this 
trenchcoat  or  with  what’s  under¬ 
neath  it.” 

Dean  Jack  Matthews  of  M.  U. 
added:  “I  question  the  appro¬ 
priateness  of  the  somewhat 
scantily-clad  Miss  Mizzou.” 

Replied  the  executive  secre¬ 
tary  of  the  C  of  C:  “Miss  Mizzou 
is  never  seen  in  anything  but 
her  trenchcoat.  It  is  supposed 
she  has  nothing  on  underneath 
it,  but  no  one  has  ever  been  able 
to  prove  it.  There  has  never 
been  a  heroine  with  a  more  con¬ 
cealed  figure.” 

The  big  issue  probably  will  be 
settled  Sept.  2  at  a  meeting  of 
the  city  council. 


UFS  Fall  Offerings 


President 


Estes  Park,  Colo. 

Bill  Bray,  manager  of  the 
Missouri  Press  Association,  was 
elected  president  of  Newspaper 
Association  Managers,  Inc.,  at 
the  latter  group’s  35th  annual 
convention.  He  succeeds  Vem 
Scofield,  Nebraska  Press  Asso¬ 
ciation  manager. 

Bill  Oertel,  Ohio  Newspaper 
Association,  was  promoted  from 
secretary-treasurer  to  vicepresi¬ 
dent,  succeeding  Mr.  Bray.  C. 
B.  Lafromboise,  manager  of  the 
Washington  Newspaper  Pub¬ 
lishers  Association,  is  the  new 
secretary-treasurer. 

An  invitation  extended  by 
Harvey  Walters  of  the  Georgia 
Press  Association  for  the  group 
to  meet  at  Jekyll  Island  in  1959 
was  accepted. 


Merchant  Cooperation 


United  Feature  Syndicate  is 
prepared  for  Fall  with  these 
five  products: 

Samuel  Lubell  .  .  .  now  tour¬ 
ing  the  country  to  sample  pub¬ 
lic  feeling  on  the  ’58  Congres¬ 
sional  campaigns.  His  series — 
“The  People  Speak”  —  starts 
Sept.  29  and  runs  to  Election 
Day,  Nov.  4. 

Mickey  Mantle  ...  as  one  of 
the  New  York  Yankees  stars, 
he  will  cover  the  World  Series. 
There’ll  be  two  stories  for  the 
two  days  preceding  the  event, 
a  daily  piece  following  each 
game  and  travel-day  stuff  if 
necessary.  The  copy  will  be 
ghosted  by  Joe  King  of  the  New 
York  World-Telegram  and  Sun. 

Andrew  Tully  ...  a  Scripps- 
Howard  reporter  out  of  Wash¬ 
ington,  Mr.  Tully  has  written 
a  12-part  series  from  his  book, 
“Treasury  Agent,”  to  be  pub¬ 
lished  by  Simon  and  Schuster  on 
Sept.  29. 

Lt.  Gen.  James  Gavin  ...  12 
articles  have  been  taken  from 
the  book  he  resigned  from  the 
Army  to  write  —  “War  and 
Peace  in  the  Space  Age.”  For 
publication  in  mid-October. 


Caniff  Controversy 

Columbia  Mizzou,  she  started 
all  this  fuss. 

She’s  the  trenchcoat-clad  dish 


Eleanor  Roosevelt  ...  to  visit 
Russia  in  September.  Her  col¬ 
umn  will  be  cabled  for  a  three- 
a-week  release.  When  she  re¬ 
turns  on  Sept.  27,  she  will  re¬ 
sume  her  regular  daily  schedule 
and  concern  herself  for  a  while 
with  her  second  visit  with  the 
communists. 


Closer  cooperation  is  impera¬ 
tive  between  newspaper  associa¬ 
tions  and  retail  merchant  or¬ 
ganizations,  it  was  asserted  by 
George  B.  Hammond,  executive 
director,  Ohio  State  Council  of 
Retail  Merchants.  He  declared 
the  growing  trend  of  so-called 
“professional”  groups  to  outlaw 
advertising  within  their  groups 
in  order  to  stifle  competition  and 
maintain  excessive  prices  as  not 
in  the  public  interest.  He  cited 
the  danger  inherent  in  legisla¬ 
tion  that  grants  court  powers 
over  advertising  to  state  boards, 
appointed  to  supervise  these 
professions. 

Public  relations,  though  not 
always  so  recognized,  is  actually 
an  important  ally  of  both  news¬ 
papers  and  advertising  agencies, 
it  w’as  asserted  in  a  forum  dis¬ 
cussion  by  William  Kostka, 
president,  and  Jack  W.  Mefford, 
vicepresident,  of  William  Kost¬ 
ka  and  Associates,  Denver, 
Colo.,  public  relations  and  ad¬ 
vertising  firm. 

The  two  Denverites  said  tbe 
nation’s  press,  in  recognizing 
the  service  value  of  the  ethical 
public  relations  practitioner,  is 
actually  helping  itself. 

“The  result,”  Mr.  Mefford 
said,  “will  be  more  and  better 
news  stories  and  more  adver¬ 
tising.” 

Mr.  Mefford  said  PR  prac¬ 
titioners  are  performing  a  valu¬ 
able  service  to  the  press  in 
“pulling  the  stopper”  on  im¬ 
portant  news  which  previously 
had  been  bottled  up  by  press- 
wary  executives  of  business  and 
industry. 
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BIG  BUSINE^ 
NEW  ENGLAND 


Some  places  business  is  slow  in  the  summer — 
but  not  in  New  England.  With' conventions,  tour¬ 
ists,  and  just  plain  travelers  opening  their  pockets 
while  they  see  the  sights,  business  booms  in 
Yankee-land.  Each  convention  delegate,  for  in¬ 
stance,  spends  an  average  of  $100  in  the  conven¬ 
tion  city.  .  .  .  Boston  alone  siphoned  off  $2.5- 
million  of  this  “new  money”  last  year.  Hotels  in 
the  six-state  area  took  in  $135,747,000  in  tran¬ 
sient  money  during  1957.  Ail  told,  vacation  travel 
is  the  region’s  second  largest  dollar-earning  in¬ 
dustry,  at  $1.2  billion. 

But  the  season  doesn’t  really  matter — tourists 
flock  in  all  year  round — in  greater  numbers  every 
year.  And  they’re  joined  by  thousands  on  thou¬ 
sands  of  Yankee  folk  who  have  changed  the  old 
saying  to  read  “See  New  England  first!”  Dollars 
for  fun  are  as  natural  a  part  of  this  healthy  econ¬ 
omy  as  dollars  for  food,  for  clothing,  for  all  the 
things  that  make  up  modern  life.  Total  wholesale 
and  retail  trade,  for  example,  pushed  $22-billion 
last  year. 

If  you  have  anything  to  sell — anything  that  fits 
into  this  unparalleled  standard  of  living — you’ll 
tap  a  bright  profit  future  if  you  head  on  up  now 
and  sell  it  through  the  New  England  newspapers. 


Sell  New  England  with  Newspapers 


editor  ac  PUBLISHER  for  August  23,  1958 


47 


NEA  Service  Sells  Acme 
Telectronix  to  Fairchild 


graphic  arts  and  communica-  fer. 

tions  fields,  the  first  being  the  “The  great  technical  re¬ 
acquisition  of  Teletypesetter  in  sources  of  the  Fairchild  organi- 
January.  zation  will  aid  materially  in  the 

The  Acme  assets  include  man-  furtherance  of  these  projects,” 
ufacturing,  inventory  and  equip-  he  said, 
ment,  and  equipment  leased  or 

held  for  lease.  Certain  items  Interest  in  Electronics 

already  in  production  for  United  Meade  Monroe,  general  mana- 
Press  International  will  be  ggj.  of  Acme  Telectronix,  will 
completed  by  Acme  Telectronix,  continue  in  the  NEA  manage- 
after  which  all  equipment  and  j^ent  as  a  vicepresident, 
operations  will  be  integrated  NEA  will  maintain  its  inter- 
in  the  Fairchild  Long  Island  ggf  the  use  of  electronics  in 
f^ilities.  Price  was  not  dis-  connection  with  the  quality  of 
closed.  reproduction  and  distribution  of 

^  Acme  Telectronix  has  de-  jfg  feature  service,  according  to 
signed  and  manufactured  all  of  jjr.  Walker.  It  plans  an  expan- 
the  telephoto  and  facsimile  gjon  of  its  News-In-Color  serv- 
transmitters  used  by  United  jcg  through  which  250  client 
Press  International  and  NEA  newspapers  now  receive  mats 
Service,  produced  similar  equip-  niade  from  Acme  color  scanner 
ment  and  special  devices  for  separations.  Engraving  plates 
the  military  and  undertaken  a  separations  on  local  color 

program  of  leasing  facsimile  also  will  be  offered, 
systems  to  industry.  Its  color  “Acme  Telectronix,”  Mr. 
scanner  is  in  operation.  Walker  said,  “was  started  21 

Further  Development 

tures,  then  operated  by  NEA,  to 
Responsibility  for  further  de-  develop  equipment  which  would 
velopment  of  the  color  scanner  transmit  pictures  for  news- 
and  the  utilization  of  photo-  papers  at  lower  cost.  Small  corn- 
transmission  systems  by  press  pact  equipment  was  designed 
services  and  news  media  will  which  successfully  transmitted 
be  assumed  by  the  Fairchild  pictures  over  ordinary  telephone 
Graphic  Equipment  Division,  lines,  rather  than  special  cir- 
which  developed  the  Scan-A-  cuits.  All  of  the  telephoto  and 
Graver  and  Scan-A-Sizer  elec-  facsimile  equipment  now  used 
tronic  engraving  machines.  by  United  Press  International, 

“This  acquisition  makes  pos-  which  purchased  Acme  News- 
sible  combining  the  advances  pictures  in  1952,  has  been  de-  presented  by  a  National  Corn- 
made  by  both  companies  in  the  signed  and  manufactured  by  mittee  of  Americans  on  behalf 
field  of  color  scanning  equip-  Acme  Telectronix.”  of  Freedom  House, 

ment  in  recent  years,”  J.  A.  V.  Acme  also  has  been  engaged  Whitney  North  Seymour, 
Hyatt,  general  manager  of  in  work  on  military  devices.  chairman  of  the  board,  said  the 


some 

post-i 


STARRY-EYED — For  the  third  time,  a  Muncie  (Ind.)  Star  entry,  this 
time  it's  James  K^iley,  takes  the  top  prize  of  a  $5,000  college  scholar¬ 
ship  in  the  All-American  Soap  Box  Derby  at  Akron.  Jim's  sister,  Judl. 
and  mother  proudly  watch  Edward  N.  Cole,  Chevrolet's  general  man¬ 
ager,  confer  the  trophy  on  the  lanky  lad  in  his  needle-shaped  racer 
that  went  down  the  975-foot  coasting  road  in  27.85  seconds. 


the  following  inscription:  “For 
devotion  to  principles  ...  for 
courageous  and  responsible 
journalism  in  a  time  of  crisis." 

Gardner  Cowles  and  Edward 
R.  Murrow  are  co-chairmen  of 
the  National  Committee  for  the 
1958  Award  presentation. 


United  Press 
International 

NEWSPICTURES 
T^n  the  Story 


WOTYPIMG 

relyoh 


^  •  1  TY/^  *  J-  declared  that  coaches  do  not  de- 

(jJ’lQ  W  I*lt>0rS  pend  enough  on  their  publicity 

men,  adding:  “Some  coaches 
‘  O  J.  ’  treat  their  publicity  men  like 

ijive  Otars  they  were  spies." 

Ted  Smits,  Associated  Press 

Af^  1  T")  sports  editor,  said  AP  and 

vjrOOQ  JT^rCSS  United  Press  International  will 
offer  a  new  type  of  football  sum- 
Chicago  niary  this  Fall  in  keeping  with 
The  College  All-Stars’  upset  the  new  conversion  rule  on  the 
victory  over  the  Detroit  Lions  point  after  touchdown. 


resulted  in  a  heavy  Press  cover-  McCrane  Honored 

age  as  represented  by  237,000 

words  handled  by  Western  Bert  McGrane,  Des  Moines 
Union  here  Aug.  15.  The  25th  (Iowa)  Register,  perennial  sec- 
annual  football  classic  was  retary  of  the  football  writers 
sponsored  by  Chicago  Tribune  group,  received  an  award  from 
Charities,  Inc.  the  College  Sports  Information 

Approximately  200  sports  writ-  Directors  of  America  for  his 
ers  were  jammed  into  the  two  outstanding  service  to  college 
press  stands  at  Soldiers  Field  football.  Flem  Hall,  Ft.  Worth 
to  cover  the  event.  The  Western  (Tex.)  Star  Telegram,  retiring 
Union  press  file  was  double  that  president  of  the  writers  group, 
of  last  year’s  All-Star  game.  announced  the  association  had 
.  signed  a  new  three-year  con- 

Closer  Cooperation  tract  with  Look  magazine  to 


of  last  year’s  All-Star  game.  announced  the  association  had 
.  signed  a  new  three-year  con- 

Closer  Cooperation  tract  with  Look  magazine  to 

Earlier  in  the  week,  members  pick  an  annual  All-American 


of  the  Football  Writers  Associ¬ 
ation  of  America  met  with  of¬ 
ficers  and  trustees  of  the  Amer- 


team.  Newly-elected  officers  are : 

Paul  Zimmerman,  Los  An¬ 
geles  (Calif.)  Times,  president; 


ican  Football  Coaches  Associa-  Furman  Bisher,  Atlanta  (Ga.) 
tion.  Matters  discussed  included  Journal,  first  vicepresident;  and 
the  possibility  of  setting  up  Murray  Olderman,  NBA  Serv- 
some  standard  procedure  for  ice,  Inc.,  second  vicepresident, 
post-game  dressing  room  inter-  Mr.  McGrane  continues  as  sec- 
views  and  the  advisability  of  retary. 
authorizing  college  publicity  ^ 

men  to  speak  for  the  coach  in 

his  absen^  Bfoorf  Donor  Story 

Bud  Wilkinson,  Oklahoma  „  ir/*  j  wj 
University,  president  of  the  fr  inaow  Lodge 
coaches’  group,  said  college  foot-  Hamilton,  Ohio 

ball  generally  needed  improved  An  appeal  made  in  an  office 
publicity  and  the  cooperation  of  of  the  Hamilton  Journal-News 
the  press.  One  football  writer  brought  unexpected  response 
_  recently. 

John  Bowden  was  in  a  hos- 
Mnin  pital  and  required  Type  0-RH 

1  lufff  L^nunnd  Negative  blood.  Miss  Alberta 

{Continued  from  page  11)  Pratt,  director  of  the  Hamilton 
—  Blood  Bank,  sat  in  the  office  of 

of  *  i-v  mv  Floyd  Brown,  the  J-N’s  circu- 

at  the  top  with  42%.  This  was  j^^ion  director,  discussing  the 
a  larger  percentage  than  said 

they  read  all  the  medical  news  .  .  ,  ,  t  u 

now  if  A  window  washer,  Joseph 


Not  Enough 
Phones  When 
Paper’s  Late 

San  Jose,  Calif. 

If  there  has  ever  been  any 
question  about  subscribers  want¬ 
ing  and  reading  their  daily 
newspaper,  the  San  Jose  Mer¬ 
cury-News  clearly  proved  that 
they  do. 

The  proof  resulted  from  a 
batch  of  poor  newsprint  which 
caused  19  web  breaks  delaying 
the  105,000  Sunday  press  run 
by  nearly  four  hours. 

Starting  shortly  after  7  a.m., 
a  deluge  of  subscriber  phone 
calls  descended  upon  the  Mer¬ 
cury-News.  So  great  was  the 
flood  that  the  telephone  com¬ 
pany  cut  off  the  newspaper 
three  times  to  prevent  the  city¬ 
wide  exchange  from  being 
knocked  out. 

During  most  of  the  five-hour 
period,  all  17  lines  on  the 
switchboard  were  lit.  To  try  to 
service  them  rapidly,  operators 
plugged  in  a  dozen  or  so  lines 


at  once  and  gave  multiple  an¬ 
swers  to  queries  about  the  de¬ 
layed  papers.  An  estimated 
17,000  calls  were  handled. 

The  telephone  company  re¬ 
ported  an  additional  1,000  calls 
that  could  not  get  through  to 
the  newspaper. 

A  spot  check  of  carriers’ 
homes  indicated  that  they  were 
receiving  an  average  of  15  to  20 
calls  themselves  for  another  to¬ 
tal  of  neaTly  17,000. 

“It  was  a  hectic  day,  but  at 
least  it  proved  newspapers  are 
wanted,”  said  Daniel  K.  Stem, 
M-N  public  relations  director. 


Rockford  Papers 
Are  Not  For  Sale 

Rockford,  Ill. 

Stockholders  of  the  Rockford 
Star  and  Register-Republic  this 
week  authorized  E.  Kenneth 
Todd,  president  and  publisher, 
to  make  a  formal  statement  that 
the  newspapers  are  not  for  sale. 
Mr.  Todd  called  on  Time  maga¬ 
zine  to  set  the  record  straight. 
Time  recently  mentioned  the 
Rockford  papers  as  a  possible 
acquisition  by  Marshall  Field 
Jr. 


We're  Beaming 
With  Pride 
Over  Our 
Classified  Ad 
Results . 


a  larger  percentage  than  said  ^^gg 

they  read  all  the  medical  news  .  .  ,  ,  t  u 

now  printed  and  thus  it  ap-  ^  ^  window  washer,  Joseph 
pears  that  some  individuals  who  ^ox,  overheard  the  conversation 
now  skip  such  stories  would  like  volunteered  the  information 
to  have  a  larger  range  for  selec-  possessed  the  blood  type,  and 
tion.  Local  news  was  in  second  available, 

place  with  35%  and  non-medi-  Mr.  Cox  was  taken  to  the  hos- 
eal  science  items  were  third  with  pital  where  the  blood  was 
28%.  drawn.  A  short  time  later  he 

Detailed  results  on  this  ques-  back  washing  windows  at 

tion  about  reading  desires  Journal-News, 
showed : 

Asked  Wants  OK  Wants  Reads  No  Not 

_  About  More  Now  I.esa  Paoer  Answered 


Wants 

OK 

Wants 

Reads  No 

Not 

More 

Now 

Less 

Paper 

Answered 

9 

59 

20 

9 

3 

4 

56 

28 

9 

3 

35 

52 

2 

9 

2 

14 

62 

12 

9 

3 

42 

43 

3 

9 

3 

;  28 

63 

6 

9 

4 

14 

64 

10 

9 

3 

5 

42 

42 

9 

2 

8 

60 

20 

9 

3 

Invents .  dO  02  2  V 

National  Politics  ..14  62  12  9 

Medicine  and 

Public  Health  ...  42  43  3  9 

«on-Medical  Science  28  63  6  9 

foreign  Events  ....  14  64  10  9 

.  6  42  42  9 

. .  8  60  20  9 

News  27  69  3  9 

Ole  adds  to  100%  across  for  each  category. 
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Offices: 

Atlanta,  Ga. 

Guntersville,  Ala. 

Jennings,  La. 

Cleveland,  Tenn. 

SentAcce 

1  SALES— APPRAISALS— MANAGEMENT  CONSULTANTS 

R.  H.  FACKELMAN 

7  Million  Bldg.  ; 

President 

Cleveland,  Tenn.  i 

Miss  Evelyn  Z.  Kolojay, 

1 

Classified  Manager 

1 

Editor  &  Publisher 

j 

1  New  York  36,  N.  Y. 

!  Dear  Miss  Kolojay; 

Yes,  we  probably  have 

more  action 

from  your  E  and  P  Classifieds  than 

our  limited  personnel  can  service. 

Very  truly  yours. 

R.  H.  Fackelman 

1 

Sell  Your  Service  or  Product 
Through  Editor  &  Publisher  Classified  Ads 


Argentines  Pass  Up 
‘Government’  Paper 


WORKSHOP 

g  By  Roy  H.  Copperud 

I  Columns  in  Review 


By  Basil  Thomson 

Buenos  aires 
A  thumbs-down  verdict  was 
given  by  newsvendors  on 
chances  of  El  Nacional,  Buenos 
Aires’  new  daily,  holding  its 
place  in  the  national  Press  field. 
Unanimous  opinion:  “No  go.” 
El  Nacional  launched  its  first 
issue  Aug.  12  after  a  90-day 
mural  publicity  and  radio  cam¬ 
paign  souped  up  in  the  last  week 
in  a  final  city-swamping  deluge 
of  “Out  Soon!”  leaflets. 

Chief  criticism  against  the 
new  daily  was  that  it  offered 
nothing  new  in  the  newspaper 
publishing  field. 

Readers  who  grabbed  the 
200,000-pull  first  edition  from 
vendors  hands  found  themselves 
reading  a  politically  -  biased, 
loosely-edited,  clumsily  made  up 
and  typographic-ally  “dirty” 
sheet. 

Bundles  Unopened 

El  Nacional  is  unblushingly 
“government”  and  Argentines, 
steeped  in  the  tradition  of  in¬ 
dependents  of  La  Prensa  and  La 
Nacion  caliber,  are  prejudiced 
against  “sponsored”  publishing. 

On  the  second  day  El  Nacion¬ 
al  bundles  remained  piled  em¬ 
barrassingly  high  on  city  news¬ 
stands.  Independent  newsboys 
were  hurriedly  summoned  to 
tout  the  paper,  but  even  vocally 
proclaimed  El  Nacional  found 
few  buyers. 

Conseiwative  estimates  at 
week’s  end  put  El  Nacional  sales 
at  between  90,000  and  110,000 
daily  average. 

The  advent  of  the  first  “seri¬ 
ous”  daily  since  Democracia 
joined  the  metropolitan  Press 
in  December  1943  to  push 
Peron’s  candidature  for  Presi- 
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that  are  taking  place  —  In- 
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successes  of  over  800  U.  S. 
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dent,  had  been  awaited  with  in¬ 
terest  and  speculation. 

Politically-minded  Argentines 
were  soon  aware  that  El  Nacion¬ 
al  was  a  Government  sponsored 
paper  rushed  onto  the  presses 
in  an  attempt  to  bolster  Presi¬ 
dent  Arturo  Frondizi’s  sagging 
popularity. 

Guiding  genius  was  identified 
as  Rogelio  Frigerio,  former  edi¬ 
tor  of  Que  magazine,  which 
loudly  proclaimed  Frondizi’s 
candidature  to  the  presidency. 
When  Frondizi  won  the  election 
he  called  in  Frigerio  to  act  as 
his  “social  and  commercial  secre¬ 
tary.” 

Major  Backer 

Figuring  as  major  financial 
backer  is  the  former  film  tycoon, 
Narciso  Machinandiarena,  but 
Argentines  are  in  no  doubt  that 
El  Nacional’s  fairy  godmother 
is  the  government  itself. 

Appointed  to  guide  the  edi¬ 
torial  destiny  of  the  new  sheet 
are  Marcos  Merchensky,  former 
Frigerio  righthand  man  on  Que, 
and  Martiniano  Passo,  Argen¬ 
tine  journalist  best  remembered 
(or  forgotten)  for  his  editor¬ 
ship  of  La  Prensa  after  its  con¬ 
fiscation  by  Peron. 

Leon  Boucher,  one-time  Edi¬ 
torial  Haynes  editor  and  some¬ 
time  Press  Secretary  in  the 
Peron  dictatorship,  was  ap¬ 
pointed  features  editor. 

El  Nacional  is  edited  in  im¬ 
provised  offices  a  mile  and  a 
half  across  town  from  La 
Razon's  plant  where  it  is  set 
up  and  matrixed.  It  is  printed 
on  the  presses  of  Noticias  Gra- 
ficas.  Its  supplement  is  printed 
at  a  fourth  site,  the  former 
ALE  A  (Peron  printing  empire) 


Bylined  Columns 

A  daily  supplement  grouping 
all  the  newspapers’  features 
(film  reviews,  books,  theatre,  et 
al.)  is  a  feature  of  El  Nacional 
new  to  Argentine  journalism. 
A  second  innovation  is  the 
signed  column,  of  which  the  new 
daily  carries  eight.  In  Argen¬ 
tine  newspapers  columnists  are 
anonymous. 

The  new  daily  (16  standard- 
size  pages,  8  tabloid-format 
pages  supplement  on  green 
newsprint),  subscribes  to  AP, 
Reuter,  Agence  France  Presse, 
,\nsa  and  will  use  London  Sun¬ 
day  Observer  specials.  Keystone 
and  Paris  Match  will  supply 
overseas  picture  coverage. 


I  have  been  asked,  for  this  one-hundredth  Editorial  \ 
Workshop,  to  get  up  some  sort  of  review  or  index  that  j 
might  be  helpful  to  readers  interested  in  looking  up 
various  subjects.  There  is  a  severe  limit,  obviously,  on 
what  can  be  done  along  these  lines  within  the  confines 
of  a  column. 

I  may  mention,  however,  that  a  detailed  index  to  the 
published  columns,  including  references  to  the  usage  of 
single  words,  has  now  been  set  up  in  the  library  of 
Editor  &  Publisher,  in  response  to  numerous  requests 
for  assistance  in  locating  topics  that  have  been  dealt  with.  | 

What  are  the  most  persistent  and  stupidest  boners  in 
newswriting?  Everyone  is  likely  to  have  his  own  answers 
to  this  question,  but  to  my  mind,  in  looking  back  at  this 
point,  they  appear  to  be  the  wanton  and  sen.seless  pro¬ 
liferation  of  quotation  marks,  and  the  inability  to  dis¬ 
tinguish  between  restrictive  and  non  restrictive  clauses. 

The  selection  of  topics  for  listing  in  this  review  has 
been  based  generally  on  persistence  and  prevalence  of  | 
the  problem  discussed,  widespread  interest  by  readers,  | 
and  my  own  sheer  prejudice  against  certain  trifling  | 
peculiarities  that  no  one  else  would  notice.  Short  dis-  I 
I  cussions  of  the  use  of  individual  words  and  other  minor  | 

I  points  have  been  omitted,  for  the  most  part.  Citations 
I  are  by  dates  of  issues  of  E&P.  We’re  off: 

I  A  (misused  for  an)  9-24-55;  ABBREVIATIONS 
I  (agencies)  4-21-56,  {Kan.  vs.  Kas.)  5-19-56;  (states) 

i  6-15-57;  ADJECTIVES  (piled  up)  11-27-54,  (ending  in 

I  ic,  ics,)  6-14-58;  AN  (before  words  with  h)  3-10-56; 

I  ANTICIPATE  (vs.  expect)  6-15-56;  ARREST  4-20-57; 

I  Articles  (omission  of  the,  a,  an)  8-9-58;  A.s  (vs.  like) 

I  4-7-56;  ATTRIBUTION  (variations  on  .said)  9-11-54, 

I  (overdone)  11-24-56.  (misleading)  3-8-58;  BYLINES 
I  8-11-56;  CAPITALIZATION  2-9-57;  CLICHES  8-21-54, 

I  11-10-56;  COLLECTIVES  1-81-55;  COLLOQUIALISMS 

I  6-18-57;  COMMA  5-5-56,  6-2-56,6-30-56,7-14-56;  7-28-56; 

i  CONSIDER  2-22-58;  CONTRACTIONS  11-23-57;  CON- 

I  TINUOUS  (vs.  -al)  4-19-.58;  CONTRACTIONS  11-23- 

1  57;  EDITORIAL  WE  12-22-56,  3-9-57,  8-17-57;  FEEL 

[;  3-26-55;  HYPHENS  1-29-55,  2-12-55,  5-17-58;  INFINI-  I 

a  TIVE  (split)  8-27-55,  (of  purpo.se)  2-11-.56;  JOURNAL-  I 
I  ESE  8-21-54;  LIKE  (vs.  ns)  4-7-56;  MODIFIERS  I 
I  (misrelated)  12-7-57,  (dangling)  4-6-57,  (piled  up)  | 

1  11-27-54;  NAMES  (proper)  11-13-54,  (plurals  of)  4-5-  I 

j  68;  NAUTICAL  TERMS  2-25-56;  NONE  7-30-55;  | 

I  NUMBERS  (figures  vs.  words)  6-18-55,  (large)  11-5-55,  | 

I  (small)  1-14-56,  (rule  of  10)  2-2.3-57;  NOT  TOO  12-21-  I 
I  57;  OBITUARIES  8-3-57;  O.  K.  (v.s.  okeh)  9-10-55;  I 
j  OVERWRITING  9-28-57;  PARTICIPLES  (dangling)  | 

I  4-6-57;  PERSONS  (vs.  people)  6-28-58;  PICTURES  | 

1  10-13-56;  PLUR.^LS  (of  compound  nouns)  4-5-58,  (none)  I 

I  7-30-55,  (general)  4-5-58;  POSSESSIVES  12-3-55, 

I  (false)  6-14-58;  PREFIXES  2-12-55;  PREPOSITIONS 
i  (at  end)  8-31-57,  (on)  2-8-58,  (with)  10-30-64;  PRO- 
i  NOUNS  10-16-54;  QUOTATION  MARKS  8-14-54,  5-31- 
i  68;  RACIAL  TERMS  7-12-.58;  REDUNDANCY  1-28-56; 

I  REFERENCE  (faulty)  3-23-57;  RESTRICTIVE  NON- 
I  RESTRICTIVE  CLAUSES  6-2-56,  (that  vs.  which) 
i  5-21-55;  SEQUENCE  OF  TENSES  8-7-64,  6-1-57; 

1  SHALL  (vs.  will)  5-3-58;  SKID  ROW  (vs.  road)  9-22- 
i  56,  8-17-57;  SPELLING  12-11-54,  (as  humor)  4-20-57; 

1  SPLIT  INFINITIVE  8-27-55;  STYLE  BOOKS  3-12-65, 

I  4-9-55;  SUFFIXES  2-12-55;  TIME  ELEMENTS  (pres- 
g  ently)  9-4-54,  (today)  9-25-54;  (past)  9-14-67,  (past  per- 
i  feet)  10-12-67,  (placement  of)  1-4-58,  1-18-68;  TITLES  ' 
I  (Mr.)  8-13-55,  (Miss,  Mrs.)  11-13-54,  (Rev.)  3-24-56. 

J  (occupational)  3-22-.58;  VERBS  (splitting  compound)  6- 
I  4-57;  WEATHER  1-26-57;  WILL  (vs.  shall)  5-3-58; 

1  W/SE-WORDS  6-29-57;  WORD  ORDER  (time  de- 
S  ments)  1-4-58,  1-18-58;  WOULD  6-1-57,  (vs.  should) 

I  5-3-58.  I 
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V  7^  81  Bout  Is  News 
n  '■  jJ  Past  Tense 

HI  An  accoiuit  of  a  prize  fight 

Hi  is  news  when  it’s  told  in  the 

Hk  ^y^B/H  past  tense,  a  New  York  judge 

j.  /^HH  ruled  this  week. 

(ifflfH  Any  phrasing  of  reports  of 
I  H  the  Patterson-Harris  champion- 
ship  bout  in  the  present  tense 
^BHl  w'ould  constitute  infringement 

I  *  of  exclusive  TV  and  radio 

/  •  rights,  said  Supreme  Court 

/  /  Justice  George  Tilzer.  Tele- 

/  /  PrompTer  Corp,  asked  the  court 

prevent  three  New  York  sta- 
HH  -  I  f  tions  from  giving  reports  that 

*  ‘  simulated  “live”  broadcasts 

S— Aboard  Army  transport  leaving  while  the  fight  was  on. 

Jerry")  Bicitov  of  Healdsburg.  Calif.  Judge  Tilzer  said  stations 
rorn  by  Rene  Noorbergen  who  headed  newspa- 

a  Duich  periodical.  Jerry  Bickov,  who  .  .  a  ^ 

A  I  j  a  x  pers  to  eive  accounts  of  the 

i  Angeles  dailies,  was  oft  to  cover  the  %  *  .  ^  b  ,  ,  .  i. 

iskoye  Slovo,  largest  Russian-language  fig^t  as  news  but  such  rights 
1  the  U.  S.  do  not  extend  to  a  blow-by- 

blow  description  nor  to  a  broad- 

-  cast  of  the  fight  phrased  in  the 

present  tense.” 

Iliffs  Establish  * 

Weekly  in  Indiana  Newlund  Named  UPI 

Chesterfield,  Ind.  Minneapolis  Chief 
David  and  Margaret  Iliff,  Chicago 

newcomers  to  this  towm  with  Appointment  of  H.  Samuel 
their  five  children,  have  estab-  Newlund  Jr.  as  manager  of  the 
lished  a  weekly  newspaper,  the  Minneapolis  bureau  of  United 
ADventure,  to  serve  three  Press  International  was  an- 
neighboring  communities.  An  ef-  nounced  here  by  Roderick  W. 
fort  is  being  made  to  make  it  a  Beaton,  UPI  Central  Division 
paid-circulation  newspaper,  manager. 

Some  3500  copies  of  the  first  is-  Mr.  Newlund,  previously 
sues  have  been  distributed  free.  UPI’s  legislative  staffer  at  In- 
Mr.  Iliff  is  a  lawyer  and  for-  dianapolis,  is  a  native  of  Des 
mer  government  worker.  He  Moines  and  a  graduate  of  Indi- 
was  active  on  the  Columbia  ana  University.  He  began  news- 
Spectator  staff  during  his  years  paper  work  with  the  Indianapo- 
at  Columbia  University  in  New  lis  (Ind.)  Times  and,  after  army 
York  and  also  did  some  sports-  service,  joined  the  United  Press 
casting.  His  wife  wrote  for  at  Indianapolis  in  November, 
weeklies  in  Connecticut.  1952. 


In  Lebanon 

By  Bill  Schofield 

Boston  Traveler  Staff 


Beirut,  Lebanon 
Some  day  the  newsmen  who 
are  covering  this  Lebanese  op¬ 
eration  will  grow  old  and  re¬ 
tire.  And  from  time  to  time, 
when  anybody  will  listen,  they’ll 
dip  into  their  memories  and 
spin  tales  about  the  far-flung 
assignments  they  used  to  cover. 

When  they  do,  even  if  it’s 
years  from  now,  they  may  still 
be  a  little  puzzled  over  setting 
out  to  do  military  field  cover¬ 
age  in  Beirut  and  w’inding  up 
in  a  hotel  room. 


information  specialists  can  do. 

Ordinarily,  where  there’s  mil¬ 
itary  action,  the  services  that 
are  involved  will  take  in  the 
press  as  part  of  their  own.  That 
solves  all  the  problems  of 
transportation,  quarters,  com¬ 
munications  facilities  and  what¬ 
not.  Both  sides  think  it’s  a  good 
deal. 

But  here  in  the  mixed  up  city 
of  Beirut,  we’re  up  against 
something  new.  Our  military 
force  here  is  not  an  occupation 
force.  Neither  is  it  literally  a 
fighting  force.  Actually,  it’s  a 
guest  force,  here  by  invitation. 
Therefore,  it  can’t  go  through 
the  usual  process  of  taking  over 
whatever  it  might  want  to  take 
over,  and  calling  in  a  press 
corps  to  share  it. 

Living  in  Hotels 

The  result  is  that  the  corre¬ 
spondents  are  largely  on  their 
own.  They’re  living  in  hotels 
like  the  Excelsior,  the  Commo¬ 
dore,  the  St.  George  and  the 
Palm  Beach.  They’re  covering 
troops  at  sea  and  in  the  field. 
But  they’re  heading  back  to  the 
hotels  at  night  to  do  their 
stories. 

And  in  many  cases,  the  offi¬ 
cers  go  right  along  with  them 
to  the  same  hotels  for  lack  of 
quarters  in  the  field. 

Maybe  there’s  a  lesson  in  this 
for  American  resort  centers. 
Having  business  troubles  ? — 
call  in  a  friendly  army. 


Bill  Schofield 

That’s  the  way  it  works,  out 
here.  And  the  reason  for  it  lies 
in  the  unique  diplomatic  aspect 
of  what  the  U.S.  forces  are 
supposed  to  be  doing. 

At  the  American  Embassy, 
there’s  a  big  staff  of  public  in- 
fomation  specialists  who  are 
doing  a  good  job  of  keeping 
the  news  lines  straight.  At  their 
head  is  a  former  Boston  news¬ 
paperman,  Navy  Commander 
Jack  Pillsbury.  Another  former 
Boston  newsman  and  public  re¬ 
lations  representative,  Robert 
W.  Chase,  is  one  of  the  assist¬ 
ant  press  attaches.  And  there 
are  about  a  dozen  more  on  the 
scene,  from  the  Army,  Marine 
Corps,  Air  Force  and  U.S.  In¬ 
formation  Service. 

Armjr  Bjr  Invitation 

They  have  had  127  newsmen 
from  the  United  States  on  their 
roster  and  85  from  other  na¬ 
tions. 

But  there  isn’t  much  these 

editor  8c  publisher 


The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 


America’s  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu- 
tional  Advertising  .  .  . 


For  tomploto  inlormotion  and 
odvortising  roto$,  writo  .  .  . 


PHOTOCRAPHY 


NPPA  to  Propose  New 
Canon  35  at  ABA  Meet 


By  James  L.  Collings 

The  National  Press  Photog¬ 
raphers  Association  will  enter 
the  latest  Battle  of  Canon  35 
well  armed,  eager  to  go.  Action 
starts  Aug.  24  in  Los  Angeles 
at  the  meeting  of  the  American 
Bar  Association. 

This  is  a  momentous  occasion 
in  the  association’s  long  fight 
against  the  controversial,  un¬ 
popular  judicial  iniling,  as  two 
gentlemen  involved  in  the 
struggle  are  well  aware.  So  they 
are  thoroughly  prepared.  They 
are  Herbert  Brucker,  editor  of 
the  Hartford  (Conn.)  Courant 
and  chairman  of  the  American 
Society  of  Newspaper  Editors 
freedom  of  information  com¬ 
mittee,  and  Joseph  Costa, 
NPPA  board  chairman. 

Brucker’s  Letter 

For  his  part,  Mr.  Brucker 
sent  a  letter  to  the  members  of 
the  House  of  Delegates  of  the 
ABA  iwinting  out  that  they  had 
before  them  a  new  version  of 
Canon  35  drawn  up  by  the 
ABA’s  special  committee  headed 
by  Judge  Philbrick  McCoy. 

“We  believe,”  he  wrote,  “that 
the  American  people  have  an  in¬ 
herent  right  to  know  the  world 
they  live  in,  as  directly  and  as 
accurately  and  as  completely  as 
possible. 

“Today  the  citizen  must  rely 
on  the  various  means  of  report¬ 
ing  to  know  his  world.  And  the 
camera  is  now  universally  ac¬ 
cepted  as  a  reporter — even  in 
church — with  a  single  exception. 
That  exception  is  Canon  35.” 

In  recent  years,  he  said,  some 
courts  have  questioned  whether 
the  photo  ban  is  justified,  and, 
indeed,  quite  a  few  courts  have 
permitted  photos  to  be  made  and 
expressed  satisfaction  with  the 
results. 

“Despite  this  experience,”  Mr. 
Brucker  continued,  “the  Ameri¬ 
can  Bar  Foundation  report 
would  simply  continue  Canon 
35’s  universal  prohibition, 
though  on  new  grounds  now  that 
the  old  ones  have  been  invali¬ 
dated  by  technological  improve¬ 
ments  in  photography. 

“We  understand  that  the  ill¬ 
ness  of  Judge  Bastian  prevents 
a  report  to  you  by  the  Bar 
Media  Committee  he  has  until 
recently  headed.  And  we  are 
informed  that  this  committee 
was  considering  recommending 
to  you  a  continuing  study  of  the 


issue,”  Mr.  Brucker  wrote. 

“Perhaps  such  a  study  would 
meet  the  need.  Or  perhaps  your 
House  will  deem  it  fitting  to 
consider  some  alternative  to  the 
proposed  revision  of  Canon  35 
now  before  you.” 

Alternate  Revision 

Mr.  Brucker  attached  an  al¬ 
ternate  revision  which  reads : 

“Proceedings  in  court  should 
be  conducted  with  fitting  dignity 
and  decorum.  The  taking  of 
photographs  in  the  courtroom, 
during  sessions,  and  the  broad¬ 
casting  or  televising  of  court 
proceedings  are  permissible  at 
the  discretion  of  the  presiding 
judge,  either  in  whole  or  in 
part,  and  subject  to  such  rules 
as  he  may  prescribe,  if  in  his 
opinion  such  action  is  not  calcu¬ 
lated  to  detract  from  the  essen¬ 
tial  dignity  of  the  proceedings, 
distract  the  witness  in  giving 
his  testimony,  degrade  the  court 
or  create  misconceptions  with 
respect  thereto  in  the  mind  of 
the  public.” 

This  revision  was  suggested 
by  an  unidentified  member  of 
the  Connecticut  bar. 

Cecil  Burney,  a  Texas  dele¬ 
gate,  will  offer  the  NPPA’s  pro¬ 
posed  new  canon  which  differs 
from  the  Connecticut  attoraey’s 
in  that  no  plea  is  made  for 
either  broadcasting  or  televis¬ 
ing. 

Association’s  Proposal 

In  part  the  NPPA  version 
reads : 

“Acknowledging  that  the 
proper  dissemination  of  news  by 
a  free  press  is  not  in  and  of 
itself  limited  solely  to  the  mere 
printed  word,  and  in  light  of 
present  scientific  advancements 
the  visual  record  co-equally  with 
the  printed  word  is  now  funda¬ 
mentally  part  of  the  publica¬ 
tion  and  dissemination  of  news 
by  a  free  press,  we  recognize 
that  the  taking  of  photographs 
in  a  courtroom  by  accredited 
press  photographers  may  in 
proper  circumstances  have  a 
salutary  effect  upon  the  public 
to  whose  enlightenment  the 
functions  of  a  free  press  con¬ 
tribute  so  vitally. 

“Where,  therefore,  in  the 
opinion  of  the  judge  presiding 
at  a  trial  or  hearing,  it  appears 
that  photographs  can  be  taken 
by  accredited  press  photogra¬ 


A  $200  CLICK — ^Top  prize  in  the  Rawlings  Sports  Photo  Contest  goM 
to  this  picture  of  a  football  locker  room  scene  ("Now  Hear  This") 
which  Laban  H.  Whittaker  Jr.  snapped  for  the  Quincy  (Mass.)  Patriot 
Ledger.  Second  prize  of  $100  was  won  by  Ernie  Sisto,  New  York  Times; 
third  of  $50  went  to  Ed  Greer,  Carbondale  Southern  Illinoisan. 


Laban  H.  Whittaker  Jr. 


phers  without  interfering  with 
the  regular  and  customary  pro¬ 
cedure  of  the  trail  or  hearing  in 
that  court,  and  without  creating 
any  misconceptions  with  regard 
thereto,  such  photographs  may 
be  taken  therein  during  the 
course  of  the  trial  or  proceed¬ 
ing,  as  may  be  permitted  by 
said  court.” 

As  further  ammunition,  ac¬ 
cording  to  Mr.  Costa,  the  NPPA 
will  have  a  demonstration — in¬ 
formation  room  containing 
murals  and  exhibits  of  court¬ 
room  photography.  A  motion 
picture  of  the  Colorado  Supreme 
Court  hearings  on  Canon  35 
will  be  run  off  every  hour.  And 
all  delegates  will  be  invited  to 
have  their  picture  taken  and 
processed  for  howntown  papers. 

“Altogether,  there  will  be 
about  half  a  dozen  different 
items  on  35,”  Joe  said,  “and  our 
room  will  be  open  from  Sunday, 
the  23rd,  till  at  least  Wednes¬ 
day.  On  Monday  we  will  photo¬ 
graph  a  session  and  display  the 


pictures  in  the  session  room, 
then  move  them  to  our  room 
after  they  have  been  seen. 

“We  will  also  have  exhibits 
inside  the  entrance  of  the  hall 
where  sessions  of  the  House  of 
Delegates  will  be  held.  This  will  t 
in  large  part  duplicate  what 
we  will  have  in  our  room,  and 
it’s  done  for  the  benefit  of 
those  delegates  who  don’t  come 
up  to  see  us.” 

The  final  touch  will  be  a  letter 
signed  by  Joe  and  sent  to  each 
delegate.  The  ABA  memben 
are  asked  not  to  accept  the  ABF 
version  of  the  canon. 

“If  you  vote  for  the  new 
canon  and  it  is  passed,”  the 
letter  says,  “the  ABA  will  be  on 
record  as  standing  for  an  aver¬ 
sion  to  photojournalism — and 
bar-media  relations  and  public 
information  will  be  set  back  an¬ 
other  20  years.” 


Path  of  Sputnik  [ 

Captured  on  Film 

BUFFALO  I 
The  path  of  Sputnik  III'i  ! 
rocket  across  the  Western  j 
New  York  skies  was  cap-  ; 
tured  on  film  by  the  Courier-  1 
Express’  chief  photographer, 
Frank  J.  Schifferle. 

To  get  the  picture,  the  first 
ever  published  of  any  rock¬ 
et’s  flight  across  this  area, 
Mr.  Schifferle  said  he  tilted 
the  camera  upward  on  its  tri¬ 
pod,  opened  to  F/47  and  left  t 
the  shutter  open  between  30 
and  45  seconds. 
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Local  Links 
To  Teamsters 
Not  Barred 

The  newly  proclaimed  AFL- 
CIO  policy  of  forbidding  alli¬ 
ances  of  its  member  unions  with 
the  exiled  International 
Brotherhood  of  Teamsters 
leaves  local  unions  free  to  co¬ 
operate  at  the  local  level. 

Labor’s  Executive  Council  de¬ 
creed  the  ban  on  arrangements 
or  agreements  with  the  “cor¬ 
ruptly  dominated”  teamsters  at 
a  session  this  week  at  Unity 
House,  near  Stroudsburg,  Pa. 
The  action  constituted  a  blow 
aimed  directly  at  James  Hoffa, 
the  teamsters’  leader.  The  Broth¬ 
erhood  was  expelled  from  the 
AFL-CIO  several  months  ago. 

The  Executive  Council’s 
formal  statement  declared  it  had 
no  desire  to  interfere  with  day- 
to-day  relationships  or  under¬ 
standings  at  the  local  level. 

Situations  Recognized 

“Obviously,”  it  stated,  “there 
are  situations  which  arise  which 
would  call  for  understanding 
and  cooperation  based  on  ele¬ 
mentary  trade  union  principles 
between  these  w’orkers  at  the 
local  level  .  .  .  We  do  not  believe 
that  the  general  membership  of 
the  International  Brotherhood 
of  Teamsters  is  corrupt.  We  do 
not  believe  that  all  of  the  local 
leadership  of  the  International 
Brotherhood  of  Teamsters  is 
corrupt,  but  we  do  know  and  it 
has  been  proven  beyond  any 
possibility  of  doubt  that  the  top 
leadership  of  this  international 
union  was  and  continues  to  be 
corrupt.” 

There  have  been  several  in¬ 
stances  in  the  past  year  of 
teamsters  unions  and  other 
unions  cooperating  in  strikes 
against  newspapers. 

International  Mailers  Union, 
which  is  not  affiliated  with  AFL- 
CIO,  would  not  be  bound  by  the 
order  to  refrain  from  making 
any  alliance  with  the  teamsters’ 
brotherhood.  Large  local  unions 
of  newspaper  drivers  and  de¬ 
liverers  also  are  unaffiliated 
with  the  AFL-CIO. 

• 

Less  Newsprint 

ANPA  newspapers  used  2.4 
percent  less  newsprint  in  July 
than  they  did  in  July,  1957,  and 
0j3  percent  less  than  in  July, 
1956,  when  there  were  five  Sun- 
®^ys.  Seven-months  consump- 
newsprint  was  down 
atwut  5  percent  in  comparison 
with  usage  in  1957  and  1956. 
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Guild  Endorses 
AFLjCIO  Code 

E&P  was  in  error  (Aug.  16, 
page  48)  in  reporting  the 
American  Newspaper  Guild 
convention  adopted  a  resolu¬ 
tion  expressing  appreciation 
for  teamster  support  in  the 
Philadelphia  strike.  A  resolu¬ 
tion  to  this  effect  was  with¬ 
drawn  by  the  Philadelphia 
delegates.  'The  resolutions 
committee  had  approved  one 
omitting  reference  to  the  In¬ 
ternational  Brotherhood  of 
Teamsters. 

The  Guild  convention 
adopted  a  resolution  endors¬ 
ing,  without  reservation,  the 
ethical  practices  code  of  AFL- 
CIO.  This  action  followed  an 
unscheduled  talk  by  Einar 
Mohr,  West  Coast  teamster 
union  officer. 


Struby  Alerts 
Production 
Men  to  Costs 

Atlanta 

An  editor  recently  turned 
general  manager  of  a  newspaper 
confessed  this  week  he  has  re¬ 
vised  some  of  his  thinking  on 
the  economics  of  the  business. 
Now  he’s  genuinely  concerned 
with  the  ever-increasing  costs 
of  production. 

They  may  actually  be  pricing 
us  out  of  our  fre^oms,  Bert 
Struby  of  the  Macon  (Ga.) 
Telegraph  and  News  told  the 
delegates  to  the  SNPA  Mechan¬ 
ical  Conference  (Eastern  Divi¬ 
sion)  here  this  week. 

“There  are  influences  within 
our  own  operations  which  are 
just  as  serious  a  danger  to  the 
proper  functioning  of  news¬ 
papers  as  are  those  threats 
from  without,”  he  said.  “A  very 
real  and  tangible  force  of  this 
sort  is  the  mechanical  produc¬ 
tion  in  newspaper  plants.” 

Better  and  less  expensive  meth¬ 
ods  of  producing  newspapers, 
Mr.  Struby  said,  are  necessary 
le.st  the  flow  of  information  in 
printed  form  be  restricted  and 
restrained. 

Mr.  Struby  quoted  figures 
from  the  Internal  Revenue 
Service  that  show  that  a  fourth 
of  the  3,076  daily  and  weekly 
newspapers  filing  returns  for 
1956  failed  to  make  any  net 
profit  at  all.  This  was  a  peak 
year  in  the  industry,  he  noted. 

New  processes  will  be  help¬ 
ful,  he  concluded,  only  if  they 
are  free  from  featherbedding, 
make-work  rules  and  unneces¬ 
sary  manning. 
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Guild  Chief 
Appeals  for 
Union  Unity 

San  Francisco 

Cooperation  of  all  newspaper 
unions  was  urged  by  Joseph  F. 
Collis,  president  of  the  Ameri¬ 
can  Newspaper  Guild,  in  ad¬ 
dressing  the  International  Typo¬ 
graphical  Union  convention  here 
Aug.  18. 

He  proposed  a  “summit  con¬ 
ference”  of  printing  trades 
chiefs  and  the  clarification  of 
the  right,  under  law  and  under 
contracts,  “to  take  sympathetic 
action  in  support  of  one  an¬ 
other.” 

“I  am  talking  about  coopera¬ 
tion  between  autonomous  inter¬ 
national  unions  and  their  locals 
for  mutually-acceptable  objec¬ 
tives  in  their  own  self-interest,” 
Mr.  Collis  said. 

United  Front  Urged 

Publishers  have  established  a 
united  front  and  this  must  be 
met  with  “an  equally  united 
front  of  our  own,”  he  said 

The  basic  aim  of  this  “mas¬ 
sive  publisher  retaliation”  is  for 
all  other  papers  in  a  community 


to  refuse  to  publish  so  long  as 
one  paper,  or  group  of  papers, 
is  shut  down  by  a  labor  dispute, 
he  declared. 

Mr.  Collis  said  he  was  not 
talking  about  blank  checks,  sur¬ 
render  of  control  over  each 
union’s  affairs,  or  jurisdiction. 

Mr.  Collis  suggested  talks  at 
the  international  level  “to  see 
if  we  can’t  agree  on  certain 
limited,  common  objectives  and 
coordinate  our  policies  accord¬ 
ingly.” 

A  start  was  made  last  De¬ 
cember  when  officers  of  the  ma¬ 
jor  craft  unions  and  guild  met 
prior  to  the  AFL-CIO  conven¬ 
tion.  Such  action  was  endorsed 
at  the  recent  guild  convention, 
Mr.  Collis  reported. 

“As  these  meetings  continue, 
we  hope  that  they  can  be  sup¬ 
plemented  by  other  meetings  at 
a  staff  level  at  which  legal,  con¬ 
stitutional  and  procedural  as¬ 
pects  of  the  problems  involved 
can  be  explored,”  he  said. 

Sympathetic  support  action 
must  be  within  union  law  and 
contract,  he  observed. 

“But  I  also  want  to  emphasize 
that  it  is  not  a  violation  of  law 
for  the  employees  of  one  depart¬ 
ment  of  a  newspaper  to  take 
sympathetic  action  in  support 
of  employees  of  another  depart¬ 
ment  of  that  newspaper,”  he  as¬ 
serted. 
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{Continued  from  page  9) 

was  provided  by  Gerard  P.  Van 
Arkle,  general  counsel  of  the 
ITU.  He  reported  that  pro¬ 
tracted  Taft-Hartley  Law  in¬ 
stances  were  brought  to  a  cli¬ 
max  with  proceedings  concern¬ 
ing  the  newspaper  cases  at 
Worcester  and  Haverhill,  Mass. 

Elisha  Hanson,  general  coun¬ 
sel  for  the  American  News¬ 
paper  Publishers  Association, 
entered  the  negotiations  with 
threats  of  seeking  injunction 
and  the  NLRB  counsel  then 
attacked  16  ITU  laws  as  T-H 
violations,  Mr.  Van  Arkle  re¬ 
ported. 

The  court,  he  said,  accepted 
the  contention  that  certain  ITU 
general  laws  were  contrary  to 
T-H  despite  ITU’s  Article  14 
which  had  been  adopted  in  a 
move  to  cover  any  such  charge. 
This  stated  that  provisions  of 
the  general  laws  w’ere  sus¬ 
pended  “when  contrary  to  pub¬ 
lic  law.” 

Proposition  I  w’as  developed 
to  reduce  the  General  Laws  to 
coverage  of  wages,  hours  and 
conditions  of  employment,  Mr. 
Van  Arkle  said.  This  decreased 
the  area  in  which  NLRB  can 
insist  other  ITU  laws  are  in¬ 
valid. 

The  Haverhill  strike  could 
have  been  settled  sooner  had  not 
employers  gone  to  the  NLRB 
for  relief,  the  counsel  stated, 
expressing  a  hope  that  other 
publishers  study  that  case  be¬ 
fore  going  to  the  Federal  board. 

New  Court  Ruling 

Since  the  New  York  mailer’s 
strike  an  NLRB  trial  examiner 
has  ruled  the  ITU  laws  on  com¬ 
petency  and  foremen  are  un¬ 
lawful  and  the  apprenticeship 
clauses  are  lawful,  he  reported. 

Today,  the  Worcester  and 
Haverhill  complaints  are  wait¬ 
ing  a  trial  examiner’s  decision 
and  the  New  York  case  is  be¬ 
fore  the  NLRB.  But  the  Su¬ 
preme  Court  decision  in  the 
Borg-Wamer  case  poses  new 
problems,  Mr.  Van  Arkle  de¬ 
clared.  This  distinguishes  be¬ 
tween  permissive  subjects,  for 
which  a  union  cannot  strike,  and 
mandatory  subjects,  over  which 
a  strike  may  be  called. 

Mr.  Hanson  has  held  to  the 
theory  that  there  are  “man¬ 
agement  prerogatives”  in  which 
the  union  has  no  voice,  Mr.  Van 
Arkle  said. 

Platform  Given 

Opening  the  convention,  Mr. 
Brown  made  a  strong  plea  for 
unity  within  the  union  ranks. 
He  urged  every  member  “to 


lay  aside  personal,  political 
preferences  and  petty  preju¬ 
dices;  to  abandon  destructive 
ideas.”  He  outlined  this  plat¬ 
form  of  the  new  administra¬ 
tion: 

“We  must  w’ork  day  and 
night,  hot  or  cold,  rain  or  shine, 
to  keep  the  ITU  strong. 

“We  weave  our  job  security 
on  our  own  loom  of  union  or¬ 
ganization. 

“We  measure  out  our  wages 
by  the  skills  w’e  possess. 

“We  maintain  our  standards 
by  a  rule  of  responsibility. 

“We  build  our  future  wdth  the 
tools  of  experience. 

“A  clean  union  is  to  be  sought 
rather  than  expanded  member¬ 
ship  or  dues.  Observance  of 
contract  commitments  rather 
than  temporary  advantages. 

“Yet  we  must  be  an  aggres¬ 
sive,  alert,  forw'ard-looking 
union.  We  cannot  afford  to  be 
satisfied  wnth  or  to  rest  upon 
our  past  acomplishments. 

“Better  that  w'e  make  honest 
mistakes  on  the  forward  march 
than  wither  away  foolishly  try¬ 
ing  to  hold  on  to  the  methods  of 
the  past.” 

The  only  mention  by  Mr. 
Brown  of  his  predecessor  in 
office  Avas  the  following: 

“One  disadvantage  w’e  face  at 
this  convention,  which  will  re¬ 
quire  the  special  understanding 
of  the  delegates,  is  the  absence 
of  the  wise  counsel  and  guidance 
of  a  great  leader,  Avho  for  the 
first  time  in  30  years  is  not  here 
to  help  us.  We  shall  miss  that 
splendid  union  leader — Woodruff 
Randolph.  He  has  our  very  best 
wishes  and  prayers  for  a  pleas¬ 
ant  and  healthful  rest  at  his 
chosen  avocation.” 

Mr.  Brovm  didn’t  need  the 
new’ly-presented  redw'ood  gavel. 
His  firm  voice  and  steady  man¬ 
ner  were  sufficient  to  shatter  a 
floor  challenge  of  the  presidency 
he  assumed  just  a  month  ago. 

This  came  when  the  new  pres¬ 
ident  asked  if  the  convention 
wished  to  follow  custom  and 
have  an  appeals  committee  ap¬ 
pointed  by  the  chair.  Archi¬ 
bald  MacKinnon  of  Boston,  an 
Independent,  objected. 

Others  joined  the  debate. 
Conrad  H.  Pavellas  of  San 
Francisco  said  the  committee  is 
the  judge  “we  the  jury,”  the 
two  should  not  be  connected. 

‘Also  for  Unity’ 

Ray  McDonald,  also  of  San 
Francisco,  said  he  supported  the 
new'  president,  adding:  “I’m  for 
democracy.  I’m  also  for  unity.” 
Dominick  Ciccia,  Atlantic  City, 
N.  J.,  spoke  for  appointment. 

The  seventh  speaker  from  the 
floor,  Clifford  Druck,  Cincinnati, 
moved  the  question  and  Presi¬ 
dent  Brown  was  promptly  able 
to  rule  that  “I  shall  appoint  the 


appeals  committee.”  A.  T.  Dodd, 
Little  Rock,  Ark.,  was  named 
chairman. 

President  Browm  w'as  intro¬ 
duced  by  Joseph  D.  Baird,  presi¬ 
dent  of  the  host  local,  who  wel¬ 
comed  the  first  ITU  convention 
here  in  40  years  before  present¬ 
ing  the  gavel. 

Governor  Goodwin  J.  Knight 
of  California  bespoke  union  shop 
continuance.  The  success  of  col¬ 
lective  bargaining  depends  on 
its  being  kept  free  from  govern¬ 
mental  restriction,  the  Republi¬ 
can  senatorial  nominee  said. 

C.  J.  Haggerty,  executive  sec¬ 
retary,  California  Federation  of 
Labor,  said  the  “socalled  right 
to  work  law”  attempts  to  de¬ 
stroy  union  democracy.  He  at¬ 
tributed  “RTW”  moves  to  “a 
small,  hateful  group.” 

Century  of  Peace 

E.  F.  Bitler,  manager,  San 
Francisco  -  Oakland  Publishers 
Association,  pointed  out  that 
there  has  been  no  strike  clos¬ 
ing  down  operations  of  any  of 
the  San  Francisco  newspapers 
in  the  century  of  existence  of 
the  local  printers’  union. 

There  has  been  no  secret 
formula  in  this  100-year  peace, 
Mr.  Bitler  said.  It  has  resulted 
from  hard  work  and  long  hours 
of  diligent  and  intelligent  nego¬ 
tiations  in  a  harmonious  atmos¬ 
phere  in  which  all  joint  matters 
have  been  thoroughly  analyzed, 
he  explained. 

“Men  and  women  with  con¬ 
flicting  interests  can  live  to¬ 
gether,”  Mr.  Bitler  stressed. 
ITU’s  president  at  the  first  con¬ 
vention  recommended  fair  and 
calm  consideration  by  all  before 
strike  action,  he  added. 

“Today  management  and  la¬ 
bor  alike  are  plagued  by  the 
same  problems  arising  from  in¬ 
flation,”  Mr.  Bitler  said.  “In  the 
newspaper  business  the  margin 
is  so  small  that  any  unsound 
practices  could  very  easily  lead 
to  cessation  of  publication. 

“That  has  happened,  he  ob¬ 
served,  but  here  four  dailies 
continue.” 

Council  Upheld 

The  ITU’s  Executive  Council 
was  upheld  239  to  87  on  a  roll 
call  vote  to  decide  an  appeal 
filed  by  the  District  of  Colum¬ 
bia  local  in  the  case  of  Russell 
Stryker.  The  Stryker  case  in¬ 
volvements  go  back  to  1935.  He 
was  described  as  a  former  Alex¬ 
ander,  Va.,  foreman  who  had 
been  outside  the  union  20  years. 

The  fate  of  anti-administra¬ 
tion  legislation  was  indicated 
when  the  convention  rejected 
eight  propositions  submitted  by 
Jesse  B.  Manbeck,  of  Washing¬ 
ton,  D.C.  He  has  long  been 
vocal  in  opposition  to  the  Ran¬ 
dolph  leadership. 


Dale  Warns 
Unions  About 
Strike  Loss 

Strikes  have  a  tendency  to 
whittle  away  the  benefits  of  a 
free  press. 

George  N.  Dale,  chairman  of 
the  Special  Standing  Committee 
of  the  American  Newspaper 
Publishers  Association,  put  it 
this  way  to  the  annual  conven¬ 
tion  of  the  Photo-Engravers’ 
Union: 

“Newspaper  strikes  are  a 
curse,  never  a  cure  .  .  .  Let’s 
make  sure  our  future  has  a  free 
press  film,  fearless  and  faith¬ 
ful.” 

Loss  to  Unions 

He  elaborated  on  this  theme 
in  a  talk  to  the  annual  conven¬ 
tion  of  the  International  Mailers 
Union  (independent),  saying: 

“Strikes  have  taught  a  host 
of  afflicted  publishers  how  to 
publish  without  the  union  that 
went  on  strike.  Hence  newspaper 
unions  have  lost  a  multitude  of 
newspaper  plants.  In  every  in¬ 
stance  arbitration  would  have 
preserved  that  union  affiliated. 

“Let’s  cooperate.  Let’s  arbi¬ 
trate  more  and  strike  less !  Let’s 
give  the  public  what  they  need 
while  preserving  by  arbitration 
what  we  deserve.  ...  By  arbi¬ 
tration  we  can  preserve  our  in¬ 
heritance.  We  must  maintain 
what  Thomas  Jefferson  said  is 
more  important  than  govern¬ 
ment — our  free  press.” 

What  did  IMU  gain  by  strikes 
in  Atlanta,  Detroit  and  Dayton 
last  year?  Mr.  Dale  asked.  He 
left  the  inference  that  the  1958 
arbitration  award  in  Atlanta 
was  more  beneficial  than  the 
1957  strike. 

Plea  for  Arbitration 

Unfortunately,  Mr.  Dale  said, 
most  unions  have  refused  inter¬ 
national  arbitration  agreements 
.while  preferring  strikes.  He  ap¬ 
pealed  to  IMU  to  carry  out  the 
intentions  of  the  resolution 
adopted  by  the  1953  conven¬ 
tion. 

Mr.  Dale  discussed  the  rising 
costs  of  the  business  and  men¬ 
tioned  the  Cincinnati  Times-Star 
as  the  “latest  example”  of  a 
newspaper  property  that  had 
suffered  a  sharp  decline  in 
profits. 

“You  can’t  operate  a  paper 
on  pride  while  losing  a  million 
dollars  a  year  as  they  did  in 
Cincinnati,”  he  said. 

He  extended  the  best  wishM 
of  ANPA  to  the  new  regime  in 
IMU  which  is  headed  by  Clar¬ 
ence  J.  Waddell  of  Louisville. 
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For  Ad  Code 
'  On  Dentifrices 

Washington 
^  A  House  committee  has  rec¬ 
ommended  that  the  Federal 
Trade  Commission  require  sci¬ 
entific  proof  of  advertised  claims 
from  dentrifrice  manufacturers 
as  is  now  demanded  with  respect 
[  to  claims  advertised  for  ciga- 
i  rettes. 

j  The  Committee  on  Govern- 
?  ment  Operations  found  that  FTC 
is  not  discharging  its  statutory 
responsibilities  to  halt  or  pre- 
p  vent  deception  in  the  advertis- 
'  ing  of  dentifrices  and  suggested 
*  that  it  institute  trade  practice 
conference  procedures  without 
I  delay  with  a  view  to  effecting 
codes  of  fair  advertising  prac¬ 
tices  for  dentifrices. 

Also  recommended  was  fur- 
!  ther  studies  to  detennine  w’heth- 
er  statutory  changes  are  re¬ 
quired  for  more  effective  en¬ 
forcement  action  in  the  field  of 
false  and  misleading  advertis- 
[  inp- 

$25  Million  Ads 

The  Committee  reported  that 
it  addressed  itself  to  the  prob¬ 
lem  with  the  knowledge  that  in 
1957  more  than  $25  million  was 
spent  to  advertise  the  12  leading 
brands  of  toothpaste. 

“However,”  the  committee  re¬ 
ported,  "rather  than  encourag¬ 
ing  better  dental  hygiene,  the 
American  Dental  Association, 
fte  leading  professional  organ¬ 
ization  of  dentists,  contends  that 
much  of  the  current  advertising 
had  discouraged  proper  dental 
hygiene. 

“The  association  contends  that 
‘there  has  been  a  widespread 
conviction  within  the  dental  pro¬ 
fession  that  many  advertising 
claims  for  dentifrices  are  mis¬ 
leading  and  detrimental  to  the 
dental  health  and  general  health 
of  the  public.’ 

Testimony  was  taken  on  the 
various  advertising  claims  that 
certain  dentifrices  save  teeth 
from  decay  and  once-a-day  tooth 
brushing  is  effective  against 
tooth  decay.  Some  of  the  dentists 
told  the  committee  that  the 
brash  was  more  important  than 
the  paste. 

Talks  to  Graduates 

Huntington,  W.  Va. 

Frank  J.  Starzel,  general 
f  manager  of  the  Associated 
"ress,  addressed  275  graduates 
summer  commencement 
^  Marshall  College  here  Aug. 

editor  8c  publisher 

— 


WORDS  OF  PRAISE— Jack  W. 
Gore,  editor  of  the  R.  Lauderdale 
(Fla.)  Daily  News,  listens  mod¬ 
estly  as  Congressman  Paul  G. 
Rogers,  at  civic  luncheon,  praises 
him  for  editorials.  ("They  are 
the  eipressions  of  a  man  who  has 
faith  in  his  country;  who  can  think 
big,  yet  put  his  thoughts  in  the 
language  of  the  man  on  the 
street.")  Mr.  Gore  won  the  Na¬ 
tional  Editorial  Association  award. 


‘Ad-Wrap’  Oflfered 
As  Merchandiser 

A  “new  weapon”  to  enable 
newspapers  to  regain  ad  appro¬ 
priations  being  spent  in  other 
media  is  being  offered  by  Ad- 
Wrap  Entei^prises.  It’s  a  wrap¬ 
per  placed  around  newspapers 
by  carriers  on  the  day  appointed 
by  advertisers. 

Man  behind  the  idea  is  T.  T. 
Gore,  vice  president.  Gore  Pub¬ 
lishing  Co.,  publisher  of  the  Ft. 
Latiderdale  (Fla.)  News.  At 
least  one  major  ad  agency  has 
expressed  an  interest  in  the 
idea  for  some  big  clients. 

Ad- Wrap  can  carry  an  ad 
promotion,  premium  offer  or 
sample  into  a  subscriber’s  home, 
and  can  be  used  by  the  news¬ 
paper  to  merchandise  an  adver¬ 
tiser’s  product. 

Tied  in  with  Ad-Wrap  con¬ 
tracts  will  be  an  ad  contract  at 
national  rates  which  designates 
2  cents  per  wrapper  in  the  form 
of  advertising  on  the  particular 
product  merchandised  in  the 
newspaper.  Hence,  papers  with 
a  home  delivery  of  100,000  will 
receive  $2,000  in  national  ad¬ 
vertising  linage  each  time  an 
Ad-Wrap  campaign  is  carried 
in  the  newspaper.  Ad-Wrap  En¬ 
terprises  will  pay  the  newspa¬ 
per  1  cent  per  wrapper  in  cash 
to  be  distributed  to  the  paper’s 
carrier  force. 

for  August  23,  1958 


Gen,  Lorenzefi 
Dead  at  82; 
Pioneer  Rep 

Miami,  Fla. 

Brig.  Gen.  Anton  F.  Lorenzen 
(U.S.A.  Ret.)  82,  business  man 
and  civic  leader  of  Chicago  and 
Miami,  died  of  cancer  hei’e  Aug. 
16. 

He  was  founder  and  president 
of  Lorenzen  and  Thompson, 
Inc.,  newspaper  representatives, 
and  had  been  associated  with 
the  advertising  firm  of  Lord  & 
Thomas. 

He  was  a  member  of  the 
Chicago  Crime  Commission  and 
was  international  chancellor  of 
Notre  Dame  of  Canada. 

He  rose  from  private  to  brig¬ 
adier  general  after  enlisting  in 
the  Illinois  National  Guard 
regiment  in  1898  and  serving 
during  the  Spanish-American 
war  in  Cuba. 

He  returned  to  duty  for  intel¬ 
ligence  work  in  World  War  II. 

Mr.  Lorenzen  was  president 
of  Life  Insurance  Co.  of  Flor¬ 
ida,  a  member  of  the  board  of 
New  Kelor  Mines  Ltd.  of  Tor¬ 
onto,  a  director  of  International 
Detrola  Corp.  of  Detroit,  Utah 
Radio  Corp.  of  Chicago  and 
Newport  Steel  Co.  of  New  York. 

Surviving  are  the  widow,  and 
a  sister,  Mrs.  Sophie  Hartman 
of  San  Antonio.  Burial  was  in 
the  National  Cemetery  at  Ar¬ 
lington,  Va. 

’• 

Diets  to  the  Altar 

San  Francisco 

Hadley  Roff,  San  Francisco 
News  staffer,  reported  his  six- 
week  battle  for  trimness  in  a 
feature  series  and  then  departed 
for  his  honeymoon.  At  church- 
side  he  weighed  210  pounds,  a 
15-pound  loss  “but  I  gained  a 
bride,”  he  reported  proudly.  His 
gain: — Mary  Killoran,  librarian 
for  the  News. 


Fashions 

(Continued  from  page  14) 


Worth  Press  and  New  York 
Mirror,  Lucile  McLean  of  the 
Miami  News,  and  myself,  for 
the  Miami  Herald  and  Chicago 
Sun-Times. 

For  size  of  staff  covering  the 
fashion  events  no  one  can  touch 
the  Fairchild  corps  for  Women’s 
Wear  Daily  which  was  headed 
by  John  B.  Fairchild,  director  of 
European  coverage.  He  had 
seven  reporters  making  notes 
and  sketches.  They  cabled  12,- 
500  words  and  wired  a  score  of 
photo-sketches  in  the  week,  then 
turned  out  mailer  copy  to  fill  a 
24-page  edition  of  the  retail 
trade’s  tabloid  bible.  This  done 
they  turned  to  the  task  of  pre¬ 
paring  copy  for  a  special  32- 
page  edition  which  Women’s 
Wear  Daily  will  issue  Aug.  26 
when  official  releases  are  given 
for  new  style  showings. 

• 

Far  West  Roto 
Package  Offered 

San  Francisco  —  Announce¬ 
ment  of  a  new  organization.  Far 
West  Rotogravure  Magazine 
Group,  is  made  by  the  Los  An¬ 
geles  Times,  San  Francisco 
Chronicle,  and  Seattle  Times. 

This  new  group,  covering 
three  key  Coast  markets,  will 
enable  advertisers  to  cover  the 
Coast  in  one  package  through 
locally  edited  magazines.  These 
are  the  Los  Angeles  Times  Home 
Magazine,  the  San  Francisco 
Chronicle’s  Bonanza,  and  the 
Seattle  Times  Pictorial  Maga¬ 
zine  which  offer  a  combined  cir¬ 
culation  of  1,389,608. 

Far  West  Magazine  Group  of¬ 
fers  a  one  order  one  billing  pur¬ 
chase  through  associated  repre¬ 
sentatives,  newly  organized  with 
Robert  Kinsley  as  sales  man¬ 
ager. 

Page  costs  will  be  $5,410  for 
four  colors,  $4900  for  two  colors 
and  $3915  for  monotone. 


Confidential 


•  Negotiations 

•  Appraisals  •  Financing 

of 

Newspaper,  Radio  &  Television  Properties 

BLACKBURN  &  COMPANY 

WaMngtoii,  D.  C.  Atlanta  CMcofo 

JAMES  W.  BLACKBURN  STANLEY  WHITAKER  H.  W.  CASSIIX 

JACK  V.  HARVEY  CLIFFORD  B.  MARSHALL  WILUAM  B.  RYAN 

Watliiiictea  BuUdiag  Healey  Buildiof  S33  N.  Michigan  Ava. 

STerliag  3.4341  JAeluon  S-1576  Financial  6-64M 
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ANNOUNCEMENTS 


Newspaper  Brokers 


ANNOUNCEMENTS 


Publications  For  Sale 


IT'S  NOT  the  down  payment  that  IN  THE  GREAT  SOIJ tH WEST .  Sixty- 
buys  the  newspaper — it’s  the  I)er80n-  year-old  weekly  grossinir  $110,500,  cx- 


4NNOUNCEMENTS 


Publications  Wanted 


HAVE  CASH  (to  $10,000)  for  purchase 
of  or  participating  interest  in  estab¬ 
lished  weekly.  Chart  Area  4,  10,  11,  12. 
Box  3633,  Editor  &  Publisher. _ 

WILL  LEASE  with  option  to  buy  Daily 
between  4,000  and  20,000  circulation. 
Please  submit  full  details  and  recent 
issue.  Confidential.  Box  3609,  Editor 
&  Publisher. 

Business  Opportunities 

OWN  YOUR  OWN  BUSINESS 


NEWSPAPER  SERVICES 


Press  Engineers _ 

Newspaper  Press  Installations 
MOVIN<3— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
65-69  Frankfort  Street 
New  York  38,  N.  Y. 
_ BArcley  7-9775 _ 

MACHINERY  and  SUPPLIES 

_ Complete  Plants _ 

SEVERAL  COMPLETE  Newspsiw 


ality  and  ability  of  the  buyer.  This  penses  $105,000  including  Owner’s  FOR  SALE:  PrW  Sipping  &r^  in  m J’*' 

is  why  we  insist  on  personal  contact  salary  of  $12,500.  Modern  S-m^hine  booming  Southwest,  37  years  old  sub-  *!*'*'**•  Also  individual  Wnt* 

selling  plant.  15  employes,  town  of  18.000.  us  about  your  requirements.  Finsneiag 

LEN  FEIGHNER  AGENCY  Publisher  will  sell  97%  of  stock  at  Urgent  the  So^th^ist^  available.  MIDW^T  MATim  A 

802^192 _ Mt.  Pleasant.  Mich.  $80,000,  with  only  $15,000  down,  and  ggjg^  4^^  MAOTWBRY  M^T,  Plj- 


IF~YOU  have  the  experience  and  fi-  retire  j>r  remain  on  for  ^rea^^ble^  Hghcr. 

TiftnrAa  w<»  ran  nlnr«»  vnu  in  a  California  **iod.  Balance  easy  monthly  terms.  Our  - — - - 

or  Arizona  newXer  where  Brothers.  Binghamton.  WANT  TO  RENT-Commercial  en- 

i.  ..anroH  flARRF.RT  Xr  HAN-  N.  Y.  _  graving  plant  with  latest  equipment 


cess  is  assured.  GABBERT  &  HAN¬ 
COCK,  3709B  Arlington  Ave.,  River- 

side,  California. _  _ 

WE  HANDLE  only  proven  properties 
in  fiourishing  mid-west.  Herman  Koch, 


NORTHWEST  GEORGIA 
EXCLUSIVE/COUNTY  SEAT 
WEEKLY 

and  Job  Plant  in  beautiful  valley 


lishef.  ^th  Ct.,  Chicago  6,  lUinoia. 

WANT  TO  RENT— Commercial  en-  _ Composing  Room 

graving  plant  with  latest  equipment  THE  NATION’S  NEWSPAPER  FOEMS 


2923  Virginia  St..  Sioux  Oty,  Iowa!  town  of  Lookout  Mmintoin  area  for  a  ITALY 

~i. - 1  — down  payment  of  $5,000  and  $5,000  ,,r  i»  i  a 

MAY  BROTHERS,  Binghamton,  N.  Y.  „„  terms  to  a  man  who  can  ^e  offer  a  comply  service  to  Adver- 

Establish^  1914.  NewspaTOrs  bought  handle  back  shop  and  has  a  wife  for  t»*ejs  in  Italy.  We  c^  advise  which 

_ ^d  sold  without  publicity. _  front  office  wo^k  Tell  us  all  about  most  suitable  Trade  Masrazine, 

AVILL  NEGOTIATE  for  you  on  any  yourself  if  you*  are  willing  to  make  NaUo^l  or  Provincial  Newspaper  to 
size  Southern  newspaper.  Newspaper  an  inspection  trip  and  talk  with  owner.  arrange  ad- 

^rvice  Co.,  601  Ga.  Savings  Bank  You  can  start  off  with  a  joint  income  vertising,  cnassined  or  display*  in  the 

Bldg.,  Atlanta,  Ga.  of  $5,000  to  $6,000  per  year  and  in  a  cnofen  media  and_  payment  can  be 

WESTERN  NEWSPAPiatS  few  years  have  three  times  thi8_amount.  toaUe  to  "*  •"  «tCTling. 


Bldg.,  Atlanta,  Ga.  of  $5,000  to  $6,000  per  year  and  in  a 

WESTERN  NEWSPAPERS  few  years  have  three  times  this  amount. 

Jo.seph  A.  Snyder,  12163  W.  Wash-  All  equipment  needed  install^  and 
ington  Boulevard,  Los  Angeles  66,  operating  in  a  nice  new  building  at 
Calif.  Day  or  Nite  Phone:  EX  1-6238.  Per  month  rental.  Woman  owner- 

- .  .  — .  ,  .  ‘  publisher  wants  to  quit  but  will  sell 

★  ★  WE  are  not  as  much  interes^  in  ‘  qualified  personal  operators  of 

sales  as  in  satisfaction.  Sty^,  R^n-  character  We  believe  the  inventorv. 


equipment  and  accounts  receivable 
worth  the  price  asked  and  that  there 
is  (Treat  potential  growth.  Other  prop¬ 
erties  for  $2,500  to  $40,000  down  pay- 


wante  space  with  daily  newspaper  or  New^ 

B^x  35iT  Mito?‘  /publis^®r*“*  Turtle«-$84.60’  to  W.50.  fob^kk! 

Box  3515,  Editor^a  Publisher. _ literature.  L.  A  B.  Saks 

Company,  113  West  Market  Street, 
ITALY  Elkin,  North  Carolina. 

We  offer  a  complete  service  to  Adver-  Netcsorint 

tisers  in  Italy.  We  can  advise  which  _  " 

is  the  most  suitable  Trade  Magazine,  NEWSPRINT  —  All  Size*. 

National  or  Provincial  Newspaper  to  BEHRENS  PULP  &  PAPER  (X). 

uae._  We  can  accept  and  arrange  ad-  70  E.  45  St.,  N.  Y.,  Nj_1L _ 

vertiang,  classified  or  display,  in  the  NEWSPRINT 

chosen  media  and  payment  can  be  ni  iv/im/''  CCI  I  IMf' 

made  to  us  in  sterling.  BUYINQ7  —  bbLLINt? 

PUBLISHING  &  DISTRIBUTING  BUNGE  PULP  &  PAPER  CO. 

CO  LTD.,  45  W.  45  St.,  N.Y.  36.  JU  2-4830:  WIW 

International  Press  Representatives.  ' 

177,  Regent  Street,  London,  W.I.  _ Press  Room 

PUBLISHER  WANTED  AVAILABLE  NOW 


PUBLISHING  &  DISTRIBUTING 
CO  LTD., 

International  Press  Representatives. 
177,  Regent  Street,  London,  W.I. 


^uiS  and  ac^unta  ^^eivable  PUBLISHER  WANTED 

gjgto  j._(^lifomia. _ _  the  price  asked  and  that  there 

CONFIDEP4TIAL  INFORMATION  is  irreat  potential  growth.  Other  prop-  RARE  opportunity  to  start  new  daily 
W  H^pi^  Nev^paper  Proi^rties  erties  for  $2,500  to  $40  000  dowm  pay-  plant  and  ^cceed  with  it.  bwked  by 

Glover  Co., _ Ventura,  (^lif.  menta.  Publishers  Seraice,  P.  O.  Box  area-wide  groups  of  citizens  who  have 


SALES-PUROTASES  handled  with  dis-  $132.  Greens^ro,  N.^. 


cretion.  Write  Publishera  Service,  P.O.  OLT)  Ohio  weekly,  unop]v>»ed.  Nets  years  too  long. 


_ endured  anachronistic  monoi>o1y  for  six  I 


4  UNIT  GOSS 

2394"  CUT-OFF 


Box  3132,  Greensboro.  N.  C. 

THE  DIAL  AGENCY 


working  owner  $12,000  to  $13,000  year¬ 
ly.  About  $15,000  down.  Very  desirable 


ars  too  long.  82-64  PAGE,  Arch  Type  Units,  Donbl, 

Folder,  Balloon  Formers,  Color  Hunp 
OPPORTUNITY  is  realistic,  but  pub-  with  Angle  Bars.  lUrverse  Unit,  i 


“America’s  No.  1  Newspaper  Broker"  property.  The  DIAL  Agency,  15  Wav-  Usher  candidate  will  be  expect^  to  con-  Portable  (3olor  Fountains,  AC  Drive, 
15  Waverlv.  Detroit.  Mich.  TO.  5-5864.  crly,  Detroit  3.  Mich.  vince  self  of  facts  rather  than  be  End  Feed  with  Semi-Automatic  "lyi- 

swayed  by  enthusiasm  of  citizen  back-  sions.  Motorized  Hoists,  GH  Con- 


newspaper  Appraisers 


NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes 
Over  145  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Publications  For  Sale 


PUBLISHINf,  BUSINESS  for  sale  on  ers.  Publisher  also  will  be  required  to  veyor, 
tenna  to  qualified  advertising  man  or  make  substantial  (10%  or  more)  in- 
printing  plant  manager.  Includes  long-  vestment  of  his  own.  We  need  man  I 
established  shopping  news,  two  other  with  heavy  business  and  sales  back- 
weekly  publications  and  job  department  ground,  rather  than  editorial.  Only  top- 
of  two  linotyj^s  and  six  presses.  Sun-  flight  candidates  of  highest  integrity. 

Coast  PublishiniT  Co..  P.O.  Box  431,  able  to  promote  and  sell,  willing  also 

St.  Petersburg.  Florida. _ to  undergo  rigorous  but  friendly  check- 

STTRtTRRA'M  rAT.TP  •wrgHgT.v  “P-  Considered. 


St.  Petersburg.  Florida. _ 

SUBURBAN  CALIF.  WEEKLY 
REAL  capital  (rain  opportunity.  Gross¬ 
ing  $60,000,  for  sale  at  $34,000  with 
$10,000  down.  One  of  the  nicest  looa- 


off,  30  H.P.  GB  drive,  portable  lak 
PURPOSE  is  to  start  opposition  pa-  I  fountain,  metal  pot  and  pump,  cdo- 
per  to  R.  C.  Holies  operation  in  rich  pleta  stereo. 


centrating  in  another  field,  ^x  3315,  Snyder,  Broker,  12163  West  Washing- 


Editor  A  I^blisher.  ton  Bl.,  Los  Angeles  66.  Cal. _ 

NEW  YORK  STATE  WEEKLY  withl  TEXAS  WEEKLY  established  1908,  un- 
in  2  hours  drive  city;  expanding  are*  opposed  in  town  of  6.000  .  300  miles 


beautiful  location ;  $25,000  (rross 

$10,000  down.  All  replies  answered 
Box  8432,  Flditor  A  Publi^er. 


from  Dallas,  grossing  $65,000,  expenses 
$51,710.  Seven  employes,  fine  large 
plant.  $78,000,  one-third  down,  10 


WRI’TE  FULLY  TO 
BOX  1269 

HARLINGEN,  TEXAS 

UNUSUAL  3  DIMENSIONAL 
POSTF31S 


★★★PACTFIC  NORTHWEST.  Two  ex- 


York  State.  Grosses  near  $25,000.  Ade-  theme.  Entire  lot  for  sale  at  below  Sun  Valley,  Oalif. 
quately  equipned.  shows  good  net  and  production  costs.  For  information  and  POplar  5-0610 


elusive  county  seat  weeklies.  ’  Adjacent  "  m‘'®v 

counties.  Real  onnnrtnnitv  at  *4.5  00(1  aff®  deal.  $10,000  down.  Balance  ar-  1443,  125  W._  41  St.,  N.  Y.,  on 


counties.  Real  opportunity  at  $45,000 
for  both.  $15,000  down.  Stypes,  Roun- 


rang^.  Johnson  and  Lvneh,  brokers,  company  letterhead. 


t^  A  Co..  625  Market  St.,  Sail  Fran-  »2  Indian  Pines.  Penn  Yan,  N.  Y. 

cisco  6,  California. _ jp  yqq  have  been  considering  the  mir- 

_  chase  of  a  western  weekly  or  dailv 

WESTERN  COLORADO  OFFSFT  anywhere  in  the  United  States  see  us 
W EEKLY,  exclusive  in  fast-developing  first  1  We  offer  an  outstanding  list  of 
area  with  wonderful  climate.  Good  profitable  properties  in  every  price  and 
shop  help  will  stay.  Paper  grossing  gross  class. 


over  $30,000  :  $12,000  down  payment. 
Box  3518,  Editor  A  Publisher. 

FTVENING  AND  SUNDAY  newspaper. 
New  England  city  of  60.000.  Circula¬ 
tion  3,000  daily,  7,000  Sunday.  Estab- 


JACK  L.  STOLL  A  ASSOCTATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 
Hollyw(x>d  28.  California 

Publications  Wanted 


Printing  Plant  Wanted 

NEWSPAPER  PRINTING  PLANT 
Flast  coast  firm  desiring  to  move 
wishes  to  purchase  plant,  up  to 
$100,000  In  Los  Angeles  area. 

Will  consider  combination  plant. 

Box  1348,  125  W.  41  St.,  N.Y.  36 

NEWSPAPER  SERVICES 

_ Promotion _ I 

QUALITY  ETilTORIAL  and  advertising 


lished  1927.  Strong  competition.  Cash  P„^,JGY  NEWSPAPER.  $500^00  to  strips  individually  created  for  your 
only.  References  required  first  letter.  annual  frpoas.  anywhere  in  promotional  purposes  Box  2922  Editor 

May  Brothers,  Binghamton,  N.  Y.  Cur  U.S.  Also  consider  Radio-IV.  Brokers  4  Publisher. 

No.  0288.  welcome  but  come  straight  to  the  point. 

„  .  ~  _ _ ~  3624,  FMitor  A  Publisher.  Press  Engineers 


pump,  complete  stereo. 

Located:  POMONA  (CALIF.)  PROG¬ 
RESS  BULLETIN. 

WILL  dismantle,  truck  with  our  own  j 
equipment  and  erect  complete  in  your  | 
plant.  I 


FINE  WEEKLY  on  Florida  Coast,  balance.  Our  No.  0083.  May  gg  different,  industrial,  safety  and  of- 

Doing  $76,000  year.  Will  treble  In  6  Brothers,  Binghamton.  N.  Y^^ _  themes.  Unique  3-D  effect  through 

WI!I.L  ESTABLISHED  and  strong  attached  novelUes.  High  return  direct  I/)YAL  S.  DIXON  OO.  NKWSPAPt* 
s?^t>1!ki*  Box  3527,  Editor  weekly  in  F7nger  Lakes  area  of  New  1600  to  2000  of  each  Ihk^^TORS 


IDAHO  EXCLUSIVE  WEEKLY  $60,000 
with  $40,000  down.  Bailey- Krehbiel,  QUI’TTING  TOP  A/P  SERVICE  in 
Box  88,  Norton,  Ks.  September,  thoroughly  experienced  in 

“  .  r,  — ; - ;;; -  small-town,  metropolitan  and  foreiprn 

MAJOR  weekly  operation  Chart  Area  managerial  and  editorial  capacities. 


_ Press  Engineers _ 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  OTHER  FLA’TBED  WEBS. 


6;  16,000  paid,  $200,000  gross  class,  with  ample  cash  funds,  will  buy  “mid-  AND  OTHER  FLA’TBED  WEBS, 
high  profit.  An  outstanding  property  in  dle-sized"  daily  with  ’TV  station,  one-  WE  MOVE  AND  F21BOT  ANYWHERE 
all  ways.  About  $50,000  down.  Write  package  deal.  Quick  and  without  pub-  Box  866,  Lyndhurst,  N.  J. 

fully,  please.  TTie  DIAL  Asrency,  15  licity.  May  Brothers,  Brokers,  Bing- 


PRESS  MOTOR  DRIVES  of  25.  «• 
60,  60.  76.  100,  150  H.P.  A.C.  Oorv 
0^  Oxford.  Box  903,  Boise.  Idaho.  _ 

FOR  SALE:  Duplex  Tubular  plate 
rcHitw,  good  condition.  Earl  P. 

802  Webster  St.,  Traverse  City.  Mic!?; 

48-P  GOSS— 8  units,  folder.  bsHoo*. 
22% "  cut>-off.  AC  drive,  good 
Uon.  Citizen-News.  Hollywood,  0**.' 

BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Presses  (l»S7-19St) 

2 — DOUBLE  Sextuple  Presses 
1— OCTUPLE  I*rea,  _  ... 

ALL  Steel  Cylinder,  Roller  Bs^l 
Unit*  with  Hoe  Patent  Ink  Pu^ 
Double  Folders  with  GH  Conveyor 
8  Arm  Reels  with  Autofnatlo  ’Tenw)"*' 
Portable  Color  Fountains. 

PRICED  FOR  QUICK  SAIJ5 
ONE  YEAR  FOR  REMOVAL 


Waverly,  Detroit  3,  Miish 

56 


hamton,  N.  T. 


PHONE  (aSrarv?’8-$744’  BEN  SHULMAN  ^BSOCIA^ 

I  to  B.  43  St.  N.  T.  17-ox  t-w" 
EDITOR  «£  PUBLISHER  for  August  23,  195« 


MACHINERY  and  SUPPUES 


Press  Room 


AVAILABLE  IMMEDIATELY  HOE  24-PAGE  PRESS 
and  priced  for  quick  disposition.  yniAiGHTUNB  8  d«i.  t  puu  wJd*. 

_  Singlawidth  cutoff.  Comi 

7  UNIT  GOSS — 22%  itereotypa  ineludinK  Hat  Roller 

Eiih  Speed-Low  Oonetmcted  An*  Sta-Hi  mat  former.  Ayailable  now 
‘Tm  Unite.  Double  Folder  with  Bal- 
knn  Formere  and  G-H  Conveyor. 


MACHINERY  and  SUPPLIES 


Press  Room 


HELP  WANTED 


Administrative 


EDITOR,  REPORTER,  photoKrapher, 
must  be  experienced,  to  take  chartre 
of  front  office  of  large  weekly.  Ch^- 
lenging  position  to  young  man  desiring 


Singiewidth  22%*  cutoff.  Complete  Jo  build  for  future.  Gkx)d  wagea  and 
stereotype  ineluding  Hat  Roller  and  benefits.  Uust  have  car  and  be  able 


GEORGE  C.  OXFORD 

903  Boise,  Idaho 

Stereotype _ 


Cline  3  Arm  Reels  and  Tensions, 

Trackage  and  Turntables. 

Located :  DETROIT  FREE  PRESS. 

6  UNIT  SCOTT— 23-9/16" 

2  Double  Folders  with  C-H  Conveyors,  equipment,  metal  pots,  nm- 

2  AC  Drives,  Portable  Color  Fountains,  ehinee.  George  C.  Oxford,  Box  90S, 
on  Substructure  with  Roll  Arm  Brack-  Boise,  Idaho. 

WOOD 

Located:  KNOXVILLE  (TERIN.)  COLOR  PLATE 

JOURNAL.  r,T,Y!f  Y,  A  /-TTTxm, 


to  report  for  work  October  1.  Send 
resume,  samples  of  work,  salary  ex¬ 
pected  to  Lloyd  Pflederer,  News,  Hor¬ 
ton,  Illinois. 

ESTABLISHED  PUBLISHERS,  law 
enforcement  magazines  want  experi¬ 
enced  office  manager,  direct  staff,  han- 


mroanm  nmnnrDq  detail.  Former  newspaper,  maga 

CURVED  ROUiKHS,  cur^  easung  :  nuhliriler  or  AKilit*  rom. 


6  UNIT  scon— 223/4" 


PRE-REGISTER  HACHINE 
22%”— AC — Like  new. 


zine  publisher  or  adman.  Ability  com¬ 
pensated.  Personal  interview,  COLO¬ 
RADO  LAW,  Box  2366,  Denver  1, 
Coiorado. 

THOROUGHLY  EXPERIENCED  news¬ 
paper  accountant-Office  Hanager  want¬ 
ed  b^  Southern  Daily  and  Sunday  pub¬ 
lication  in  20  to  25,000  circulation 


IknAle  Folder  wi*  C-H.  Conveyor,  Ex-  BEN  SHULMAN  ASSOCIATES  Slv^o^^ri^^nnrs^v^J.  ^nr^e“r^l 


trt  Oolor  Fountain,  8  Arm  Reels  and 
Automatic  Tensions.  Trackage  and 
Turntables. 


60  E.  42nd  St.,  New  York,  N.  Y. 


monthly  operating  analysis  and  serve 
as  controller  of  expanding  operation. 

_ _ _ The  Department  knows  of  this  ad. 

FOR  SALE— Goss  Page  Flat  Casting  Salary  open.  Write:  Box  3630,  Editor 


COMPLETE  STERBO-7  ton  Kemp  Pot,  Box  ty-hi  and  shell  bars  in  good  con-  A  Publisher. 
Double  Junior  Vacuum  Autoplates,  dition.  Bargain — Newspaiier  Pub.  Sup- 


Aotoehsver,  Router,  Stahl  Master. 
Located:  DETROIT. 

3  UNIT  HOE— 223/4" 

Steel  Cylinder-Roller  Bearing  Units, 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  AO  Drive 
Located:  PERTH  AHBOY  (N.  J.) 
NEWS. 

3  UNIT  SCOTT— 23-9/16" 


ply,  1639  N.  Lorel  Avenue,  Chicago 
39,  Illinois. 

Wanted  to  Buy _ 


Circulation 


CIRCULATION  HANAGER  wanted 
for  daily  and  Sunday  in  the  area 
100.000  circulation.  Situation  non¬ 
competitive  but  we  do  not  want  a 
non-producer.  All  replies  confidential. 
Box  2900,  Editor  A  Publisher. 


NEWSPAPER  PRESSES  competitive  but  we  do  not  want  a 

COHPLETTB  PLANTS  '  non-producer.  All  replies  confidential. 

mat  rollers  I  Box  2900,  Editor  A  Publisher. 

STEREX)  iWUlPMEJNT  - - - 

DEM  cull  II  KAAKI  ACCCiC'IATCC  CIRCULATIO'N  MANAGER  for  5,000 
UtIN  oMULMAIN  I  Co  circulation  competitive  afternoon  paper 

60  E.  42  St. _ N.Y.  17 — OX  7-4590  which  should  be  10,000,  except  for 

WANTED:  8-page  Duplex  or  Goss'  neglect.  Pleasant  surroundings.  Uni- 


I  Unit  Revei-.ihl«  Wifh  9  .-rtr.  flat-bed.  Advise  serial  no.  and  when  versity  city.  Opportunity  for  rapan 

I  unil  K^er^lDle  Wtn  Z  extra  Uolor  l  nmn.  Rmc  A  PubUiih^r. 


roupl..."Se  Fblde?:  ^d  F^  AC  Works.  |  sion.  Box  3611,  Editor  A  PublUher. 

Drive.  328  N.  4Ui  St.,  xTiila.  6>  l^a. _  I  ^  ^ 

Located:  PORTSMOUTH  (Va.)  STAR  Buy  for  Cash.  Complete  Plants  IJasstfied  Advertising 

-  also  Indivii^  Macbrnm  and  Equip-  CLASSIFIED  MANAGER 

Goss  Quad  Stra;ghtline-2l'/2"  'pRiNTmJuFT  MlPi^roJTATIVES  , 


Goss  Quad  Straightline — 2iy2" 


Classified  Advertising 


-  _  _  _  5708  N.  W.  2nd  Ave.,  Miami  37,  Fl^ 

BEN  SHULMAN  ASSOCIATES  boss  or  DimJSX  flatbed,  Ludlows. 

•0  E.  42  St.  N.Y.  17 _ OX  7-4590  Linos.  Plants.  Tompidns  Elquipment 


also  inoivu^  MacnmM  ana  a.quip-  CLASSIFIED  MANAGER 

“pRTKTViRaVT*  RFRF^FNTATtVES  Evening  newspaper  in  city  of  50,000 

N  Y  population.  Chart  Area  2,  has  opening 

27T  Broadway^ _ for  man  or  woman  exiierlenced  in  all 

TOP  PRICEIS  for  Plants  Anywhere  I  i  phases  of  Classified  Advertising.  Give 

GENERAL  PRINTING  EQUIPMENT  ,  full  particulars.  Box  3619,  Editor  A 


U/82  iwge  4  Deck-Single  Width,  AC  277  Broadway,  New  York  7,  N.  Y. 
Drive.  Compensators  for  Color.  Stereo.  tOP^PRICES  for  Plants  Anywhere  I 
l^ted:  NEWPORT  NEWS.  VA.  GENERAL  PRINTING  EQUIPMENT 


%SS  82-Page  and  two  plate  wide  press.  WANTED:  Hoe  Stereotype  plate  Jln- 
r**or  cylii^er,  %  and  %  page  folder,  isher,  with  wster  cooler.  22%”  entoS. 
bcorge  C.  Oxford  Box  908  Boise.  Idaho  Must  be  in  good  condition.  Box  8819, 

MODEL  E  DUPLEX  PRESS.  Ser.  No.  - - 

IS49.  Fineet  8-page  flat  bed  press  avail-  WANTED.  Duplex  Folder  .  .  .  late 
»ble  anywhere.  Manufactured  1942.  model  with  %  fold  attachment.  Give 
Modernized  and  restored  to  like  new  full  deUils.  Syracuse  Color  Press, 
omdition  by  Goss  in  1952.  Cline-West-  Inc..  1914  Book  Bldg.,  Detroit  26. 

ingfaonse  V-belt  drive  with  var,  spd.  Michigan. _ _ 

24  Aasee.  rubber  rollera  22% -inch  cutoff,  sUndard,  hand  plate 
“loughout.  Will  sell  installed  wi*  casting  box  or  could  use  poet  to  Hoe 


Co.,  712  S.  Clark,  Chicago  5,  Ill. 
WANTED:  Hoe  Stereotype  plate  fln- 


our  guarMtee  of  new  pn 


znoe.  Amilable  now.  Inland  Newspaper  port,  Texas. 


casting  box.  Brazosport  Facts,  Free- 


Supply  Co.,  422  w’.  8th.  Kansas  Oty 

ft*  MlMOUrj. 

*  page  GOSS  DUPLEX  FLATBED 
^  Model  1914,  Serial  No.  JR799. 
Gxceilent  condition.  Priced  an  is  where 
u.  Box  3641,  Editor  A  Publisher. 

$15,000  BUYS 
48  Pq.  Hoe  Press 

and  starting  motors,  eontrol 
Si  ’i  folders,  conveyor.  Avall- 


NEWSPAPER  EQUIPMENT  i 
COMPLETE  PLANTS  , 

Flat  Bed  Web  and  Rotary  Presses  1 
Typesetting  Machines  i 

Ludlows — ESrods — Stereotype  Elquip. 
Mat  Rollers 

INLAND  NEWSPAPER  1 

SUPPLY  COMPANY  i 

422  West  8th _ Kansas  City,  Mo.  | 

SUBSTRUCTURE  for  4  or  6  double  i 


CLASSIFIED  MANAGER 
Write  D.  Grandon,  The  Daily 
Gazette,  Sterling,  Illinois. 

PHONE  ROOM  SUPERVISOR 
Male  Or  Female 

IF  YOU  are  aggressive  and  want 
to  make  money,  here  is  an  ex¬ 
cellent  opportunity  for  the  right 
person.  You  must  be  able  to  in¬ 
stitute  an  effective  sales  train¬ 
ing  program  and  handle  complete 
phone  room  operation  of  14  sales 
people  on  daily  newspaper  with 
over  100,000  circulation,  located 
in  Chart  Area  2.  Salary  $150. 
Write  Box  3486,  Eklitor  A  Publisher, 
giving  full  resume  as  to  experience 
and  availability. 


jM*  ii^ediately.  Contact  Philip  H.  width  units,  also  reels.  Purchaser  has  ' 

**>ung,  Diaoatch,  YoriL  Pa.  facilities  to  modify  or  rebuild.  News-  I 

cogs  *  ^  TT; - _ - :  paper  Production  Co.,  Inc.,  P.O.  Box 

.Pr“V  folder  2^-.  end  7^9oV  Macon.  Ga. 

^“I*fT***  AC  drive.  SCOTT  6  unit - — - - 

23  9/16*  substructure  Jones  WANTED 

AC  motor  drive  GOSS  4  unit  Tubular  router  in  ffood  condition. 
5?**  «»lor  AC  motor  EVENING  OBSERVER.  Dunkirk.  N.Y. 

iu^n^A^e  °N«  Y«a‘ iV''Vj  WANTED  FOR  REBUILDING 

lork  17.  N.  Y. _  TELETYPESETTED  EQUIPMENT 

ijAFER  REIEXS:  ALL  models  of  perforators  and  op- 

^O-HOB  Full  Speed  Paster  reels,  crating  units  with  or  without  adapter 

^•’•'ij.Caine  reels.  George  C.  Oxford,  keyboards.  Linecasting  machines  equip- 
flux  908,  Bola..  Idi*o.  P«d  with  Teletypesetter  are  also  desired. 

®  page  fIaTBED  presses  INLAND  NEWSPAPER 

DUPLE3C.  Model  E  SUPPLY  CO. 

“X»t*d:  MONONGAHELA.  PA.  <22  West  8th  Kansas  City  5,  Mo. 


paper  REELS: 

8  PAGE  FLATBED  PRESSES 

.  .  DUPLEX.  Model  E 

Loexted:  MONONGAHELA,  PA. 

3  DUPLEX.  Model  AB 
Located:  SANFORD.  N.  C. 
SUFFEHIN.  N.  Y. 
WOODLAND,  CAXJF. 

,  GOSS  COHETT 
Located:  DONORA,  PA. 


_ HELP  WANTED _ 

Administrative 

SOUTHWESTERN  WEaXLY,  commer¬ 
cial  printers  want  business  manager. 
Know  all  phases  operations.  Consider 
former  weekly  or  small  daily  publisher. 


BEN  SHUl  MAM  ACCr^r'IATCC  interview  after  correepond- 

60  It  «  AbbUGIAIhb  ence.  Write  Box  3622,  Editor  A  Pub- 

42  St.  N.  Y.  17-OX  7-1590  Usher. 

editor  BC  publisher  for  Augu*  23,  1958 


WE  WANT  A 
PROFESSIONAL 
CLASSIFIED 
ADVERTISING 
MANAGER 


who  is  looking  for  an  opportunity 
to  grow  with  a  growing  organiza¬ 
tion!  We  have  an  opportunity  for 
a  man  who  is  willing  and  quali¬ 
fied  to  take  over  and  manage  our 
Classified  Department. 

THIS  man  must  be  able  TO  SELL 
and  direct  a  classified  staff. 

WRITE  to  us  and  give  us  your 
complete  background,  experience, 
marital  status  and  all  details, 
SELL  US  in  your  first  letter  I 

WE  are  an  ABC  daily  of  14,000 
in  Chart  area  2. 

NO  telephone  calls. 

WRITE:  Mr.  Elton  P.  Hall 
General  Manager 
THE  ONEONTA  STAR 
Oneonta.  N.  Y. 


HELP  WANTED 


Classified  Advertising 


CLASSIFIED  MANAGER  for  under 
50,000  circulation  daily  with  high  lin¬ 
age.  Will  consider  top  salesman  with 
proven  drive  and  ability  to  haMle 
staff.  Write  fully  first  letter.  Box 

8616,  EHitor  *_Pub]^sher._ _ 

EXPERIENCED  Classified  Manager  to 
take  over  department  7,500  midwest 
daily.  Fine  equipment  and  opportunity. 
Start  $90  week  and  bonus.  Address 
Box  8644,  Editor  A  Publisher. 

_ Display  Advertising _ 

DISPLAY  'ADVERTISING  SALES¬ 
MAN,  three  to  four  years  experience. 
Good  on  ad  layout  and  copy  writing. 
Nineteen  thousand  afternoon  daily. 
Chart  Area  6.  Good  working  condi¬ 
tions.  Fast  growing  community.  Foil 
deUils  in  first  letter.  Write  Sandusky 
Register.  Sandusky,  Ohio. _ _ 

ADVERTISING  ACCOUNT  MAN  for 
100,000  plus  circulation,  afternoon 
and  Sunday  daily.  Will  consider  re^nt 
Journalism  graduate  or  two  or  three 
years’  experience  on  smaller  paiwr. 
Balary  plus  commission  and  bonus  plan 
and  other  beneflta.  Write  Perronnol 
Department,  South  Bend  Tribune, 
South  Bend  26,  Indiana. _ 

AGGRESSIVE  DAILY  in  town  of 
25,000  haa  excellent  job  for  experience 
spAC6  s&lcftxuftn*  Stftrt  ftt  $100  p6r  w66k. 
Right  man  will  be  No.  1  on^  staff  m 
training  for  AssisUnt  Advertiring  Me¬ 
ager.  Many  fringe  benefits.  Send  full 
confidential  letUr  of  application  to  se¬ 
cure  interview.  Chart  Area  9.  Box 
8608,  Editor  A  Publisher.  _ _ 

CAUFORNIA  DAILY  that  publishes 
a  top-rat^  air  base  weekly,  12  to  20 
pages,  full  size,  needs  exiierienced  man 
I  to  take  complete  charge  of  advertising. 

I  Rich  market,  good  opportunity  for  ri^t 
man.  Write  J.  P.  Hughes,  Sun-Star, 

I  Merced,  California.  _ 

DISPLAY  AD  SALESMAN.  Retail  EU- 
!  perience.  Large  community  and  lu^ 

I  urban  ebain  oparation.  Chart  Araa^O. 

'  Salary  oommenaurata  with  ability.  Our 
'  staff  knows  of  this  ad.  Box  3525,  Eklitor 

I  A  ^blisher. _ _ _ _ 

I  DISPLAY  ADVERTISING  salesman 
'  wanted  for  southern  afternoon  d^ly, 

I  Chart  Area  6.  Permanent  for  right 
man.  Sidary  and  commission.  Give 
full  details.  Write  Laurel  Leader  Call. 
Laurel.  Misaisaippi.  _ _ 

DISPLAY  ADVERTISING  SALES¬ 
MAN  wanted  for  13,000  daily  in  city 
I  of  20,000.  Must  be  competent  in  selling 
and  layout.  Outstanding  working  con¬ 
ditions  in  modern  air  conditioned  plant. 
tmmaHiate  opening.  Elxceptionally  good 
starting  salary  with  merit  raisea.  Write 
Box  3532,  Editor  A  Publiaher. _ _ 

EIXPERIENCED  AD  MANAGER  for 
weekly  in  Chart  Area  2.  Prerequisite 
is  an  appetite  for  hard  work.  Help  on 
specials  and  promotions  from  another 
staff  man  who  doubles  on  printing 
sales.  If  you  have  the  gumption  and 
t^  ability  to  build  almost  from  scratch, 
we'll  make  it  well  worth  your  while. 
Starting  salary  8126  per  week  plus 
liberal  bonus  on  increased  business. 
Gar  essential.  Write  stating  full  par¬ 
ticulars  Including  references  to  Box 
3537,  Eklitor  A  Publisher; _ 

ADVERTISING  MANAGER  for  com- 
petitive  evening  paper.  Difficult  situ¬ 
ation.  Real  opportunity.  Box  3610,  Ekli- 
tor_  A  Publisher. _ 

ADVERTISING  MANAGER  head  2- 
man  staff  growing  6  p.m.  daily  in  new 
modem  building.  12,000  Uiriving  mid¬ 
dle  Tennessee  town  needing  working. 
Desire  civic-minded  personality  want¬ 
ing  permanent  home.  Consider  only  top 
references,  complete  application.  Con¬ 
tact  Franklin  Yates,  Times-Gazette, 
Shelbyville,  Tenn. _ 

ADVERTISING  SALESMAN  beginner 
with  some  experience  acceptable,  should 
be  personable,  able  to  meet  public  well, 
make  friends.  Ehccellent  working  con¬ 
ditions  in  pleasant  Virginia  small  city. 
Salary  to  fit  experience,  plus  Aare  in 
monthly  revenue  bonus.  Immediate 
opening — Robert  T.  Naylor,  Advertising 
Manager,  Suffolk  News-Herald,  Suffolk, 
Vin^nia. _ 

IMMEDIATE  OPERHNG  for  alert  ad¬ 
vertising  salesman.  Good  working  condi¬ 
tions.  Salary  plus  bonus  with  unlimited 
earning  possibilities  for  producer.  Hon¬ 
est  effort  of  more  value  to  us  than  sales. 
McCook  Daily  Gazette,  McCook,  Nebraska. 


HELP  WANTED 


Diaplay  Advertising 


HELP  WANTED 


Editoriml 


PROMOTIONAL  AD  MAN  for  paper 
in  city  of  26,000  and  semi-metropolitan 
area  of  15,000  in  midwest.  Imaginative 
sound  attractions  for  both  old  and 
prospective  advertisers.  Competitive 
newspapers  and  throw  aways.  Box 
&614,  Editor  &  Publisher. 

SOITTHERN  DAILY  and  Sunday  in 
26,000  circulation  and  60,000  popula¬ 
tion  group  needs  experienced  man  or 
lady  to  produce  copy,  layouts,  and  copy 
for  retail  staff.  This  is  a  natural  boom¬ 
ing  market,  linage  going  up  and  future 
never  brighter.  A  genuine  opportunity 
for  personable,  aggressive  man  or  lady 
with  know-how  and  desire  to  get  ahead 
fast.  Very  _  little  so-called  radio  and 
TV  competition.  Accounts  are  news¬ 
paper  conscious  and  promotion  minded. 
Just  need  more  and  better  copy,  layout 
and  idea  presentations.  If  you  really 
qualify,  write  us  now.  Salary  open. 
Staff  knows  of  this  ad.  Box  3629,  Editor 
&  Publisher. 

SUPER  SALESMAN 
wantrf  for  retail  promotion.  Must  be 
experienced  and  skilled  in  dealing  with 
people,  competitive  Chart  Area  2  pm 
daily,  $115  to  start,  more  upon  proof 
or  results.  Permanent.  Box  3626,  Edi¬ 
tor  &  Publisher. 


Editorial 


COMBINATION  sports-newsman  for 
daily  noted  for  top  coverage.  Good 
future  for  able,  industrious  and  expe¬ 
rience  person.  Call  or  write  Don  E. 
Beattie,  Editor,  Ashland  Times-Ga- 
tette,  Ashland,  Ohio.  Telephone  316S1. 


EXPE31IENCED  REPORTER  for  re¬ 
sponsible  position  covering  town  of 
26,000  for  morning  newspaper  southern 
New  England.  Must  have  initiative  and 
boundless  energy.  Liberal  vacation  and 
insurance  job  benefits.  Friendly  com¬ 
munity.  Send  biography,  references, 
sample  work  and  salary  requirements. 

Box  3541,  Editor  &  Publisher. _ 

IMMEDIATE  opening  at  top  Chart 
Area  2  afternoon  daily  for  experienced, 
all-round  reporter  to  head  suburban 
bureau  in  12,000  population  city.  Must 
like  small  towns,  bo  hustler,  be  able 
!  to  handle  all  beats.  Camera  experience 
useful.  Send  complete  resume.  Box 

3500,  Editor  £  Publisher^ _ 

LIVEWIRE~  NEWSMEN,  combination 
photographer,  for  six  day  daily.  Give 
qualifications  and  salary  wanted.  Mor¬ 
ning  Sun,  Grand  Junction,  Colorado. 
NEWSMAN — desirable  opening  on  prize 
winning  northern  Illinois  daily  for  ver¬ 
satile  man  with  camera  know-how.  Fine 
opportunity  for  a  young  hustler  with 
I  journalism  diploma  or^  equivalent  ex¬ 
perience.  Liberal  starting  pay,  merit 
raises,  secure  future.  Congenial,  pro¬ 
fessional  staff,  finest  working  condi¬ 
tions  and  leadership.  Pleasant,  growing 
one-paper  city  of  20,000.  Write  back¬ 
ground  and  experience,  with  few 
clippings,  to  Box  3506,  Editor  & 

Publisher. _  _ _ _ 

PHOTOGRAPHER  -  REPORTER  for 
100,000  Sunday  magazine.  Chart  Area 
6.  Box  3535,  Editor  &  Publisher. _ 


EXPERIENCED  GENERAL  news  re¬ 
porter  and  women’s  page  editor.  Con¬ 
templated  staff  expansion  in  near  fu¬ 
ture  will  create  these  openings.  Lively 
afternoon  paper,  city  of  30,000  in 
Chart  Area  4,  invites  applications. 
Box  3406,  Editor  &  Publisher. 


PIONEERING  NEWS  EDITOR 


EXPERIENCED  REPORTER  for 
sports  and  general  assignment.  Twen-  , 
ty  thousand  afternoon  daily.  Chart  ' 
Area  6.  Two  to  three  years  experience. 
Real  opiiortunity.  Pleasant  growing  ( 
community.  Complete  resume  and  sal-  I 
ary  requirements  in  first  letter.  Write  I 
Box  3430,  Editor  &  Publisher. 


GHJNERAL  REPORTER  for  daily  i 
newspaper,  limited  experienced  de-  I 
sired  or  recent  J-grad.  Start  imme-  1 
diately.  Call  or  write  Don  E.  Beattie,  I 
Editor,  Akhland,  Ohio,  Times-Gazette. 
Telephone  31681. 


HAVE  OPENING  for  energetic,  quali¬ 
fied  young  woman  to  assist  editor  of 
woman’s  page.  Must  be  college  gradu¬ 
ate.  or  have  equivalent  in  experience. 
Cout^  Managing  Editor,  Kenosha 
Evening  News.  Kenosha.  Wisconsin, 


SPpRTS-WIRH  EDITOR,  small  city 
daily.  Open  September  1.  Some  gen¬ 
eral  news,  camera,  car  helpful.  Bryan, 
Ohio,  l^mes. 


BEGINNING  RBPOR’TER.  male  or  fe¬ 
male.  for  permanent  iiosition.  Some 
experience  desirable.  No  drinkers.  Good 
opportunity  for  willing  worker.  Write 
all,  starting  salary  in  first  letter  to 
Managing  Editor,  Morning  ’Times, 
Frankfort,  Indiana. 


CAPABLE  YOUNG  REPORTHR  for 
general  news  coverage  on  newspaper 
with  _  4600  circulation.  Excellent  pay. 
Hospital  and  surgical  Insurance.  Life 
insurance.  Ideal  working  conditions  in 
modern  equipped  and  air-conditioned 
plant.  Write  details  to  Evening  News- 
Mnner,  Bluffton.  Indiana.  Roger 
Swaim,  Publisher. 


HELP  WANTED 


Editorial 


WRITER  for  preparation 
.  folners,  booklets,  other  p-o-p  ma^ 
rial,  mailers,  house  organs.  Manufac¬ 
turer  nationally  known  in  its  field,  lo¬ 
cated  in  pleasant  midwest  community 
of  11,000,  is  expanding  promotion  pro¬ 
gram.  If  you  are  under  30,  looking 
for  opportunity  to  grow  with  a  pro¬ 
gressive  company,  write  in  full.  Send 
samples  (all  will  be  returned).  STA’IE 
SALARY  REQUIREMENTS.  Box  3530, 
Editor  A  Publisher. 


INTERMOUNTAIN  NEWSPAPB31  has 
opening  for  experienced  reixirter.  Air¬ 
mail  full  details.  Box  3638,  Editor  & 
Publisher. 


ENERGETIC,  news  editor  to  edit  four 
outstanding  weeklies  in  Milwauk^. 
Wisconsin’s  finest  suburbs.  With  ability 
to  dig  into  municipal  affairs.  EJxcellent 
salary,  all  benefits  and  assured  future. 
Contact ; 

H.  R.  MURPHY 

NORTH  SHORE  PUBUSHING  CO. 
3514  North  Oakland  Avenue 

Milwaukee  11,  WisTOnsin  _ 

SPORTS^GENERALT REPORTER  with 
ambition,  drive  to  become  Managing 
Editor  later  in  8-paper  group.  Young 
J-Grad  preferred,  draft  exempt.  Write 
all  to  dine  Kemper,  Alliance,  Nebras¬ 
ka,  Daily  Times-Herald. 

_  FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel. 

59  E.  Madison.  CWcago,  Illinois. _ 

CHART  AREA  NINE  applicants 
wanted  for  reporter  and  desk  positions. 
Must  reside  in  or  know  Southwest, 
especially  ’Texas.  College  grads,  male 
or  female,  some  professional  experience 
preferred.  Start  at  $75,  bonus,  fringe 
benefits.  Box  3615,  Edito^&  Publi^er. 
bOMBINA’nON  SPOR'TS  WRITER  and 
sports  copy  reader  for  Upstate  New 
York  daily  and  Sunday  five-man  staff. 
Box  3632,  Editor  &  Publisher. _ 

EDITOR  for  large  community  weekly 
in  Eastern  City.  Prefer  young  journal¬ 
ism  graduate,  several  years  newspaper 
experience,  strong  on  page  makeup,  re¬ 
write,  features.  Give  references,  sam¬ 
ples.  starting  salary.  Box  3621,  Editor 
&  Publisher.  _ 


REPORTER  on  good  weekly,  help  with 
ads  and  makeup,  learn  weekly  field  as 
"number  2  man.’’  Friendly  town,  fine 
chance  for  growth.  $70  if  inexperienced. 

Times,  Willard.  Ohio. _ 

YOUNG,  aggressive  general  assigrnment 
reporter  with  two  to  three  years  expe¬ 
rience.  Reply  Air  Mail,  Daily  News, 
P.  O.  Box  1660,  Anchorage.  Alaska. 


Free  Lance 


FREE  LANCERS  I  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment 
from  $10  to  $100  for  single  pictures 
and  captions.  Free  information.  Gebbie 
Press  Pictures.  151  W.  48th,  N.Y.C. 


Mechanical 


MECHANICAL  PRODUCnON  SUP¬ 
ERINTENDENT  is  desired  by  well- 
known  newspaper  of  substantial  size. 
Knowledge  of  equipment  and  proce¬ 
dures  in  all  mechanical  departments  is 
essential.  This  is  an  unusual  oppor¬ 
tunity  for  a  man  whose  exiierience 
and  record  qualify  him  for  production 
responsibilities  with  large  volume 
newspaper.  Replies  confidential.  Write 
all  pertinent  information  Box  3304, 
Elditor  A  Publisher. 


Photography 


HELP  WANTED 


Promotion— Public  Relmtiosu 


m 


WAN’TBD  FOR  A  FUTURE  IN 
PUBLIC  RELATIONS— PUBUCITT 
over  30,  energetic,  renurceful,  wjtl 
business — finance  experience  as  nesi 
writer  or  editor-^and  imagination  to 
visualize  substantial  future  in  national 
company,  main  office  New  York.  Stato 
minimum  initial  salary.  Box  3631,  Edi¬ 
tor  A  Publisher. 


WANTED 
SIDELINE  SALESMAN 


now  contacting  newspapers, 
to  rel) resent 

KiiMier  Band  Manufacturer. 
Attractive  commission  arrangement. 
WRITE 

BOX  3300,  Editor  A  Publiahtr 
giving  territory  covered,  etc. 


NEW  CIRCULATION  SUPPLY  HOUSE 
needs  experienced  live  wire  assistant 
Phone,  correspondence,  and  travel  ealli 
necessary.  Top  salary  and  bonus.  Beln- 
cate.  Box  3531,  Editor  A  Publisher. 


INSTRUCTION 

Classified  Advertising 


COMBINATION  FLOOR  and  ad  op¬ 
erator  southern  daily,  30,000  circula¬ 
tion.  open  shop,  new  plant,  air  con¬ 
ditioned,  retirement  program.  Write 
full  details  of  education  and  experience. 
Box  3405,  Editor  A  Publisher.  _ 
MECHANICAL  SUPERINTENDENT 
for  progressive,  medium-sized  Northern 
California  daily.  Must  have  full  knowl¬ 
edge  of  back  shop  and  understand  ad 
mark-up.  Write  Box  3427,  Editor  A 
Publisher.  Give  full  details  regarding 
age,  background  and  experience. 
CENTRAL  FLORIDA  location  for  an 
experienced  Pressman-Stereotyper.  Ex¬ 
cellent  working  and  living  conditions. 
Modern  plant.  4  unit  HSLC  Goss.  Must 
be  sober,  qualified  to  maintain  equip¬ 
ment,  eventually  direct  crew.  Detail 
personal  background  and  experience. 
Box  3639,  Editor  and  Publisher. 


NOW— it’s  up  to  318  newspapers  tint 
have  enrolled  students  in  the  20  leaoc 
Howard  Parish  Course  in  Clastilieil 
Advertising. 


One  big  reason  it's  a  smart  plan  f« 
new-qiapers  .  .  .  their  salespeople  |« 
top  notch  training  AT  HOME  and  OK 
THEIR  OWN  TIME.  The  salespeople 
go  for  it,  because  it  helps  them  do  > 
^tter  job  end  makes  them  worth  moR 
to  their  newspapers. 


FXIREMAN — 5600  circulation  daily  has 
opening  for  experienced  man  as  work¬ 
ing  supervisor  in  fine  5-machine  plant. 
Tubular,  top  equipment,  ideal  8500 
town.  Paid  vacations.  Blue  Croas-Shield, 
insurance.  Permanent  only.  References. 
Write  Pratt  Daily  Tribune,  Pratt, 
Kansas. 


If  you’ve  been  putting  off  enraUioe 
>’Our  Classified  people  in  this  ooone 
that  gets  more  linage  and  revenue  .  • . 
now’s  a  good  time  to  quit  bdni  i 
"putter-offer’’!  Write  or  phone  us  thei: 
names  .  .  .  or  if  you’d  rather,  wt'll 
send  descriptive  brochure  sind  regular 
enrollment  forms.  The  t^  is  just  f( 
bucks  apiece,  and  when  your  peopl* 
have  finished  the  course,  if  you  dont 
feel  it  was  one  of  the  best  investments 
of  the  year — let  us  know,  and  well 
send  you  a  bushel  of  fresh  Floridi 
oranges ! 


Do  yourself  a  favor.  Cheek  this  im¬ 
portant  newspaper  executive’s  aid  to 
day. 


EXPERIBaiCBD  NEWS  PHOTOGRA¬ 
PHER,  dark  room  ability  required. 
Military  service  requirement  must  be 
eomplet^.  Age  25-35.  For  Southern 
PM  daily,  30,000  circulation,  coastal 
area.  New  Plant,  non-union.  Send  de¬ 
tails  of  training  and  experience  to 
J.  W.  Jackson,  American  Press,  Lake 
Charles,  La. 


SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCTATES.  INOORPOBATEP 


Classified  AdvertiaiiMT  Development 
Services  For  Newspapers  Since  UW 


2900  N.  W.  79th  St..  Miami  47.  Florid* 
PLaza  4-5591 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


EDITORIAL  ASSISTANT  —  must  be 
top-flight  copy  editor  and  able  to  read 
and  give  final  okay  on  magazine  page 
proofs ;  trade  publishing  house  in 
Southern  New  Jersey  seaside  village: 
three  hours  from  New  York,  90  minutes 
from  Philadelphia.  Opportunity  to  de¬ 
velop  full  editorship  with  old  estab¬ 
lish^  firm:  agricultural  background 
helpful  but  not  necessary.  Send  resume 
and  salary  requirements.  Interview  ar¬ 
ranged.  Address  to:  William  A.  Haf- 
fert,  Sr.,  Garden  State  Building,  Sea 
Isle  City,  N.  J. _ 


FEMALE  REPORTER  and  general 
staff  member  for  national  award  win¬ 
ning  weekly.  College  town,  outstand¬ 
ing  cultural  advantages.  Send  full 
resume  first  letter  to  News-Tribune, 
Oberlin,  Ohio. 


MANAGING  EDITOR.  Splendid  oppor-  I 
tunity  for  experienced  newsman  seek¬ 
ing  top  spot  on  six  day  pm,  12,000  cir- 
sulation  bracket.  Must  be  strong  on 
■writing,  editing  and  desire  to  make 
his  paper  best  in  highly  competitive 
field.  Page  make-up,  ability  to  work 
with  and  get  best  out  of  staff  of  five 
a  must.  Send  brief  resume  of  job 
expectations  and  previous  experience. 
Box  36C0.  Editor  A  Publisher. _ 


GENERAL  ASSIGNMENT  REPORTER 
At  least  8  years  newspaper  experience. 
New  Jersey  daily  Box  3536,  Editor  A 
Publisher. 


OPENING  AVAILABLE  immediately 
for  experienced,  aggressive  reporter. 
Good  salary.  Send  complete  information 
in  first  letter.  The  Odessa  American, 
Odessa,  Texas,  Attention :  H.  B.  Car¬ 
lisle,  Editor. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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IISSTRUCTION 

Linotype  School 


SITUATIONS  WANTED 

CiatMified  Advertising 


OHIO  UNOTYPE  SCHOOL 
LOGAN.  OHIO 
Liootjrpe,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTF.n 

Adminittratire 


GENERAL  MANAGER  —  BUSINESS 
MANAGER  AVAILABLE.  Seasoned 
sewspaper  business  builder,  capable  of 
laspirinK  all  departments  and  produo- 
Isf  profits.  Educated  in  law,  especially 
tkilM  in  personnel  handlins  and  labor 
segotiations.  Practical  experience  in 
sdTcrtisinK,  editorial,  circulation,  and  j 
business  manaicement.  Understands 
eosts  and  bow  to  get  cooperation  in 
reducing  them.  Available  now.  Start¬ 
ing  salary  in  keeping  with  newspaper 
sod  opportunity.  Box  3303,  Editor  A 

Publisher.  _ _ _  _ 

EXPERIENCED  BOOKKEEPER  thru 
trial  balance,  statements  and  taxes. 

Box  3t2t,  Editor  &  Publisher. _ _ _ 

ALL-AROUND  weekly-daily  adminis¬ 
trative  newsiwperroan.  Former  pub¬ 
lisher  weeklies,  daily,  job  shop  owner, 
litbo  and  letterpress.  Do  equally  well 
fitmt,  back.  Strong  on  management, 
production.  Excellent  afRIiations,  ref¬ 
erences.  Full  charge.  Want  Chart  Area 
12.  Box  3417,  Editor  t  Publisher. 

OOMPBUENT  NEWSPAPER  MAN, 
age  40,  desires  position  as  busineas 
or  general  manager,  10  to  40,000  cir¬ 
culation.  Thorough  knowledge  all  de¬ 
partments  with  emphasis  on  circula¬ 
tion,  labor  and  costs.  12  years  one 
company.  Personal  reasons  for  change. 
Prefer  chart  Area  11  or  12  but  will 
consider  all  others.  Please  write  details 
in  first  letter  to  Box  3522,  Elditor  It 
Publisher. 


NOTHING  SUCCEEDS 

LIKE  SUCCESS  .  .  . 

Fill  that  top  poet  with  a  successful 
top  man.  32  years  old — married.  17 
years  of  work,  experience  and  study, 
last  four  years  general  manager  and 
“anaging  editor  of  large  bi-weekly. 
Solid  working  knowledge  of  every 
phase  and  department  including  me¬ 
chanical.  Accountant — printer — writer- 
sditoi^-administrator.  NO  BULL  .  .  . 
I  check  out.  Would  consider  a  pr^uc- 
tion  post.  Box  3513,  Editor  &  Publisher. 


TOP  EXECUTIVE 
^perienced  as  General  Manager,  Pul^ 
Editor,  Business  Manager. 
Knows  ad  and  circulation  sales,  budgets, 
cost  analysis  and  control.  Heavy  exp^ 
nOTce  in  general  management,  building 
the  product,  all  unions,  converting 
losers,  metropolitan  and  chain.  Com¬ 
mercial  and  Labor  law  background. 
Age  41,  20  years  experience.  Personal 
'"terview  only,  no  obligation  attached. 
Box  3625,  Editor  &  Publisher. 


CLASSIFIED  MANAGER.  Competitive  | 
market.  20  yasTS  advertising  experi-  ' 
I  ence.  Box  3423,  Editor  A  Publisher. 

Correapondentg  ^ 

ALGERIA,  SAHARA  coverage  starting 
i  September  26.  Reporting,  copy  d^k 
experience  on  biggest  Western  daily. 

I  U.S.  daily  in  Paris.  Photos.  Will  cover 
I  any  type  story.  Rod  Angove,  c/o  Poste 
Restante,  Algiers,  Algeria.  , 


Display  Advertising 


ADVERTISING  MANAGER,  15  years 
advertising  exi>erience,  10  years  as  ad 
manager.  Top  performance  record.  I 
Highest  references.  Employed  but  de-  i 
sire  change  in  Chart  Area  2.  Age  41, 
family  man,  sober.  Box  3507,  Editor  | 

A  Publisher. _ 

AWARD  WINNING  Advertising  Man¬ 
ager  desires  a  change.  Age  42  with  a 
successful  background  of  leading,  . 
teaching,  inspiring  and  enthusing  staff  ; 
in  retail,  general  and  special  features,  j 
15  years  experience.  Present  publisher 
will  recommend.  Reply  to  Box  3612,  ; 
Editor  A  Publisher. 


Editorial 


1  ACCURATE  copyreader.  34,  on  metro- 
I  politan  daily,  available  because  of 
.  merger.  Ten  years’  comprehensive  ex- 
Ijerisnce;  Missouri  graduate.  Box  3302,  | 

Editor  A  Publisher. _  _ _  _  I 

I  DESKMAN,  copy-wire-news  editor,  30, 
five  years  plus  weekly,  employed  prize¬ 
winning  California  daily,  wants  i 
'  change.  Prefer  West  Coast:  paper  must  I 
be  GOOD.  Box  3307,  Editor  A  Pub-  ' 

lishen _ _ 

BEFORE  WINTER.  Competent  news 
telegraph  editor  deskman  seeks  sinus- 
free  region,  full  or  part  time.  Sacrifice.  , 
Single,  sober,  steady,  employed.  Chart 
Areas  10,  12.  Box  3428,  Editor  A  Pub-  I 

Usher.  _  _ _ I 

SEASONED  DESKMAN.  Fast,  inform-  ' 
ed.  accurate.  Taut  editing,  trim  heads,  i 
stickler  for  error-free  copy.  Now  em-  , 
ployed  as  copy  editor  on  daily,  but 
available  promptly.  Box  3411,  Editor  I 
A  Publisher. _ 


DESKMAN-REPORTER.  7  years  on 
dailies,  weeklies,  PIO.  Vet,  32,  Single, 
car,  BA,  some  law,  education.  $110 
I  week.  Prefer  small  daily,  weekly  Mid- 
I  west.  John  Boyer,  1230  4th,  North 
I  Brook,  111.  CRestwood  2-0288. _ 

]  EXPERIENCED  REPORTER,  seeks 
general  assignment,  features  spot,  city 
of  60,000-100,000,  Chart  Ares  2.  City 
Hall,  police,  sports  writing,  editing 
’  bsu:kground.  Available  September  1. 
Box  3503,  Elditor  A  Publisher. _ 


LIVE-WIRE  sports  editor  seeks  post 
I  with  medium  daily.  Hard  worker,  able 
I  producer.  Box  3534,  Elditor  A  Publisher. 


Artists  -  Cartoonists 


.  CARTOONIST 

*  ^EARS  college  plus  2  years  formal 
•rt  education,  7  years  business  expe- 
"*”**■_,  Capable  of  creating,  layout, 
^ywriting.  Good  executive  ability. 
s'P’Pj*"  and  personal  data  on  request 
POX  3.320,  Ekiitor  A  Publisher. 

CANONIST,  EDITORIAL  experi-  I 
•need  and  many  reprints.  Now  doing 
eommercial  art  desires  return  to  car- 
field.  Also  can  produce  high  read- 
•rsnip  local  interest  cartoon  page,  great 
circulation  builder.  Tearsheet  samples 
•nj^uest  Box  8504,  Editor  A  Pub- 


Circulation 


MAN.  12  productive  yean 
on  100.000  ABC  Morning  and  Evening 
set*  ■  *S?***'’‘®'*oed  in  all  phases,  ^x 
W6.  Editor  A  Publisher. 


56  WORK  LIKE'80.  Know  dr 
J'Wion  from  A  to  Z — no  college — bul 
newsboy  up  handling  newsboy) 
~™ildmg  routes — Home  Delivery.  li 
rou  Want  a  man  with  sure  results- 
«  nie  give  you  a  full  resume.  Will  gt 
“T^^area.  Box  3624,  Editor  A  Pub 

^^AILABLE,  10  years  experi 
I  ****’  all  around  knowledge  o: 

and  ABC.  Excel  len 
increase  record.  Can  fur 
li.»  w  **  references.  Age  29.  Wil 
ties'  *  Village  Drive,  Sauger 


MANAGING  EDITOR 
OR  City  ESditor’s  post  wanted  on  after¬ 
noon  daily  of  10,000  or  larger,  prefer¬ 
ably  in  Chart  Area  8  or  9.  Interested 
in  dvio  affairs.  Six  years  experience 
and  college.  Married.  Box  8540,  Elditor 
A  Publisher. _  I 

PART  TIME  .  .  .  Top  notch  newspa-  j 
per,  publications  editor  available  in  | 
New  York  City  area  to  edit,  headline,  i 
makeup  your  weekly  or  house  organ 
on  a  part  time  basis  for  a  set  fee. 
Dependable,  top  professional  standards. 
Box  3521,  Elditor  A  Publisher. _ 


REX3ENT  GRADUA'TE.  BA-Joumalism 
MA-Political  Science,  wants  reiiorting- 
research  spot,  county  government  and 
related  areas ;  broad  background,  some 
experience,  knowledge  layout  and  pro- 
duction.  Box  3519,  Eiditor  A  PubliiAer. 


REIPORTER,  32.  with  wire,  desk  ex¬ 
perience:  west  preferred:  contact  Allan 
Wegemer,  414  Ehnmet  Street.  Petoskey, 
Michigan.  Telephone;  Diamond  7-3263. 

YOUNG  WOMAN,  journalist-photog¬ 
rapher  ABJ.  6  years  experience,  editing 
employee  magazine,  speech  writing, 
newspajier — will  travel  or  relocate.  Re¬ 
ply  Box  3501,  Editor  A  Publisher. 

YOUNG  WOMAN,  linguist,  political 
science  major,  honor  student,  interested 
in  journalistic  career,  seeks  position  on 
research  or  editorial  staff  of  daily  news¬ 
paper  or  newsmagazine  around  New 
York.  Would  also  consider  position  of 
a  translator.  Box  3526,  Elditor  A  Pub¬ 
lisher, 
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SITUATIONS  WANTED 

Editorial 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  eosut-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PESiBONNBL  (Agency), 
^E.  46  St.,  New  York.  OXford  7-6728 
CAPABLE  YOUNG  MAN,  22,  daily 
experience,  desires  position  as  reporter. 

Box  3634,  Elditor  A  Publisher. _ 

COLLEGE  GRAD — Joumali.sm  major, 
26.  single,  draft  deferred.  Free  to 
travel.  Seeks  position  as  sports  writer. 

Box  3608,  Elditor  A  Publisher. _ 

COPY  EDITOR,  wide  experience:  10 
years  AP,  5  years  war  intelligence,  11 
years  metropolitan  rewrite,  copy  desk, 
city  editor,  financial  editor.  Age  49. 
Paper  being  sold.  Box  3603,  Editor  A 

Publisher.  _ 

EXPERIENCED  ”W0Mi^’.  writing, 
editing,  public  relations,  B.J.  Missouri; 
M.A.  Michigan;  available  September 
any  part  of  country;  resume  available; 
$5,200  minimum.  Box  3637,  Elditor  A 
Publisher. 

FAST  COPYREAI)ER“3i“10“  years 
metropolitan  ex|)erience.  Wants  job  in 
university  town.  Box  3617,  Editor  A 
Publisher. 

FORMER  ROTARY  EXCHANGE  stu- 
dent,  now  in  Amsterdam  as  foreign 
editor  of  news  weekly,  seeks  to  bring 
his  Georgia  bride  bark  to  the  U.S.  and 
settle  down  in  journalism.  Completed 
requirements  for  masters  degree  in 
journalism  at  Georgia  University. 
Holds  LL.B.  and  LL.M.  degree  Leiden 
University.  Was  general  assignment 
reporter  Daily  Times.  Gainesville. 
Georgia,  1956,  '57.  Seeks  to  fili  opening 
as  reporter  or  feature  writer.  Handie 
Graphic.  Box  3635,  Elditor  A  Publisher 
HEYWOOD  BROUN  MEMORIAL 
award  winner.  Top  man  in  all  fields 
of  coverage  including  photographic. 
Would  be  interested  in  a  city  desk  or 
top  reporting  job.  Box  3636,  Editor  A 
Publisher. 

fLIKE  SPORTS 


That’s  why  I  want  a  change.  Desire 
sportswriting  job  on  paper  that  values 
good  sports  coverage.  Three  years  with 
metropolitan  dailies,  25,  J-school  grad¬ 
uate.  _^x  3613,  Elditor  A  Publisher. 
KEEN  INTEREST  news  field :  some 
experience;  Vet.  26,  B.A.  wants  small 
town  daily  reporting  spot  Chart  Areas 
1,  2.  3.  4.  6  preferr^.  Box  3640,  Editor 
A  Publisher^ 


NEED  NEW  BLOOD? 

AMBITIOUS,  energetic  editor,  29, 
wants  to  leave  good,  secure  job  on 
major  multi-edition  p.m.  paper.  Chart 
Area  2,  for  managing  editor’s  respon¬ 
sibilities  and  heartaches  on  smaller 
daily.  Would  consider  other  top-level 
responsible  spot  with  built-in  ulcers. 
Former  news  editor  of  Washington 
news  service.  Competitive  daily  expe¬ 
rience  also  includes  national,  city 
(small,  medium  and  large),  and  sports 
reporting  and  editing.  Elxcellent  leader¬ 
ship  qualities,  sound  judgment,  pro¬ 
gressive  ideas,  ability  to  train  new¬ 
comers.  Working  familiarity  with  cold 
as  well  as  hot  tyjie.  Excellent  refer¬ 
ences.  All  inquiries  answered  and  kept 
strictly  confidential.  Box  3620,  Editor 
A  Publisher^ _ 


NEWSMAN,  J-Grad,  five  years  experi¬ 
ence.  wants  spot  medium,  large  daily. 
Chart  Area  10,  11,  12.  Prefer  feature. 

‘  general  assignment.  Box  3602,  Editor 
'  A  Publisher. _ 

'  REPORTEat  -  CORRESPONDENT,  25, 
married,  no  kids,  four  years  news  ex¬ 
perience  wants  large  daily  or  maga- 
;  zine  news  opening,  U.S.  or  foreign. 
Educated  by  Harvard  and  Marines. 
Now  employed  but  looking  for  inter¬ 
esting,  taxing  post.  Salary  unimportant 
i  if  job  is  right.  Looking  for  long  term 
I  association  with  future.  Box  3601,  Edi¬ 
tor  A  Publisher.  _ 


REIPORTER,  news  and  feature  writer. 
26,  covering  city  hall,  court  house  beats 
on  19,000  daily.  Handles  sports,  busi¬ 
ness,  all  assignments  and  is  fluent  in 
French,  Spanish.  Wants  tough  metro¬ 
politan  job.  Box  3627,  Elditor  A  Pub¬ 
lisher^ 


REPORTING  OR  DESK  job  on  large 
afternoon  daily  in  Chart  Area  6.  J- 
Grad,  two  years  experience,  draft  free. 
Box  3618,  Elditor  A  Publisher. 


SITUATIONS  WANTED 

Editorial _ 


REPORTER,  four  years  experience, 
seeks  spot.  Conscientious.  Good  refer¬ 
ences.  Box  3607,  Elditor  A  Publisher. 
SMALL  CITY  PREFERRED.  Editorial 
writing,  page  make-up,  reporting,  fea¬ 
ture  writing,  copy  reading,  head  writ¬ 
ing,  university  education.  Also  resjwn- 
sible  experience  in  magaziM  editing, 
publishing.  Stability  of  position  more 
important  than  salary.  Great  per¬ 
sonal  tragedy  necessitates  chM^.  Car. 
References.  Unattached.  William  D. 
Pardridge,  c/o  Pfanstiehl,  7501  Alfred 

Drive,  Silver  Spring,  Maryland. _ 

10  YEARS  DAILY  SPORTC  experience 
as  writer,  editor.  College  grad,  mar¬ 
ried  with  family.  Box  3628,  Elditor 

A  Publishei\_ _ 

VETTEIRAN  13  years’  commissioned 
service  with  Air  Force — lived  exten¬ 
sively  in  Europe  and  Far  Elast.  Written 
for  American  pai>er8  in  Jai>an,  is  anxi¬ 
ous  to  obtain  an  opportunity  on  daily 
or  large  weekly.  Box  3642,  Editor 

A  Publisher.  _ _ 

YOUNG  REPORTint  derires  relocation. 
4  years  experience  police,  sports  re¬ 
porting  City  News  Bureau,  I.N.S.  C^- 
era  Work,  make-up.  Recently  married, 
draft  exempt,  available  immediately. 
Box  3623,  Editor  A  Publisher^ _ 


Instructors 


UNUSUAL  combination  available  for 
journalism  faculty.  API  seminarian. 
Now  city  editor  100,000  daily.  19  years 
solid  editorial  experience.  Journeyman 
ITU  printer.  Degree.  Writs  to  Box 
3326,  Editor  A  Publisher. 


Mechanical 


PRESSROOM  MACHINIST  13  years 
experience  Goes,  Scott  presses.  Wood 
Autopasters  and  Wood  Stereotype  equip¬ 
ment.  Not  afraid  of  work.  Will  go  any¬ 
where.  Box  34^2,  Elditor  A  Pidillsher. 
PRODUemON  MANAG^’S  position 
wanted  preferably  in  far  west  by  fam¬ 
ily  man  with  over  20  years  experience 
in  Newspaper  Printing.  Box  3604,  Eldi¬ 
tor  A  Publisher. 

_ Photography _ 


TOP  FTJGHT  news  servies  photogra¬ 
pher  15  years,  present:  experisneed  26: 
all  phases  news  photography,  pictorial. 
Seeks  permanent  position  small  town 
newspaper  or  as  Roto  photographer 
(California.  Family;  46.  Highest  refer- 
ences.  Box  3409,  Elditor  A  Publisher. 


NEWS  PHOTOGRAPHEni  12  years  ex¬ 
perience,  4  years  metro  experience,  AP 
references,  looking  for  iiermanent  po¬ 
sition  with  Daily,  26,000-100,000  Circu¬ 
lation,  Chart  Areas  1.  2  and  6.  Box 

3528,  Elditor  A  Publisher. _ 

EXPEatlENCED  NEWS  PHO'TOGRA- 
PHER  medium  and  small  daijies.  Have 
own  equipment,  car,  journalism  grad, 
references,  married,  salary  commensu¬ 
rate  with  living  coots  in  area.  No 
hurry,  want  permanent  spot.  Avail¬ 
able  anytime.  Box  3420,  Elditor  A  Pub¬ 
lisher.  _ 


EXPERIENCED  young  photographer 
desires  position  with  progressive  news¬ 
paper  in  or  near  metropolitan  area. 
Prefer  fast  moving  job  with  my  share 
of  night  work  and  diffieult  assign¬ 
ments.  Box  3605,  Elditor  A  Publisher. 

PHOTOGRAPHER 
FOR  OVERSEAS 


American  News-Man — available  for  Eu¬ 
ropean  assignments  on  assignment  ba¬ 
sis.  Headquarters  Geneva,  Switzerland. 
World  wide  photographic  experience — 
color,  black  and  white.  Speak  all  Eluro- 
pean  languages.  Can  handle  magazine 
news  work — features.  Box  3606,  Elditor 
A  Publisher. 


Promotion — Public  Relations 


I  ART  DIRECTOR 

I  ADVERTISING— EDITORIAL 

'  PROMOTION 

I  Executive,  age  34.  presently  employed. 

'  Ten  years  directing  9-man  art  staff 
I  on  metroiiolitan  daily,  100,000  circu- 
I  lation.  Productive,  strong  on  adver- 
I  rising  layouts  that  S-El-L-L  .  .  .  ideas. 
I  brochures,  direct  mail,  promotion,  client 
contact.  Box  3643,  Editor  and  Pub- 
I  lisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


By  Robert  U.  Brown 


Vance  Sappenfield,  editor  of  petitions  against  the  legal  ac- 
the  Linton  (Ind.)  Daily  Citizen,  tion. 

takes  issue  with  E&P’s  editorial  “The  (Council  and  the  backers 
of  Aug.  16  which  charged  that  a  of  the  proposed  annexation 
judge’s  order  restraining  news-  started  a  third  movement  to 
papers  in  Bloomington  from  have  it  put  into  effect, 
printing  the  text  of  an  annexa-  “Judge  Long’s  ruling  pro- 
tion  ordinance  amounted  to  cen-  hibited  the  Bloomington  news- 


sorship. 


paper  from  publishing  the  ordi- 


He  writes:  “The  Daily  Citi-  nance  until  after  a  hearing  Aug. 
zen,  apparently,  is  the  only  23. 


newspaper  that  has  attempted 
to  come  to  the  defense  of  the 


‘The  reason? 

‘‘As  soon  as  the  ordinance  is 


FIRST  <M  PASMiow 


^  ,  • 
SMopf 


i  ^ 

JOE'S 


judge  involved  —  Judge  Edwin  published  twice,  as  provided  by 
B.  Long,  who  makes  his  home  law,  it  goes  into  effect — whether 
in  Linton.”  Linton  is  in  Greene  the  residents  of  the  affected 
County  which  is  adjacent  to  area  wish  to  become  a  part  of 
Monroe  County  where  Bloom-  the  city  or  not. 
ington  is  locat^.  “Judge  Long’s  ruling,  there- 

Mr.  Sappenfield  enclosed  fore,  was  to  give  these  2,500  per- 
some  of  his  paper’s  editorials,  sons  who  objected  to  becoming 
“As  one  of  them  says,”  he  wrote,  residents  of  Blooming^ton  a 
“the  issues  at  Bloomington  are  chance  to  sign  petitions — a  third  * 
annexation  and  legal  publica-  time — saying  they  do  not  wish  ' 
tion,  not  freedom  of  the  press,  to  be  annexed. 

Judge  Long  issued  his  restrain-  “Those  are  the  facts.  ^ 

ing  order  to  prevent  2,500  resi-  “Judge  Long  said  that  the 
dents  of  an  area,  adjoining  newspapers  could  report  the 
Bloomington,  from  being  an-  substance  of  the  third  annexa-  , 
nexed  by  the  city,  willy-nilly,  tion  ordinance  but  could  not 
until  they  had  a  chance  to  sign  publish  it  in  its  final  and  ‘legal’ 
remonstrances  (as  provided  by  form. 

the  Indiana  annexation  law).  “The  Bloomington  newspaper 
“Those  2,500  or  so  citizens  has  been  supporting  the  pro- 
also  have  rights  and  any  news-  posed  annexation, 
paper  should  try  to  protect  “The  other  newspapers,  ap- 
them.  'They  have  the  right  of  parently  in  the  interests  of  sen- 
protest;  the  right  of  remon-  sationalism  and  circulation, 
strance,  and  these  rights  are  ‘jumped  on’  the  legal  order  with- 
clearly  outlined  in  Indiana  out  checking  their  facts,  caring 
laws.”  not  whether  they  cast  a  shadow 

*  *  *  on  the  outstanding  record  that 

A  Daily  Citizen  editorial  said  Judge  Long  has  made  in  the 
that  it  has  investigated  the  mat-  Greene  County  Court  and  in 
ter  and  asserted  that  charges  courts  in  many  nearby  coun- 
of  “denying  the  people’s  right  ties.” 
to  know”  and  “unconstitutional  ♦  ♦  * 

gag”  which  have  been  levelled  at  We  appreciate  the  feelings  of 
Judge  Long  are  “unadulterated  the  people  who  are  opposed  to 
poppycock!”  the  annexation  move  which 

The  editorial  continued:  “Sev-  would  affect  them.  But  we  will 
eral  months  ago  the  Blooming-  stand  on  E&P’s  original  edito- 
ton  City  Council  passed  an  ordi-  rial  of  last  week, 
nance  annexing  about  11  square  It  is  our  feeling  that  the 

miles  of  adjoining  area  into  its  rights  of  the  people  involved 
corporate  limits.  could  have  been  protected  ade- 

“Almost  2,500  residents  of  quately  under  the  law  without 
this  affected  area  signed  remon-  embroiling  the  press  in  the  re- 
strances — they  did  not  wish  to  straining  order, 
become  a  part  of  Bloomington.  .ludge  Long’s  order  would 
This  was  a  large  enough  num-  have  been  effective  if  it  had  re- 
ber  of  remonstrances  to  d-feat  strained  the  City  Council  from 
the  ordinance,  under  Indiana  causing  the  text  of  the  ordi- 

nance  to  be  published.  That 
“Since  an  annexation  ordi-  would  have  met  the  legal  re- 
nance  of  this  nature,  once  de-  quirements.  The  prohibition 
feated,  cannot  be  i-enewed  for  should  not  have  included  the 
two  years,  under  the  same  stat-  press. 

ute,  the  Bloomington  Council  It  was  not  in  the  Judge’s 
changed  the  area  to  be  annexed  province  to  authorize  the  press 
— slightly — and  passed  another  to  report  the  substance  of  the 
ordinance.  Again — there  were  ordinance.  That  was  and  is  the 
about  2,500  persons  who  signed  press’s  responsibility  and  duty 


"Now  you'll  be  in  the  Cadillac  class,  with  70%  of  your  advertising 
budget  in  newspapers.” 


guaranteed  by  the  Constitution. 
Similarly,  we  believe  he  did  not 
have  the  authority  to  prohibit 
the  press  from  publishing  the 
text  of  the  same  document  if  the 
newspapers  thought  it  news¬ 
worthy  and  important  to  do  so. 
That  is  prior  restraint  on  pub¬ 
lication  and  as  such  has  been 
outlawed  by  many  high  court 
decisions. 

Publication  of  the  text  in  the 
news  columns  should  not  consti¬ 
tute  legal  publication  under  In¬ 
diana  law  therefore  the  re¬ 
straining  order  should  have 
been  applied  only  to  the  actions 
of  the  City  Council  and  not  to 
those  of  the  newspapers. 

• 

Real  Bouquet 

Detroit 

Florists’  Telegraph  Delivery 
Associaton  has  selected  Keyes, 
Madden  &  Jones  as  its  new  ad¬ 
vertising  agency.  The  Chicago 
office  will  handle  the  $2,500,000 
account  which  was  in  Grant 
Advertising,  Inc.  for  16  years. 


NAEA  Report  Covers 
Newspaper  Inserts 

Chicago 

The  rash  of  inserts  in  news¬ 
papers,  capped  by  the  intro¬ 
duction  of  “Hi-Fi  Color,”  has 
resulted  in  a  special  report  on 
inserts  by  the  Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion. 

The  NAEA  report  calls  at¬ 
tention  to  various  kinds  of  in¬ 
serts,  such  as  waxpaper  bread 
wrappers,  aluminum  foil,  cellu¬ 
lose  cleaning  cloths,  etc.  These, 
together  with  Hi-Fi  Color  — 
full  color  continuous  design  ads 
printed  on  coated  stock  —  create 
some  production  problems,  says 
the  NAEA. 


Ad  Rate  Goes  Up 

Effective  Nov.  1,  the  Anchor¬ 
age  (Alaska)  Daily  Times  will 
increase  display  ad  rates  from 
15c  to  17c  per  line. 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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Newsbreak 


. . .  and  it’s  going  to  hit  the  streets  first!  One  of  the 
reasons  is  that  this  paper,  like  so  many,  has  a  row 
of  Comet  Linotypes  ready  to  translate  copy  into 
columns  in  a  hurry. 

That  name  again -Comet  Linotype.  It’s  in  a 
class  by  itself.  It’s  the  world’s  fastest  straight  mat¬ 
ter  machine.  It’s  the  easiest  to  operate  and  main¬ 
tain,  too.  And  people  who  know  say  it  has  the  most 
responsive  touch  of  any  machine  going. 

If  you’d  like  to  know  more  about  how  the  Comet 
can  save  time -and  overtime -in  your  composing 
room,  write  Mergenthaler  Linotype  Company,  29 
Ryerson  Street.  Brooklyn  5,  New  York.  Or  your 
Linotype  Production  Engineer. 


In  that 


growing  town,  Columbus’^ 


During  1957,  more  than  500  general  advertisers**  used 
The  Citizen  to  reach 

more  people  than  the  total  population  of  Jacksonville, 
Florida  or  Providence,  Rhode  Island; 

(more  than  270,000  persons  read  The  Citizen  regularly, 
in  the  12-county  ABC  City  and  Retail  Trading  Zone  of 
Metropolitan  Columbus). 

people  who  spent  more  last  year***  than  the  total 
retail  dollars  spent  yearly  in  Youngstown,  Ohio,  or  Des 
Moines,  Iowa; 

(more  than  $348  million  dollars  were  spent  in  1957 
by  Columbus  Citizen  readers  in  the  12-county  area). 

Could  you  use  a  sales  spurt  in  Columbus? 

Whether  you’re  considering  or  now  investing  newspaper 
advertising  dollars  in  Columbus,  we  can  show  you  how  to 
make  each  dollar  produce  more  in  sales.  Call  us  or  write 
without  delay.  Don’t  make  another  plan  without  the  facts! 


^  More  people,  more  money  in  Columbus  todayl 

POPULATION  UP!  Metropolitan  Columbus  moved  up 
from  32nd  place  to  30th  in  the  nation’s  top  280  metropoli¬ 
tan  areas  ...  in  just  one  year!  Now  645,300  people! 
SPENDABLE  INCOME  UPl  Metropolitan  Columbus 
stands  1 6th  in  the  nation’s  top  280  metropolitan  areas, 
$7251  to  spend  per  family! 

Source:  SMSBP,  5/10/58 


THE 
COLUMBUS 


"Boxed  on  Citizen  eireulation  of  79,1,67  in  the  ABC  City  and  Retail  Trading  Zone, 
only.  Audit  Report,  SlStfSS. 

'"Bated  on  Retail  Salex  Data,  SMSBP,  SjlOlSS. 


SCRIPPS ■ HOWA 

NEWYORK.WerM-raineramSThnSun  COLUMBUS . CiiizM  S 

CLEVELAND . Press  CINCINNATI  .  .  .  PosI  S  Timet  Star  ^ 

PinSBURGH . Press  KENTUCKY  .  .  .  Kentucky  edilioo,  S 


SAN  FRANQSCO . News 


Cipcinnofi  Post  &  Timts-Sfar 


INDIANAPOLIS . Times  KNOXVILLE  ....  N9wt-$€ntin9l  = 


CITIZEN 

N  EWSPAPERS 

DENVER  .  .  .  Rodry  Mounloin  News  EVANSVILLE . Fress 

BIRMINGHAM  ....  foil  Heratd  HOUSTON . Frest 

MEMPHIS . Press-Scimifor  FORT  WORTH . Fresi  I 

MEMPHIS  .  .  .  Commercial  Appeal  ALBUQUERQUE Tribuee 

WASHINGTON . News  EL  PASO . He  Id-M 


Ganaral  Advarfiting  Dapartmant,  230  Park  Avanua,  New  Yark  City 
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